Negotiations 
resumed  with 
N.Y.  pressmen 

Jailed  reporter 
agrees  to  show 
book  manuscript 

Lawyer  ad  guides 
expanded  to  allow 
tv  commercials 


The  Best 
Gamiett 


Juvenile  gangs  were  terrifying  residents 
of  Detroit  and  surrounding  suburbs. 

Fifty  miles  away,  readers  of  Gannett’s 
Port  Huron  Times  Herald  were  concerned 
for  their  community. 

Were  the  problems  unique  to  Detroit  or 
would  they  spread  throughout  the  state? 

How  well  did  their  communities  handle 
juvenile  offenders?  What  would  a  revision 
of  Michigan's  juvenile  justice  code  mean  to 
the  youth  of  their  area?  What  would  the  De¬ 
troit  confrontation  mean  to  Port  Huron? 

Reporter  John  F.  (Jerry)  Brown  sought 
answers  for  Times  Herald  readers.  For  two 
months,  he  crisscrossed  the  state,  interview¬ 
ing  judges,  lawmakers, 
probation  officers— and 
some  of  the  juvenile  of- 


K 

fenders  themselves. 

-  -. 

His  12-page  report 

III. 

L  r  * 

presented  a  comprehen¬ 

II  i 

ui 

sive  analysis  of  the  his¬ 

r*' 

tory,  present  structure 

and  proposals  for  reform 

of  the  juvenile  justice 

ILs 

system  in  his  readership 

area  and  throughout  the 
state. 

o 

UI 

III*" 

The  need  for  this  penetrating  overview 
was  confirmed  by  the  response  of  Times 
Herald  readers  and  continuing  requests  for 
copies  from  concerned  citizens  and  juvenile 
justice  professionals  throughout  Michigan. 

Jerry  Brown’s  service  to  his  community 
is  illustrated  by  the  six  awards  his  report  has 
earned,  including  a  Certificate  of  Merit  from 
the  American  Bar  Association. 

Like  Jerry  Brown,  reporters  and  editors  of 
Gannett's  77*  newspapers  search  far  be¬ 
yond  the  boundaries  of  their  communities  to 
cover  stories  of  concern  to  their  readers. 
Their  ability  to  gather  facts,  to  compare  al¬ 
ternatives  and  to  explore  new  ideas  keeps 
readers  informed,  keeps 
their  communities  strong 
and  keeps  their  newspa¬ 
pers  indispensable  to 
their  way  of  life. 


Gannett 


'Gannett  recently  announced 
agreement  in  principle  to  merge 
with  Combined  Communications 
Corporation,  a  Phoenix-based 
diversified  media  company  with 
seven  television  stations,  13 
radio  stations,  two  newspapers 
and  outdoor  advertising  facilities 
in  11  U.S.  states  and  in  major 
Canadian  cities. 


Good  Things  Happen  in  The  Light 


Sometimes  small  things  have  a  way  of 
mushrooming.  Like  The  Light's  Mother's 
Day  contest.  It  was  a  simple  drawing  for  a 
Sunday  family  dinner  at  one  of  Gappy 
Lawton's  three  1776  Inc.  restaurants.  But 
it  touched  a  responsive  chord  in  the  hearts 
of  Light  readers.  Entries  poured  in  by  the 
thousands,  nearly  half  written  in  a  childish 
hand.  And  when  the 


drawing  was  held,  a  bright-eyed,  shy  nine- 
year-old  was  the  delighted  winner. 

Not  many  youngsters  get  an  opportunity 
to  show  their  love  and  appreciation  in 
such  a  tangible  way.  We're  happy  that  we 
could  make  it  possible  and  prove,  once 
again,  that  good  things  do  happen  in  the 
Light. 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


BACK-UP  YOUR  FRONT  PAGE 

(AND  ALL  YOUR  PAGES) 

WITH  iiflront  PLATES 

THE  PLATES  WITH  "BACK-UP  POWER" 

Throughout  the  industry,  plants  of  all  sizes,  from 
smallest  to  largest,  are  discovering  the  Western 
FRONT  PAGE  plate. 

Anodized,  brushed  grained,  and  especially  de¬ 
signed  for  the  newspaper  industry,  FRONT  PAGE 
offers  trouble-free  performance  and  complete 
dependability  —  provides  easy  make-up,  fast  roll- 
up,  a  hard,  abrasion-resistant  surface  — and 
something,  more— ''BACK-UP  POWER." 

When  you  ;ieed  him,  a  Western  Technical  Representative  Is  always  available. 

"BACK-UP  POWER"  is  many  things,  and  Western  Litho  Plate  is  the  com¬ 
pany  that  offers  it.  "BACK-UP  POWER"  is  26  Western  Technical  Representa¬ 
tives  ready  to  serve  you  personally  and  assist  you  in  solving  technical 
problems.  "BACK-UP  POWER"  is  130  Dealers  strategically  located  throughout 
the  nation,  ready  to  supply  you  with  all  your  plateroom  needs.  "BACK-UP 
POWER"  is  a  complete  line  of  plateroom  products  specially  designed  for  the 
newspaper  industry  — everything  you  need  in  plates,  chemistry  and  plate¬ 
room  machinery.  And  most  important  — we  offer  experienced  people  — years 
of  experience  in  the  newspaper  industry. 

That's  right  — when  you  use  Western  FRONT  PAGE  plates,  you  have  "BACK¬ 
UP  POWER"  —  real  flesh  and  blood  people  to  serve  you  at  your  plant  with  the 
technology  and  products  you  need. 

So  BACK-UP  your  front  page  with  FRONT  PAGE  plates  and  see  the  difference 
in  your  sports  page,  your  comics,  your  classifieds . . .  ALL  your  pages. 

We  look  forward  to  being  of  service  to  you.  If  you 
would  like  a  Western  Technical  Representative  to  call, 
just  phone  our  toll  free  number  800-325-3310. 

UlOJTOffl  LITHO  P  L  AT  E 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY-PLATES-CHEMISTRV-PLATEROOM  MACHINERY 
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An  Old-Fashioned 


Political  Fair ! 


Bands  and  bunting.  Candidates  and  kids.  Straw 
hats  and  a  large  share  of  campaign  oratory. 

All  part  of  the  Old-Fashioned,  American  as  Apple 
Pie  Political  Fair  next  weekend  at  St.  Petersburg’s 
Bayfront  Center.  Some  80  candidates,  running  for 
offices  from  the  courthouse  to  Congress  to  the 
statehouse,  will  make  their  point  on  election  issues. 
Voters  will  come  face-to-face  with  practically  every 
candidate  on  the  ballot  in  Florida’s  September  primary. 
All  under  one  roof,  with  music,  entertainment, 
refreshments.  The  works. 

Sponsored  by  community  groups  and  The 
St.  Petersburg  Times  and  Evening  Independent,  the 
Political  Fair  is  part  of  our  commitment  for 
good  government. 

To  help  voters  make  informed  choices  between 
candidates.  The  Times  and  Independent 
also  provide: 

•Penetrating  news  coverage  and  side-by-side 
comparisons  of  stands  on  election  issues. 

•Recommendations  in  every  contest,  based  on 
personal  interviews  with  each  office-seeker. 

•  “Know  Your  Candidates"  voters  guides. 
Comprehensive  special  sections  backgrounding 
candidates  in  every  contested  race.  Just  the  facts. 

No  advertising. 

Everyone  wins  when  informed  voters  go  to  the 
polls.  At  The  St.  Petersburg  Times  and  Evening 
Independent,  we  give  our  readers  a  head  start. 
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AUGUST 

27-Sept.  2 — International  Newspaper  Promotion  Association/American 
Newspaper  Publishers  Association.  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

7- 9 — Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 

Lake,  Branson,  Mo. 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today's  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels,  Belgium. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown,  Pa. 

14- 17 — New  England  Press  Association,  Mystic  (Conn.)  Seaport. 

15- 16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association.  Management  Work¬ 

shop  for  Smaller  Newspapers.  Royal  Orleans,  New  Orleans. 

18- 19 — Inland  Daily  Press  Association,  cost  clinic,  O'Hare  Hyatt  Regency, 

Chicago. 

18- 20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning.  N.Y.,  Hilton  Inn. 

19- 21 — Inland  Daily  Press  Association,  group  newspaper  seminar,  O'Hare 

Hyatt  Regency. 

21-23 — Interstate  Advertising  Managers  Association,  Treadway  Inn, 
Lebanon,  Pa. 

21-23 — New  York  Press  Association,  Corning  Hilton  Inn,  Corning,  N.Y. 

21- 23 — Florida  Newspaper  Advertising  Executives,  Sales  Conference, 

Holiday  Inn,  Cypress  St..  Tampa. 

22- 24 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-26— Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 

26-29 — Associated  Press  Managing  Editors,  Portland  (Oregon)  Hilton. 
29-Oct.  1 — Inland  Daily  Press  Association,  news  editorial  seminar,  Mar¬ 
quette  University,  Milwaukee.  Wis. 

OCTOBER 

1-3 — DiLitho  Users  Group  annual  meeting.  Royal  Orleans  Hotel,  New 
Orleans. 

1-4 — International  Newspaper  Promotion  Association,  Southern  Region 
Charleston.  S.C. 

1-4 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Buck  Hill  Inn,  Buck  Hill  Falls,  Pa. 

1-4 — Inter-State  Circulation  Managers  Association,  Williamsburg  Lodge, 
Williamsburg,  Va. 

5 — Advertising  Research  Foundation,  Business  Advertising  Research 
Council,  Forum  on  the  Development  and  Application  of  a  Marketing 
Information  System,  Cincinnati  Incorporated,  Cincinnati. 

8-10 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus. 
8-11 — International  Newspaper  Promotion  Association,  Western  Region, 
Phoenix,  Arizona. 

8-11 — ^American  Association  of  Sunday  and  Feature  Editors,  Lancaster, 
Pa. 

8-13 — Newspaper  Food  Editors  Conference,  Biltmore,  Los  Angeles. 

8- 14 — National  Newspaper  Week. 

9- 11 — Southern  Newspaper  Publishers  Association,  Seminar  on  Shop¬ 

pers  II,  Hyatt  Regency,  New  Orleans. 

9-13 — Inter-American  Press  Association,  Omni  Hotel,  Miami. 
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EM  BUnr  1978,T11E 
BELLEVILLE  NEWS-DEMOCRAT 


wWhat  else  could  we  do?  The  junior 
high  school  across  the  street  from  the 
News-Democrat’s  offices  was  in  dire 
straits.  Because  of  a  budget  crunch,  the 
school  district  had  cut  off  funds  for  the 
school’s  student  newspaper. 

So  the  staff  of  the  News-Democrat 
invited  the  kids  over.  Their  paste-up 
kid  met  our  paste-up  man.  Their  editors 


and  reporters  got  to  know  ours. 

Together,  we  managed  to  get  out 
two  newspapers.  The  "News-Democrat” 
and  the  Belleville  junior  high’s 
'Central  Hi-lights”. 

It  worked  out  beautifully.  The  kids 
learned  a  lot  from  our  veteran  news¬ 
people.  And  our  veteran  newspeople  had 
a  lot  of  fun  with  the  kids. 


A  CAPimL  anES  communications,  inc.  newspaper. 

WE  TALK  TO  PEOPLE. 


NKWS-DKMOCKAT  (Belleville.  Illinois) •CITIZKN-.JOURNAL  (Arlington,  Texas)  ‘THK  KANSAS  CTH'  TIMKS ‘THK  KANSAS  CIT^’  STAR 
THK  OAKLAND  PRESS  (Pontiac.  Michigan)  ‘FORT  WORTH  STAR-TELEGRAM  •  WILKES-BARRE  TIMES-LEADER  • 

W  •Women’s  Wear  Daily  •HFD  F'urnishings  Retailing*  Daily  News  Record  'Footwear  News  'Supermarket  News 'Electronic  News* 
American  .Metal  Market*  Energy  User  News'Men’s  Weai^'Metal/Center  News'International  Medical  News  Group 


Promote  your  newspaper  color 

WHERE  /V£IVS/>/l/»£/?  COLOR 
MAKES  ADVERTISING  NEWS  . 


Newsbriefs 


September  30, 1978 

featuring 

•  The  Winners  of  E&P’s  22nd 
Annual  Color  Awards 

•  Exclusive  1977  Newspaper 
Color  Linage  Reports 

.  .  .  and  much  more!  The  1978  Color  Issue  wraps 
it  all  up — color  campaign  success  stories,  big 
color  advertisers,  a  list  of  color  millionaires — 
newspapers  with  over  a  million  lines  of  color 
advertising— color  reproduction  news,  and  a 
full-color  section  on  the  Awards  Competition. 

Because  E&P  is  the  only  complete  source  of 
newspaper  color  news  and  data,  your  best  adver¬ 
tisers  will  be  reading  this  issue.  Make  your  color 
story  a  part  of  it  by  reserving  your  advertising 
space  now. 

Deadline  for  space  reservations:  Sept.  15 
Deadline  for  advertising  copy:  Sept.  20 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


WALL  ART — Flint  (Mich.)  Journal  paid  $15,000  to 
beautify  its  parking  lot  with  a  wall  mural  painted  by  Blue 
Sky,  an  artist  from  Columbia,  S.C.  Called  "Overflow,"  the 
50  by  50  foot  mural  looks  like  an  extension  of  the  real 
parking  lot.  Mirrors  were  glued  to  the  wall  to  make  the  cars 
glint  in  the  sun.  Urban  Walls,  a  citizens'  group,  commis¬ 
sioned  the  painting.  The  group  hopes  to  stimulate  more 
businesses  to  put  works  of  art  on  city  walls. 


Lowell  Blankfort  and  Rowland  K.  Rebele  have  purchased 
controlling  interest  in  the  San  Luis  Publishing  Co.,  publishers 
of  four  weekly  newspapers  based  in  Rio  Grande  County, 
Colorado. 

The  four  newspapers  are  the  Monte  Vista  Journal,  the  Del 
Norte  Prospector ,  the  Center  Post  Dispatch  and  the  San 
Lais  Valley  barm  &  Ranch  Trader.  They  have  a  combined 
circulation  of  8.200,  covering  more  than  809f  of  the  homes  in 
the  San  Luis  Valley. 

The  sellers  were  George  Oyler,  associate  publisher,  and 
Bill  Skains.  editor.  They  had  owned  the  company  10  years. 

Joining  Blankfort  and  Rebele  in  the  purchase  was  Bill 
Cunningham,  general  manager.  He  will  become  co-publisher 
of  the  publications  along  with  Skains,  who  will  remain  as  an 
employee. 

Blankfort  and  Rebele  are  leaving  later  this  year  as  co¬ 
publishers  of  the  Chula  Vista  Star-News  in  San  Diego 
County,  California,  which  they  sold  to  Harte-Hanks  Com¬ 
munications  in  1972. 

The  Colorado  properties  are  the  third  they  have  purchased 
this  year  in  conjunction  with  the  on-site  publishers.  The 
others  are  the  Paradise  Post  in  Butte  County,  California,  and 
the  North  County  News  In  Salinas,  Monterey  County, 
California. 

Consulting  with  the  buyers  in  the  Colorado  transaction 
was  Robert  T.  Houk,  associated  with  Dean  D.  Sellers  in 
Newspaper  Properties. 

^  * 


The  Rohnert  Park-Cotati  (Calif.)  Clarion  recently  became  a 
Scripps  League  newspaper,  it  was  announced  by  Barry  H. 
Scripps,  executive  vicepresident  of  Scripps  League  News¬ 
papers,  Inc.,  and  Dean  Dunnicliff,  president  and  chairman  of 
the  board  of  the  Clarion. 

The  controlling  interest  of  the  newspaper  has  been  owned 
by  Dunnicliff  of  Healdsburg,  Calif.,  since  1971.  Lyle  R. 
Amlin,  minority  shareholder,  will  remain  as  publisher. 

Amlin  said.  “Dean  and  myself  have  spent  a  great  deal  of 
time  and  effort  before  deciding  to  sell.  We  have  talked  with 
several  potential  purchasers  and  felt  that  Scripps’ 
philosophy  of  community  journalism  best  matched  ours. 
That,  plus  the  fact  that  we  will  retain  our  local  autonomy  and 
news  policies  made  us  decide  to  join  Scripps  League.” 
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OUTOF 
THE  DARK 


The  3M  “Pyrofax”  Imaging  System 
doesn’t  need  a  darkroom.  Or  plumbing, 
chemicals,  processors,  or  any  of  the  other 
materials  needed  to  run  one.  Thanks  to  a 
unique  technology,  the  Pyrofax  System 
produces  press-ready  offset  plates  without 
film  or  silver.  And  it  does  it  all  in  just  over 
2 Viz  minutes. 

Whafs  more,  the  Pyrofax  System  can 
produce  as  many  as  92  plates  an  hour  with 
clean,  sharp  hcilftones  up  to  85-Iines.  And 
it’s  compatible  with  nearly  all  plates  as 
small  cis  10"  X 15"  or  eis  large  as  40"  x  50". 

With  Pyrofax,  you  can  even  make  up  to 
four  plates  from  a  single  exposure.  So  if 
you  have  two  or  more  press  lines  or  need 
four  or  more  plates  or  nroofis  ner  t>ai;e 


layout,  you’ll  save  even  more  time. 

Pyrofax  is  an  extremely  easy-to-operate 
system  that  can  be  located  in  your  press 
room,  composing  room,,  or  virtually 
anywhere  in  your  plant. 

More  than  a  hundred  offset  and  direct 
litho  newspaper  and  commercial  printing 
plants  worldwide  have  brought  their 
platemaking  operations  out  of  the' dark  with 
the  3M  Pyrofax  System.  For  additional 
information,  write:  Pyrofax  Products,  3M 
Center;  Bldg.  223-3N,  St.  Paul,  MN  55101. 
Or  better  yet,  why  not  call  Leslie  G.  Curtis, 
Pyrofax  Mzirketing  Manager,  at  (612) 
733-8473.  He  can  tell  you  more  and 
arrange  for  you  to  see  the  Pyrofax  System 
in  operation  at  a  plant  like  yours. 


Editor  &  Publisher 

THE  fOURTH  ESTATE 

Robert  U  Brown  James  Wnght  Brown 

Publisher  and  Editor  Publisher.  Chairman  of  the  Board.  1912-1959 


Legislation  or  Not? 

The  iiress — more  explicitly  “Freedom  of  the  Press” — has 
not  fared  well  in  the  nation’s  courts  recently.  The  Supreme 
Court  has  recognized  that  “news  gathering  is  not  without 
its  First  Amendment  protections”  for  (as  it  said  in 
Iimnzh)n(j  v.  Ha  yen)  “without  some  protection  for  seeking- 
out  the  news,  freedom  of  the  press  could  be  eviscerated,” 

After  the  St(nifonl  Daily  decision,  refusal  to  review  the 
NBC  case  (which  the  lower  court  had  the  good  sense  to 
dismiss),  and  some  contempt  of  court  cases  against  newspa¬ 
pers  and  reporters,  we  wonder  what  that,  “protection”  might 
be. 

For  many  years  we  believed  the  best  press  law  w'as  no  law 
and  that  the  constitutional  guarantee  of  the  First  Amend¬ 
ment  w'as  sufficient  protection  for  journalists  and  the  press. 
However,  if  the  First  Amendment  is  to  be  subjected  to  vary¬ 
ing  interpretations  by  successive  courts,  why  shouldn’t  Con¬ 
gress  spell  out  some  of  the  guarantees? 

For  two  centuries  the  press  has  felt  secure  in  the  belief 
that  the  First  Amendment  meant  what  it  said:  “Congress 
shall  make  no  law  .  .  .  abridging  the  freedom  of  speech  or  of 
the  press.”  Now,  the  courts  are  making  the  laws  Congress  is 
forbidden  to  make. 

Protection  for  the  press  must  be  the  concern  of  the 
people — those  whom  it  is  intended  to  serve — and  if  that  be 
true  it  is  not  unrealistic  for  the  people’s  representatives  to 
spell  out  some  of  that  protection. 


Dismissal  of  NBC  case 

The  dismissal  last  week  in  San  Francisco  of  an  $11  million 
negligence  suit  against  NBC-TV  on  First  Amendment 
grounds  is  of  great  significance  to  all  media. 

Plaintiffs  lawyer  in  this  case  had  tried  to  hold  NBC  re¬ 
sponsible  for  negligence  on  the  grounds  material  it  had 
broadcast  incited  violent  actions  against  his  client.  He  said: 
“This  is  a  negligence  case,  the  same  as  three  cars  at  an 
intersection.” 

If  this  contention  had  been  upheld,  lawsuits  against  pub¬ 
lishers  and  broadcasters  would  have  been  limited  only  by 
the  imagination  of  lawyers  coast  to  coast. 
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FEEDBACK 


By  Vic  Cantone 


CRY  OF  THE  TIMBER  WOLF 


Letters _ 

OFF  TARGET 

I  was  sorry  to  read  in  your  July  29, 
1978  issue  that  Charles  Kinsolving  and 
the  Newspaper  Advertising  Bureau  have 
"declared  war”  on  weekly  newspapers. 

As  the  publisher  of  a  Manhattan  com¬ 
munity  weekly,  I  humbly  feel  somewhat 
responsible  for  Kinsolving  and  com- 
panys’  most  recent  salvo. 

Is  this  just  sour  grapes,  Charlie? 

He  of  all  people  should  have  realized 
just  how  many  people  really  read  weekly 
newspapers.  When  we  endorsed  his 
political  opponent  several  years  ago. 
Kinsolving,  although  the  incumbent,  lost 
his  bid  for  re-election. 

Last  December,  Kinsolving  was 
forced  to  step  down  from  his  position  as 
chairman  of  our  local  community  board. 
He  devoted  over  75%  of  his  farewell  ad¬ 
dress  to  a  scathing  attack  on  our  com¬ 
munity  weekly  for  what  he  considered 
unfair  treatment. 

If,  as  Kinsolving  contends,  no  one 
reads  community  weeklies,  why  did  he 
feel  the  need  to  launch  such  a  lengthy 
diatribe  against  us  for  daring  to  lambast 
him  in  print? 

1  doubt  that  anything  NAB  does  could 
affect  a  good  quality  weekly.  If  past  per¬ 
formance  is  any  indication,  NAB  will  be 
firing  blanks.  Instead  of  concentrating  on 
trying  to  recoup  some  of  the  dollars  that 
newspapers  (whether  free  or  paid)  lost  to 
the  broadcast  industry,  NAB  has  been 
off  target  once  again. 

As  for  weekly  newspapers  getting  ad¬ 
vertising  dollars  instead  of  NAB  member 
dailies,  our  friends  at  Starkist  summed  it 
up:  "Sorry,  Charlie.  Only  the  best  will 
do.” 

Herb  Rothman 
(Rothman  is  publisher  of  The  Herald  in 
New  York  City.) 

*  =1=  * 

We  were  delighted  to  read  "Ad 
Bureau  declares  war  on  weekly  newspa¬ 
pers”  in  the  July  29  issue.  We  feel 
Charles  Kinsolving  and  Uldis  Grava 
should  be  congratulated  for  their  untiring 
efforts  in  attempting  to  learn  the  intricate 
inflections  and  terminology  of  gibberish. 

The  Newspaper  Advertising  Bureau, 
Mr.  Kinsolving  and  Mr.  Grava  must 
have  offices  in  Washington,  D.C.  Where 
else  could  they  find  the  environment  to 
create  words  with  as  much  haziness  as 
"Undailies.” 

Mr.  Kinsolving  and  Mr.  Grava  should 
apply  for  work  in  an  area  which  is  not 
based  on  the  clear  communication  of  the 
English  language.  Perhaps,  they  are 
seeking  a  position  as  spokesmen  for  the 
State  Department,  Pentagon  or  White 
House.  Maybe,  the  7-up  Bottling  Com¬ 
pany  needs  new  ad  execs  for  their  "un” 
promotions. 

Weekly  newspapers  must  join  daily 
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newspapers  on  a  professional  basis  in 
recognizing  that  the  common  enemy  is 
the  electronic  media.  All  of  us  are  pub¬ 
lishers,  reporters,  editors  or  ad  execu¬ 
tives  of  NEWSPAPERS,  be  they  pub¬ 
lished  weekly,  daily,  hourly,  yearly. 

Shame  on  you,  Mr.  Kinsolving  and 
Mr.  Grava.  We  hope  you  will  study  the 
time  frame  of  your  recent  and  late  refer¬ 
ences  in  regards  to  the  undailies’  rela¬ 
tionships  with  unweeklies. 

Gary  Slaats 
(Slaats  is  editor  and  co-publisher  of  the 
Clark  County  (Wise.)  Press.) 

*  ♦  ♦ 

SOUTH  AFRICAN  PRESS 

In  a  recent  column  your  publisher 
quoted  the  comments  of  an  American 
newsman  who  had  recently  returned 
from  a  visit  to  South  Africa.  The  news¬ 
man  was  impressed  by  South  Africa’s 
press  per  this  observation. 

"Every  newspaper  across  the  country 
reported  a  brewing  scandal  in  the  coun¬ 
try’s  Department  of  Information,  (and) 
for  six  straight  days,  the  newspapers 


hammered  away  at  the  department”  de¬ 
manding  a  clean-up  and  dismissals  by 
name  of  those  responsible  for  the  stench. 

Kazow.  Whoopee.  Gee  whillikers. 

Newspaper  crusades  against  bureau¬ 
cratic  bumbling  and  chiseling  don’t  make 
for  a  free  press.  The  Soviet  Union’s  pro¬ 
vincial  press  frequently  is  filled  with  let¬ 
ters  from  irate  subscribers  denouncing 
some  slothful  or  corrupt  Communist 
party  official  in  outer  Kazakhstan  or 
wherever. 

The  South  African  Nieman  fellow  who 
said  his  country’s  press  "can  be  ranked 
with  the  lO  free  press  countries  of  the 
world”  speaks  volumes  not  about  how 
free  is  South  Africa’s  press  but  how 
God-awful  is  the  world’s  press,  save  for 
a  few  conspicuous  exceptions. 

Those  doubting  this  assertion  should 
reflect  upon  Biko  and  what  he  would 
have  to  say,  had  he  not  been  killed  for 
saying  what  he  did  say  in  a  South  African 
newspaper,  about  South  Africa’s  great 
free  press. 

W.E.  Chilton,  111 
(Chilton  is  publisher  of  the  Charleston 
(W.  Va.)  Gazette.) 


EDITOR'S  COMMENT 

James  H.  Myers 

News  Editor 

The  Cincinnati  Enquirer 

“The  New  York  Times  News  Service  provides 
an  outstanding  extra  dimension  in  our  effort  to  give 
Enquirer  readers  comprehensive  national,  interna¬ 
tional  and  regional  news  reports.  I  find  an  uncom¬ 
monly  high  ratio  of  stories  and  backgrounders  from 
The  Times’  wire  which  have  special  significance  for 
our  readers. ...” 


iJoTk  Siinc0 
■  NEWS  SERVICE^ 


Our  job  is  to  tdl  the  veajAe  what’s 

If  — ^William  E.  Giles,  Editor. 
sOlllfi  OUt  The  Detroit  News 


“I  tell  our  reporters  three  things. 
“One,  get  it  right.  Two,  get  it  all  Three, 
write  it  straight.  I  also  tell  them  something 
else:  Listen  to  people,  learn  firom  people. 

Find  out  what  they  want  to  know,  and  what 
they  need  to  know. 

“We  deal  with  many  complex  stories. 
So  we’ve  got  to  take  the  talent,  the  time  and 


the  space  to  explore  them.  Why?  Because 
our  audience  is  smart,  critical  and 
skeptical.  We  can’t  do  our  job  unless  we 
have  the  people’s  respect  and  their  trust. 
That’s  what  we’re  striving  to  do  every  day 
at  The  News.  Through  full,  fair  and  basic 
reporting.  If  you’re  trusted,  you’re 
needed.” 


The  Delfoit  News 

Largest  evening  newspaper  circulation  in  America. 


August  19, 1978 
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Lengthy  New  York  strike  predicted 


By  Michael  M.  Murphy 

Negotiations  came  to  an  abrupt  halt 
Wednesday  (August  16)  between  Pub¬ 
lishers  Association,  and  Printing 
Pressmen’s  Union  No.  2,  which  went  on 
strike  August  9,  forcing  the  shutdown  of 
the  New  York  Times,  New  York  Daily 
News,  and  New  York  Post. 

As  E&P  went  to  press,  no  one  could 
say  when  talks  would  resume. 

Further  complicating  the  situation  was 
a  vote  by  the  Newspaper  Machinists’ 
union  to  go  out  on  strike  against  the  pa¬ 
pers  if  the  pressmen’s  strike  was  not  set¬ 
tled  by  the  end  of  the  week. 

Charles  McNally,  executive  secretary 
of  the  Allied  Printing  Trades  Council, 
which  represent  all  nine  of  the  unions  in 
N.Y.,  said  similar  strike  authorizations 
would  be  voted  by  the  paper  handlers’ 
and  electricians’  unions. 

Strike  votes,  which  could  prolong  the 
shutdowns  enable  the  union  members  to 
collect  strike  benefits. 

The  last  major  strike  to  hit  New 
York’s  dailies  lasted  144  days  and  cost 
the  city  four  of  its  papers. 

The  strike  may  prove  to  be  a  long  one, 
according  to  negotiators  for  both  sides. 

The  publishers  appear  unified  on  their 
demands  concerning  pressroom  work 
and  manning  conditions. 

John  D.  Pomfret,  senior  vicepresident 
of  New  York  Times,  told  E&P  that  he 
cannot  foresee  any  circumstances  where 
the  Times  would  attempt  to  reach  a  pri¬ 
vate  settlement  with  the  pressmen,  inde¬ 
pendent  of  the  News  and  the  Post,  and 
that  the  publishers’  pressroom  demands 
are  an  "absolutely  vital  concern”  for  the 
paper. 

"With  the  attitude  of  the  publishers,  it 
could  be  a  very  long  strike  .  .  .  we’re  a 
great  deal  apart,"  said  William  J.  Ken¬ 
nedy  Jr.,  president  of  the  1,500 
member-Pressmen’s  Union  in  New 
York. 

"I  don’t  see  a  short  strike,”  according 
to  the  executive  director  of  the  Pub¬ 
lishers  Association,  H.  J.  Kracke,  who 
said  that  the  publishers  were  prepared  to 
stay  closed  "for  as  long  as  it  takes.” 

Martin  Fishbein,  special  assistant  to 
Post  publisher  Rupert  Murdoch,  also 
said  that  the  publishers  are  prepared  for 
a  long  strike.  "We  have  no  alternatives 
but  to  resolve  this  issue,”  he  said,  refer¬ 
ring  to  the  publishers’  demands  that  the 
number  of  pressroom  employes  be  re¬ 
duced. 

The  strike  was  triggered  when  man¬ 


agement  at  the  three  papers  unilaterally 
posted  new  work  rules  last  week  to  re¬ 
duce  pressroom  staffs.  (In  a  551-1  vote 
taken  on  August  6,  the  pressmen  au¬ 
thorized  a  strike  if  the  work  rules  were 
posted.) 

The  publishers  contend  that  press¬ 
room  reductions  are  necessary  if  the 
Times,  News  and  Post  are  to  stay  com¬ 
petitive  with  other  papers  published  in 
the  New  York  area. 

Long  Island’s  Newsday,  the  Gannett- 
owned  Westchester/Rockland  group  of 
newspapers,  and  the  Bergen  (N.J.)  Rec¬ 
ord,  among  others,  all  have  less  costly 
pressroom  manning,  work  and  overtime 
procedures  and  schedules,  the  New 
York  publishers  say,  and  they  believe 
this  situation  places  their  own  papers  at  a 
competitive  disadvantage. 

"There  are  too  many  men  hired  and 
there  is  too  much  overtime,  all  resulting 
in  onerous  manning  and  work  practice 
conditions,”  according  to  one  spokes¬ 
man  for  the  publishers.  "All  three  news¬ 
papers  are  vitally  affected  (by  the  com¬ 
petition  from  other  papers),  and  we  feel 
we  must  get  in  line  in  order  to  be  com¬ 
petitive.” 

In  this  regard,  the  News’  Gregory 
Thornton  said  that  the  paper  wants  to 
reduce  its  workforce  by  40%  to  put  it  at 
the  same  manning  level  as  competing 
suburban  newspapers. 

Both  Thornton  and  Fishbein  stated 
that  their  paper’s  operating  costs  are 
50%  greater  than  their  suburban  daily 
competitors.  “We  have  the  same 
machines  and  equipment,"  Thornton 
said.  "The  only  difference  is  that  we  are 
overmanned.” 

The  Pressmen’s  Union  which  has  been 
working  without  a  contract  since  March 
31,  disagrees  completely  with  this,  and 
charges  that  the  publishers  want  to 
eliminate  half  their  members. 

"The  publishers  .  .  .  are  turning  the 
clock  back  to  1975,  saying  only  that 
those  who  worked  then  would  be  saved 
from  attrition,”  Kennedy  said,  referring 
to  the  publishers’  contention  that  the 
new  work  rules  will  not  eliminate  the 
jobs  of  any  "regular  employes,  and  that 
cutbacks  will  occur  only  as  a  result  of 
attrition.” 

The  pressmen  are  supported  in  their 
strike  by  New  York’s  other  newspaper 
craft  unions  who  are  honoring  their  pic¬ 
ket  lines, 

Publishers  of  the  three  papers  have  in¬ 
dicated  they  are  ready  to  print  without 
pressmen  and  eight  of  nine  other  craft 


unions,  if  members  of  the  Independent 
Deliverers  Union,  representing  the  driv¬ 
ers,  go  back  to  work.  “It’s  really  up  to 
them — if  they  come  back  to  work,  we’II 
print,”  said  Kracke.  “We  can  print  right 
now,  but  we  can’t  deliver.” 

The  Newspaper  Deliverers  Union 
president,  Douglas  LaChance,  said  that 
his  union  will  honor  picket  lines  “right 
now,”  but  added,  “we’ve  got  to  play  it 
one  day  at  a  time.” 

One  pressman  picketing  the  News  who 
was  interviewed  during  a  local  New 
York  television  station’s  report  on  the 
strike,  warned  against  any  strike  break¬ 
ing  by  other  unions.  "There  may  be  a  lot 
of  injuries  if  people  start  crossing  the 
picket  line,”  he  said. 

Though  the  strike  may  be  a  long  one, 
labor  mediator  Theodore  Kheel  said  that 
this  does  not  mean  that  it  will  spell  the 
demise  of  any  of  the  “three  most  impor¬ 
tant  papers  in  the  nation,”  as  he  de¬ 
scribed  the  Times,  News  and  Post. 

Fishbein  indicated,  however,  that  the 
Post’s  financial  position  is  rocky.  "We 
have  been  losing  money  in  the  millions  of 
dollars,”  he  said.  "We  need  significant 
relief  this  year.” 

The  News  World,  the  New  York  daily 
begun  December  31,  1976,  by  members 
of  the  Reverend  Sun  Myung  Moon’s  Uni¬ 
fication  Church,  reports  that  its  press 
run  has  been  increased  from  51,000  to 
400,000. 

Edward  R.  Kayatt,  publisher  of  Onr 
Town,  a  Manhattan  weekly,  disputes 
these  figures,  however,  and  says  he  will 
take  the  News  World  to  court  if  it  con¬ 
tinues  to  use  them. 

Our  Town  is  printed  on  the  same  pre¬ 
sses  as  the  News  World.  Kayatt  says 
that  when  the  News  World  started  to 
report  100,000  to  150,000  distribution 
figures  last  year,  he  subpoenaed  print 
records  which  showed  that  the  News 
World’s  press  run  was  much  lower, 
sometimes  in  the  14,000  to  20,000  range. 

In  a  consent  decree  the  News  World 
entered  into  on  April  21,  1977,  it  agreed 
to  discontinue  using  the  higher  figures. 

Larry  Moffitt,  the  News  World’s  pro¬ 
motion  manager,  said,  however,  that  his 
paper’s  figures  are  correct. 

Advertising  is  also  up  at  the  paper. 
Ad  manager  Ashley  Noble  said  that 
the  News  World  is  being  “flooded" 
with  calls  from  advertisers,  most  of 
whom  are  signing  5.000  line  to  20,000 
line  contracts. 

The  News  World  has  increased  in  size 
i Continued  on  page  12) 
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Jailed  reporter  denies 
wrongdoing  in  book  deal 


By  John  Consoli 

Seeking  to  dispel  what  he  calls  “false 
charges”  that  have  been  made  about  his 
motives  for  writing  a  book  on  the  Dr. 
Mario  Jascalevich  murder  trial  case. 
New  York  Times  reporter  Myron  Farber 
this  week  (August  16)  offered  to  turn 
over  to  Bergen  County  Superior  Court 
that  part  of  the  manuscript  he  has  com¬ 
pleted  and  given  to  Doubleday  &  Co. 

Ironically  Jascalevich  attorney 
Raymond  Brown,  who  at  a  hearing  in 
U.S.  District  Court  on  August  II  had 
sought  to  have  Farber  produce  the  man¬ 
uscript,  objected  to  his  turning  it  over  to 
the  court  and  trial  Judge  William  Arnold 
scheduled  a  hearing  on  the  matter  for 
Friday  (August  18). 

In  a  letter  to  Judge  Arnold  explaining 
his  action,  Farber  said,  “In  recent  days, 
false  charges  have  been  made  about  the 
manuscript  and  about  my  motives  for 
writing  the  book.  These  charges  suggest 
that  a  desire  for  riches  from  the  book  led 
me  to  conspire  with  the  prosecution  in  an 
effort  to  indict  and  convict  Dr.  Jas¬ 
calevich,  and  that  1  have  been  hiding  be¬ 
hind  the  First  Amendment  to  conceal 
this  greed-inspired  conspiracy.” 

Farber  said  the  net  result  of  “these 
baseless  accusations  has  been  to  distort 
and  almost  totally  obscure  the  funda¬ 
mental  issue  in  my  case — the  need  for  a 
hearing  that  we  feel  will  vindicate  my 
belief  and  that  of  the  New  York  Times 
that  a  reporter's  notes  and  documents 
are,  and  must  be,  protected  by  the  First 
Amendment  and  state  shield  laws.” 

Farber  also  said  in  the  letter  that  pro¬ 
ducing  the  manuscript  for  the  court  will 
prove  that  it  does  not  contain  confiden¬ 
tial  information  that  he  has  refused  to 
supply  to  the  court  nor  does  it  contain 
information  that  might  establish  Dr.  Jas¬ 
calevich’ s  innocence. 

On  Friday  (August  II),  the  Times 
made  a  motion  before  U.S.  District 
Court  Judge  Frederick  Lacey  that  Farber 
be  released  from  jail  until  the  appeal  of 
his  contempt  conviction  could  be  heard 
on  September  18.  This  hearing  came  two 
days  after  Judge  Arnold  had  upheld  the 
right  of  Jascalevich  attorneys  to  see  a 
portion  of  the  files  of  two  publishing 
companies  that  negotiated  with  Farber 
for  book  and  movie  rights. 

Following  Judge  Arnold’s  decision  to 
release  the  publishing  firms’  files,  Farber 
admitted  to  reporters  that  he  had  re¬ 
ceived  a  $75,000  advance  from  Double¬ 
day  in  July  of  1976  for  a  book  he  was 
eventually  to  do.  The  payments,  he  said, 
were  being  made  over  a  number  of  years. 
He  also  said  a  film  deal  he  had  discussed 
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with  Warner  Communications  fell 
through. 

At  the  hearing.  Judge  Lacey  unexpec¬ 
tedly  blasted  Farber  for  “misleading 
judge  after  judge”  by  not  disclosing  the 
book  contract  prior. 

“This  is  a  sorry  spectacle  of  a  reporter 
standing  on  First  Amendment  principles, 
standing  in  sackcloth  and  ashes,  when  in 
fact,  he  is  standing  at  the  altar  of  greed,” 
the  Judge  said  as  part  of  a  20  minute 
verbal  tirade  against  the  reporter. 

“I  think  the  New  York  Times  is  a  great 
newspaper,”  Judge  Lacey  said.  “I  like 
to  think  that  in  this  case  Farber  misled 
everyone  ...” 

“I  fail  to  see  how  Farber  is  deprived  of 
any  essential  elements  in  this  case.  I  now 
see  a  circumstance  where,  to  me,  Farber 
demonstrated  a  cavalier  attitude  toward 
the  courts.  He  never  brought  to  Judge 
Arnold’s  attention  the  profitability  as¬ 
pects  of  this  case  .  .  . 

“It  is  clear  to  me  that  if  there  is  an 
acquittal,  it  would  substantially  impair,  if 
not  destroy,  Farber’s  credibility  as  an 
impartial  reporter  and  author,”  Lacey 
continued. 

“If  Jascalevich  is  acquitted,  Farber’s 
dreams  of  making  half-a-million  dollars 
are  punctured,  and  it  troubles  me  that  a 
man’s  life  is  at  stake  and  here  is  another 
man,  who  is  not  strictly  a  newspaper  re¬ 
porter,  who  is  profiting  handsomely  al¬ 
ready  and  who  has  the  power  to  help 
Jascalevich.” 

Lacey  also  accused  Farber  of  provid¬ 
ing  the  names  of  confidential  informatiqn 
in  the  first  few  chapters  of  his  book 
which  was  submitted  to  Doubleday, 
while  at  the  same  time  refusing  to  reveal 
those  sources  for  the  courts. 

At  that  hearing,  when  Farber  took  the 
stand  and  was  asked  by  Brown  to  pro¬ 
duce  the  portion  of  the  manuscript  he 
had  turned  over  to  Doubleday,  Times’ 
attorneys  moved  to  have  the  petition  for 
his  release  withdrawn  rather  than  have 
him  be  ordered  by  Judge  Lacey  to  pro¬ 
duce  the  manuscript  and  possibly  be  held 
in  federal  contempt  of  court. 

In  a  written  opinion,  released  on  Mon¬ 
day  (August  14),  Judge  Lacey  supple¬ 
mented  his  verbal  comments  by  stating 
that  Farber’s  “reporter’s  privilege”  de¬ 
fense  “was  demolished”  because  he  dis¬ 
closed  alleged  confidential  information 
and  unpublished  notes  to  his  literary 
agent  and  publishers. 

In  his  letter  to  Judge  Arnold,  Farber 
responded  to  Judge  Lacey’s  comments 
although  not  actually  refering  to  them. 
He  said,  “Contrary  to  the  charges  made 
against  me,  there  is  nothing  sinful  about 
a  journalist  writing  a  book  about  his  ex¬ 


periences.  The  tradition  is  as  old  as  jour¬ 
nalism  itself.  Never  before  have  I  heard 
it  suggested  that  reporters  who  set  out  to 
write  books  must  have  invidious  or  igno¬ 
ble  motives.” 

Farber  was  backed  up  by  assorted 
Times  employes,  who  contend  that  he 
did  nothing  unusual  in  contracting  to 
write  a  book  while  still  covering  the  case. 

“In  the  course  of  a  year,  between  25 
and  35  books  are  written  by  Times  staf¬ 
fers,”  said  Leonard  Harris.  “Over  the 
last  four  years,  over  100  books  have  been 
written  by  Times  reporters  and  editors.” 

Sydney  Schanberg,  who  is  currently 
the  Times  metropolitan  news  editor, 
said,  “There  has  never  been  anything 
sinful  about  a  reporter  writing  a  book  and 
the  book  publisher  paying  his  way  for 
trips  to  gather  information  for  the  book. 

“How  does  a  reporter  suddenly  be¬ 
come  biased  because  he  is  writing  a 
book?”  Schanberg  asked.  “The  fact  that 
he  had  signed  a  contract  to  write  a  book 
is  totally  irrelevant  to  the  case.” 

Schanberg  said  the  key  question  is  the 
confidentiality  of  Farber’s  sources  and 
his  right  to  keep  them  confidential. 

Times  publisher  Arthur  Sulzberger 
agreed.  “This  (turning  over  the  manu¬ 
script)  now  makes  it  possible  to  address 
the  basic  question — the  right  of  a  jour¬ 
nalist  to  serve  the  public  by  protecting 
his  undisclosed  sources  and  his  confiden¬ 
tial,  unpublished  information,”  he  said. 
“We  believe  that  Myron  Farber’s  forth¬ 
right  act  will  clear  the  air  and  clarify  the 
issues  in  this  case.” 

While  agreeing  to  turn  over  the  man¬ 
uscript  both  Farber  and  Sulzberger  said 
it  was  being  done  with  reservations. 

“1  believe  that  the  manuscript  should 
not  be  made  public  ...”  Farber  said. 
“I  further  believe  that,  as  a  general  and 
First  Amendment  matter,  authors  should 
not  be  obliged  to  furnish  their  unpub¬ 
lished  manuscripts.” 

Times  general  counsel  and  executive 
vicepresident  James  Goodale  called 
Judge  Lacey’s  opinions  on  how  and  why 
Farber  wrote  the  articles  as  “erroneous” 
and  said  it  is  not  true  that  Farber  dis¬ 
closed  all  or  substantially  all  of  his  confi¬ 
dential  information  in  the  manuscript  as 
Judge  Lacey  contended. 

“The  issue  here  is  not  whether  1  am 
writing  a  book  or  what  is  in  it,”  Farber 
said.  “The  issue  is  whether  an  American 
journalist  who  did  nothing  more  than 
perform  his  job,  in  what  he  perceived  to 
be  the  public  interest,  can  be  forcibly 
converted  by  the  courts  into  an  inves¬ 
tigative  arm  of  the  defense  or  the  pro¬ 
secution. 

“I  showed  no  one — no  one — my  con¬ 
fidential  notes,”  he  said.  “I  make  no 
apologies  for  my  stories.  1  make  no 
apologies  for  later  entering  into  a  con¬ 
tract  to  write  a  book  whose  only  function 
can  be  to  inform  the  public.  1  make  no 
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2  West  Coast  mills 
settle  their  strikes 


U.S.  newsprint  production  on  the 
West  Coast  improved  this  week  with  2 
mills  of  Publishers'  Paper  Company 
going  on  stream  after  a  3  week  strike  by 
members  of  the  Association  of  Western 
Pulp  and  Paper  Workers. 

The  new  2  year  contract  calls  for  a 
10.759f  increase  the  first  year  and  a 
10.50^^  in  the  second. 

Also  on  the  West  Coast,  negotiations 
were  started  on  Wednesday  (August  16) 
at  Crown  Zellerbach’s  Wauna,  Oregon 
mill.  And  at  Boise  Cascade's  Steilacoom, 
Washington  mill  which  is  still  on  strike 
supervisory  personnel  have  been  operat¬ 
ing  one  machine  with  daily  production 
reaching  approximately  3()()  tons.  Two 
machines  at  this  mill  average  about  450 
tons  per  day. 

The  only  dark  news  relates  to  the 
strikes  at  Great  Northern  Paper  Com¬ 
pany's  Millinocket  and  East  Millinocket. 


Maine  plants.  (See  E&P  Aug.  12). 

Last  Thursday  (August  10)  in  Port¬ 
land,  Maine.  U.S.  District  Judge  Edward 
T.  Gignoux  denied  Great  Northern's  re¬ 
quest  to  have  picketing  halted  at  the  2 
mills.  Judge  Gignoux  based  his  decision 
on  the  Norris-LaGuardia  Act  and  said  he 
hacked  the  power  and  jurisdiction  to 
grant  such  a  request.  Further,  Judge 
Gignoux  told  Great  Northern's  lawyers 
he  was  “somewhat  puzzled  that  it  was 
even  requested." 

The  federal  Judge's  ruling  does  not 
prohibit  the  company  from  obtaining  a 
declaratory  judgment  on  the  validity  of 
the  contract  with  the  striking  unions. 

At  the  center  of  the  controversy  is 
whether  or  not  the  contract  must  be  ap¬ 
proved  by  a  majority  of  the  2500  union 
members  or  by  a  majority  of  the  12  local 
unions. 

On  July  1  the  plants  were  closed  after  7 


Strike  papers  emerge  in  New  York 


By  Robert  Hausman 

Although  the  newspaper  strike  in  New 
York  has  closed  the  city's  three  major 
dailies,  a  number  of  “strike  papers," 
made  up  of  editorial  people  and  other 
staffers  from  the  three  papers,  are  now 
being  printed  or  planned. 

One.  the  City  News,  staffed  by  report¬ 
ers,  editors,  photographers  and  adver¬ 
tising  salespeople  from  the  New  York 
Times  and  the  New  York  News,  brought 
out  its  first  edition  on  Thursday.  August 
17. 

The  paper  is  published  by  Charles 
Hagedorn,  publisher  of  the  CO-OP  City- 
News.  and  five  other  weekly  New  York 
papers. 

Bill  Eederici.  an  investigative  reporter 
at  the  News,  is  managing  editor  of  the 
new  paper,  and  Maurice  Carroll,  Times 
political  reporter,  is  acting  news  editor. 

The  City  News  will  eventually  have  a 
staff  of  about  100,  according  to 
Hagedorn. 

The  first  press  run  for  the  six  column 
morning  tabloid  was  estimated  at  25().(K)() 
copies.  Distribution  is  being  handled  by 
the  Metropolitan  News  Co.  of  New 
York,  with  copies  selling  for  25^  each. 

The  City  News  has  no  plans  to  con¬ 
tract  for  wire  services:  local  news  will  be 
handled  by  the  staff.  The  paper  will  con¬ 
tain  stock  market  listings  and  race  re¬ 
sults.  among  other  features. 

Hagedorn  reports  that,  among  other 
advertisers,  some  of  New  York's  major 
department  stores,  including  Gimbels, 
have  already  contracted  for  space  in  the 
paper.  (Hagedorn  published  another 
“strike  paper,"  the  Metropolitan  Daily. 


during  the  1966  New  York  newspaper 
strike.) 

Hagedorn  said  that  he  does  not  expect 
the  City  News  to  become  a  permanent 
addition  to  the  New  York  newspaper 
scene.  “The  day  the  newspapers  come 
back  is  the  day  (we)  go  out  of  business." 
according  to  one  City  News  spokesman. 

Another  strike  paper,  the  New  York 
(irapliie.  is  also  being  planned.  Ralph 
Clifford,  publisher  of  a  number  of  weekly 
papers  in  Manhattan,  including  the  Wall 
.Street  Advertiser,  East  Side  News  and 
l.ittle  Italy  News,  will  publish  the 
Graphic. 

Clifford  estimates  an  initial  press  run 
of  5().()(K)  for  the  paper,  but  no  publica¬ 
tion  date  has  been  set  as  yet.  (Like 
Hagedorn.  Clifford  also  published  a 
“strike  paper"  during  New  York's  last 
newspaper  strike.) 

Clifford  and  Hagedorn  indicate  that 
they  have  heard  of  at  least  a  half  dozen 
other  plans  to  start  papers,  including 
some  being  considered  by  several  syndi¬ 
cates  now  looking  for  financial  backing. 

E&P  was  informed  that  one  large  de¬ 
partment  store  ad  executive  had 
answered  inquiries  from  40  different  in¬ 
dividuals  on  plans  to  start-up  interim 
newspapers. 

One  such  paper  others  are  talking 
about  is  the  Dcdly  San.  Dick  Brass,  a 
N.Y.  News  feature  editor,  has  been 
linked  with  the  possible  new  paper  but  is 
unavailable  for  comment. 

Sports  Wise,  a  new  monthly  magazine, 
is  coming  up  with  a  special  daily  edition. 
The  single  sheet  paper,  selling  for  5C, 
contains  complete  race  results  of  local 
tracks  and  sports  news. 


of  the  12  locals  voted  to  reject  a  22.2% 
pay  raise  over  2  years  and  substantial 
improvements  in  fringe  benefits.  During 
the  week  of  August  7,  the  company  and  6 
local  unions  with  approximately  1700 
members  signed  a  2  year  contract  for  a 
23%  wage  increase  and  provisions  for 
substantial  increases  in  benefits.  (Mem¬ 
bers  of  the  dissident  locals  are  primarily 
maintenance  personnel.)  Six  locals  in  the 
union-by-union  count  did  not  accept  the 
company's  offer  and  a  tie  vote  was  regis¬ 
tered. 

During  the  hearing  before  Judge  Gig¬ 
noux,  Gerald  Rudman,  a  lawyer  for 
Great  Northern,  said  the  union-by-union 
vote  structure  was  next  to  an  unfair  labor 
practice.  He  maintained  it.  “dilutes 
votes  on  one  hand  and  adds  to  votes  on 
the  other  hand." 

Rudman,  under  questioning  by  Judge 
Gignoux  on  “past  practice"  with  respect 
to  voting  by  individual  unions,  said,  “if  it 
was  past  practice,  it  was  not  legal." 

Great  Northern  is  asking  $281,550  a 
day  in  damages  from  the  striking  unions. 
The  company  claims  it  is  losing  this 
amount  as  a  result  of  the  strikes. 

Although  Boise  Cascade  has  one 
machine  operating  at  its  Steilacoom. 
Washington  plant  by  supervisory  per¬ 
sonnel  the  union  local  of  Association  of 
Western  Pidp  and  Paper  Workers  is  ask¬ 
ing  for  a  2  year  contract  and  a  51%  in¬ 
crease  in  wages  and  pension  benefits. 

The  company  is  seeking  a  3  year  con¬ 
tract  and  a  27%  increase  over  the  con¬ 
tract  periixl  with  the  204  union  members. 
The  company  has  been  leasing  trucks  to 
distribute  tonnage  and  there  have  been 
reports  of  minor  mill  damage  and  con¬ 
crete  being  put  on  railroad  tracks. 

Publishers'  Paper  has  mills  in  New- 
berg.  Ore.  and  Oregon  City.  Ore.  with  a 
total  annual  rated  production  of  380,(KK) 
tons.  During  the  3  week  strike  approxi¬ 
mately  22.5(K)  tons  were  lost. 

It  was  reported  this  week  the  Kruger 
Pulp  &  Paper  mill  at  Trois  Rivieres, 
Quebec  with  a  rated  production  of 
288,0(K)  tons  per  year  was  back  in  pro¬ 
duction  after  a  3  week  strike.  Contract 
agreements  have  not  been  released  at 
this  time. 

Carrier  Day  ad 
material  available 

The  newspaper  carrier  is  called  a 
“Master  of  Business  Administration"  in 
the  International  Newspaper  Carrier  Day 
material  provided  to  700  newspaper 
clients  by  Hickey-Mitchell  Company,  St. 
Louis.  Carrier  Day  is  Saturday.  October 
14.  This  is  the  18th  year  of  the  Hickey- 
Mitchell  Company  package,  which  in¬ 
cludes  a  contest,  ideas  for  celebrating 
Carrier  Day,  and  samples  of  outstanding 
Carrier  Day  promotion  of  last  year,  ac¬ 
cording  to  Martin  Burke.  Hickey- 
Mitchell  Company  promotion  manager. 
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N.Y.  strike 

{Continued  from  pane  9) 


from  24  to  32  pages,  but  is  still  being  sold 
for  10^. 

Our  Town,  was  distributed  free  in 
Manhattan  before  the  strike,  is  now 
selling  editions  at  250  a  copy.  Its  press 
run  has  been  increased  from  130,000  to 
200,000.  Our  Town  is  printed  on  the 
presses  of  a  small  Westchester  County 
paper,  the  Mt.  Kisco  Patent  Trader, 
which  recently  expanded  its  own  opera¬ 
tion,  publishing  five  days  a  week  now, 
instead  of  two;  Patent  Trader  presses  are 
also  printing  many  of  the  other  papers 
now  being  read  in  New  York  City, 
including  the  News  World,  (which  is 
also  printed  in  Saddlebrook,  N.J.),  the 
Irish  Echo,  the  Amsterdam  News,  a 
Black  community  newspaper,  and  the 
Riverdale  News. 

Newsday  is  delivering  more  newspa¬ 
pers  to  vendors,  but  there  are  no  plans  to 
significantly  expand  circulation,  accord¬ 
ing  to  spokesman  David  Hill.  “We  just 
plan  to  stay  within  our  circulation  area, 
which  is  Nassau,  Suffolk  and  Queens 
(counties),”  Hill  said. 

The  press  runs  of  Gannett-owned 
newspapers  in  Westchester  and  Rock¬ 
land  Counties  have  been  increased  to 
accommodate  Manhattan-bound  com¬ 
muters — 50,000  additional  papers  are 
being  printed  for  Westchester  County 
commuters,  and  5,000  additional  papers 
for  commuters  from  Rockland  County 
— but  a  Gannett  spokesman  indicated 
that  the  company  is  not  planning  to 
distribute  a  newspaper  in  New  York 
City. 

The  Record  in  Hackensack,  N.J.  is 
also  stepping  up  its  print  run  to  meet 
the  needs  of  commuters  from  New  Jersey, 
but  the  paper  reports  no  plans  for  a  spe¬ 
cial  New  York  City  edition. 

The  Wall  Street  Journal,  which  nor¬ 
mally  distributes  about  70,000  papers  in 
the  New  York  metropolitan  area,  has 
increased  this  distrioution  by  about 
30.000,  according  to  a  Journal  executive. 

Two  New  York  weekly  newspapers, 
the  Village  Voice  and  the  So  Ho  Weekly 
News,  are  also  selling  more  papers  as  a 
result  of  the  strike. 

The  Voice,  which  is  owned  by  Post 
publisher  Murdoch,  increased  its  press 
run  last  week  from  200,000  to  300,000 
copies,  and  doubled  the  size  of  its  issue. 

The  SoHo  Weekly  News  is  reported  to 
be  planning  to  print  150,000  copies  this 
week,  up  from  a  press  run  of  88,000 
copies  last  week,  which  was  up  from 
58,000  the  week  before. 

In  addition,  a  greater  number  of  out- 
of-town  newspapers,  including  the 
Philadelphia  Inquirer  and  the  Boston 
Globe,  aro  now  being  sold  at  New  York 
newsstands.  (The  Inquirer  is  shipping 
12 


60,000  copies  of  its  papers  daily  to  New 
York.) 

El  Diario-La  Prensa,  published  in 
New  York,  and  billing  itself  as  the 
largest-selling  Spanish  language  daily  in 
the  country,  reports  that  its  70,000  circu¬ 
lation  has  increased  20,000  or  more  and 
is  expected  to  go  up  from  that. 

Even  the  Daily  World,  the  Communist 
Party  newspaper  printed  in  Manhattan, 
is  benefitting  from  the  results  of  the 
newspaper  strike,  now  selling  about 
20.000  more  papers  daily  in  the  city, 
many  on  street  comers. 

For  250  New  Yorkers  can  continue  to 
buy  the  Korea  Herald  which  is  published 
in  Seoul  by  the  Korea  Information  Ser¬ 
vice  Inc.  and  reprinted  in  New  York. 

The  paper  is  reprinted  on  2  Goss 
Community  presses  housed  in  the 
Herald's  7th  floor  offices  at  250  West  54 
St.  in  Manhattan.  The  paper  employs 
one  non-union  pressman  to  handle  the 
daily  job. 

With  so  many  New  York  papers  regis¬ 
tering  large  increases  in  circulation  and 
ad  revenues  as  a  result  of  the  strike,  it 
was  only  inevitable  that  a  number  of 
“strike  papers”  would  also  begin  to  pop 
up  in  New  York,  and  some  are  now 
doing  so. 

On  the  ad  side,  retailers  in  New  York 
have  had  to  scramble,  as  a  result  of  the 
strike,  in  order  to  convert  ad  dollars  orig¬ 
inally  planned  or  committed  for  space 
buys  in  the  Times,  News  and  Post  to 
other  papers  now  publishing  in  New 
York,  and  to  the  broadcast  media,  par¬ 
ticularly  radio.  (Television  is  not  consid¬ 
ered  an  efficient  alternative,  at  this  early 
point  in  the  strike,  because  of  the  high 
costs  and  difficulties  involved  in  produc¬ 
ing  tv  commercials;  tv.  however,  will 
probably  become  increasingly  more  at¬ 
tractive  if  the  strike  is  prolonged.) 

It  is  reported  that  business  is  booming 
at  New  York’s  metropolitan  radio  sta¬ 
tions,  and  some  observers  feel  that,  if  the 
strike  is  prolonged.  New  York’s  subur¬ 
ban  radio  stations  will  also  begin  to  see 
sizable  increases  in  business,  due  to  po¬ 
tential  unavailabilities  in  time  at  New 
York’s  top-rated  radio  stations. 

New  York’s  Office  of  Economic  De¬ 
velopment  estimates  that  businesses  in 
the  city  are  losing  $2  million  a  day.  with 
department  stores  and  entertainment  at¬ 
tractions  incurring  the  largest  losses. 

New  York  Press  Club  announced  it 
was  opening  a  job  placement  center  for 
out-of-work  reporters  for  the  duration  of 
the  strike.  Those  requesting  further  in¬ 
formation  can  call  391-8400.  Vincent 
Lee.  New  York  News  reporter,  is  presi¬ 
dent  of  the  500-member  club. 

The  New  York  Times  Company  radio 
station  in  New  York,  WQXR,  is  broad¬ 
casting  a  number  of  special  news  and 
background  programs  featuring  Times 
editors  and  columnists,  and  will  do  so  as 
long  as  the  strike  lasts. 

In  addition,  the  hourly  news  programs 


heard  on  WQXR  have  been  increased  in 
length. 

The  Daily  News  is  broadcasting  its 
own  news  and  feature  programs  on 
another  New  York  radio  station. 
WMCA,  featuring  News  editors  as  an¬ 
nouncers. 

The  Daily  News  radio  show,  entitled, 
the  “Bulldog  Edition,”  is  broadcast 
Monday  through  Friday,  from  7:00  p.m. 
to  8:00  p.m.  (Segments  of  the  show  are 
sliced  out  and  carried  in  WMCS’s  morn¬ 
ing  news  broadcasts.) 

New  Yorkers  can  also  learn  what  is 
happening  over  the  telephone  thanks  to 
another  News  feature,  entitled  “Dial  A 
Daily  News.”  A  one-minute  recording 
features  News’  columnists  and  gives  a 
news  report  that  is  updated  hourly. 

In  addition.  Western  Union  subscrib¬ 
ers  can  keep  abreast  of  the  latest  news 
developments  through  a  special  FYI 
news  service.  The  Western  Union  report 
covers  news,  sports  and  many  other 
categories. 

NLRB  upholds 
firing  of  pressmen 

The  National  Labor  Relations  Board 
has  upheld  an  administrative  law  judge’s 
ruling  affirming  an  arbitrator’s  award 
against  Newspaper  14  in  the  Kansas  City 
Star  case. 

The  case  centers  on  the  dismissal  of 
141  members  of  Local  14 — 97  of  whom 
allegedly  refused  to  start  working  on  the 
night  shift.  May  4,  1974,  and  44  others 
who  joined  them  on  the  picket  lines  after 
the  Star  fired  the  97. 

The  union  held  that  the  Star  had  pro¬ 
voked  the  situation  by  firing  a  Star 
pressman  for  attempting  to  exercise  his 
rights  under  the  grievance  procedure  in 
its  contract  with  Local  14  after  it  sought 
to  protest  the  pressman’s  fate.  The  Star 
asserted  that  the  union  had  promoted  a 
work  stoppage  in  violation  of  the  con¬ 
tract,  a  view  that  was  endorsed  in  Au¬ 
gust,  1975,  by  an  arbitrator. 

Citing  the  so-called  Spielberg  doc¬ 
trine,  which  limits  the  circumstances 
upon  which  the  NLRB  is  willing  to  over¬ 
turn  an  independent  arbitration  award, 
the  administrative  law  judge  sub¬ 
sequently  refused  to  set  aside  the  niling. 
The  union  appealed  to  the  full  board  un¬ 
der  Article  8a  of  the  National  Labor  Rela¬ 
tions  Act. 

The  Star  had  initially  transferred  the 
pressman,  David  Bowlen  from  his  posi¬ 
tion  as  a  reelman  to  another  job  as  an 
oiler,  alleging  that  Bowlen  had  failed  to 
properly  perform.  Then,  after  a  union 
officer  protested  to  the  company  and  in¬ 
formed  management  of  deep  unrest  in 
the  pressroom  over  the  situation,  the 
Star  reviewed  the  situation  and  an¬ 
nounced  that  it  would  dismiss  Bowlen 
outright.  That  precipitated  a  work  stop¬ 
page,  the  mass  firing  and  the  subsequent 
strike. 
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statement  by  Father  on  book  deal 


Farber 

(Continued  from  page  10) 


apologies  for  being  paid  for  my  honest 
labor. 

“In  this  case,”  Farber  said,  “I  wit¬ 
nessed  no  crime.  I  indicted  no  one.  This 
case  came  to  trial  through  the  normal 
investigative  and  judicial  processes  of 
the  State  of  New  Jersey.  A  jury  of  Dr. 
Jascalevich’s  peers  is  now  hearing  the 
defense  and  prosecution  present  their 
cases.  This  system  of  law — not  I — will 
decide  the  outcome.” 

One  man  who  attested  to  the  fact  that 
Farber  was  “extremely  meticulous”  in 
his  investigation  and  preparation  of  his 
newspaper  articles  on  the  case  is 
Matthew  Lifflander,  an  attorney  who,  al¬ 
though  not  identified  by  Farber  as  one  of 
his  sources,  has  admitted  to  being  a 
prime  source  of  the  reporter. 

Lifflander,  a  New  York  attorney,  is  a 
close  friend  of  Dr.  Alan  Lans,  who  was  a 
physician  at  Riverdell  Hospital  at  the 
time  of  the  five  mysterious  deaths  of 
which  Dr.  Jascalevich  is  now  accused. 

Lifflander  said  he  was  originally  told 
by  Lans  of  the  mysterious  deaths  in  1966 
and  thereafter,  Lans  provided  him  with 
the  medical  records  of  the  five  patients 
who  died.  After  reviewing  the  records, 
Lifflander  said  he  contacted  “one  of  the 
best  investigative  reporters  in  the  city 
(New  York)”  and  filled  him  in  on  the 
case.  The  reporter,  who  Lifflander  will 
not  identify  because  he  said  he  does  not 
want  to  “embarrass”  him,  was  not  in¬ 
terested  in  pursuing  the  case. 

Getting  no  help  from  the  press, 
Lifflander  said  he  hired  a  private  inves¬ 
tigator  and  Lans  paid  the  cost.  At  that 
point  another  doctor  at  the  hospital 
opened  the  locker  of  Dr.  Jascalevich  and 
found  vials  of  curare  (the  drug  allegedly 
used  to  murder  the  five  patients.) 

Lifflander  said  he  visited  then  Bergen 
County  Prosecutor  Guy  Calissi,  who 
provided  him  with  a  copy  of  the  tes¬ 
timony  given  by  Dr.  Jascalevich.  He  also 
piuvidcu  Lifflander  with  a  box  of  slides 
and  tissues  in  paraffin,  which  was  evi¬ 
dence  in  the  case. 

Lifflander  brought  this  to  New  York 
City  Medical  Examiner  Milton  Halpern, 
who  examined  the  evidence  but  said  he 
would  need  more  tissue  to  make  a  de¬ 
termination.  The  Prosecutor’s  office  said 
there  was  no  more  available. 

At  this  point,  the  investigation  ceased, 
Jascalevich  left  Riverdell  and  Lifflander 
gave  up  the  case.  That  investigation  by 
Lifflander  ended  up  with  no  indictment 
and  no  publicity  on  the  case. 

Lifflander  said  in  the  summer  of  1975, 
while  he  was  vacationing,  a  case  of  mys¬ 
terious  patient  deaths  in  Michigan 
prompted  his  renewed  interest  in  the 
Jascalevich  case. 

“Farber  called  me  in  September  of 
1975,  said  he  had  gained  access  to  the 
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The  following  is  a  chronology  by  New 
York  Times  reporter  Myron  Farber  ex¬ 
plaining  how  he  came  to  his  decision  to 
write  a  book  on  the  Dr.  Jascalevich  case: 

“I  came  onto  this  story,  about  which  I 
then  knew  nothing,  in  the  summer  of 
1975.  I  was  assigned  by  my  editors  at  the 
New  York  Times  to  pursue  a  lead  con¬ 
cerning  a  series  of  deaths  at  Riverdell 
Hospital  a  decade  earlier.  The  lead  had 
been  provided,  unsolicited,  by  a  New 
York  resident  who  said  she  had  informa¬ 
tion  and  that  she  wanted  eventually  to 
write  a  book  about  the  subject.  At  our 
first  meeting,  she  asked  me  whether  I 
intended  to  write  a  book  on  this  case.  I 
replied  accurately  that  I  had  no  such  in¬ 
tention,  and  the  matter  rested  there. 

“From  late  August  through  December 
1975  I  investigated  the  Riverdell  case. 
All  my  work  was  done  as  a  newspaper 
reporter,  and  I  had  absolutely  no  contact 
with  any  book  publisher  or  filmmaker. 

“In  1975  the  only  people  whom  I  knew 
to  be  interested  in  writing  a  book  on  the 
subject  were  the  woman  who  had  come 
to  The  Times  and  Judge  Fred  C.  Galda, 
who  was  chief  assistant  Bergen  County 
Prosecutor  in  1966  when  this  case  was 
briefly  investigated. 

“I  later  learned  that  others  were  also 
preparing  to  write  books  about  this  mat¬ 
ter.  Among  them  was  a  lawyer  who  gave 
me  a  copy  of  the  so-called  “missing” 
deposition  of  Dr.  Jascalevich  which  the 
lawyer  had  obtained  from  Judge  Guy 
Calissi  in  1967,  when  Judge  Calissi  was 
the  Bergen  County  prosecutor. 

“Not  until  after  my  first  stories  ap¬ 
peared,  when  I  was  besieged  by  calls 
from  publishers  and  literary  agents,  did  I 
give  any  consideration  to  writing  a  book 
myself.  I  informed  the  Times  of  my 


Prosecutor’s  file,  saw  my  name  in  those 
files  and  was  wondering  what  connection 
I  had  in  the  case,”  Lifflander  said.  “1 
agreed  to  meet  with  him  and  I  gave  him 
everything  I  had,  including  Jascalevich’s 
testimony.”  Lifflander  said  Farber  told 
him  he  had  been  working  on  the  case 
since  July  of  1975. 

Lifflander  said  from  the  time  he  turned 
over  all  his  information  to  Farber,  the 
two  worked  together  on  almost  a  daily 
basis  up  until  the  time  Jascalevich  was 
indicted. 

Another  key  figure  in  the  investigation 
is  the  New  York  city  public  relations 
woman,  who  Farber  now  gives  credit  to 
for  first  tipping  off  the  Times  on  the  sus¬ 
picious  deaths. 

Farber  said  the  woman,  who  he  would 
not  identify,  came  to  the  Times  in  the 
summer  of  1975  unsolicited  and  said  she 
had  information  she  wanted  to  eventu¬ 
ally  write  a  book  about  on  these  mysteri¬ 
ous  deaths. 

According  to  Farber,  she  said  she  had 
investigated  the  deaths  for  more  than  a 


interest,  and  engaged  an  agent  who  had 
approached  me,  Mrs.  Lucy  Kroll.  Mrs. 
Kroll  negotiated  a  hardcover  book  con¬ 
tract  with  Doubleday  which  I  signed  in 
July  of  1976.  The  contract  was  for  a  book 
on  the  case  and  was  in  no  way  dependent 
on  the  indictment  or  conviction  of  any 
person. 

“During  the  spring  of  1976,  Mrs.  Kroll 
and  I  had  discussed  a  possible  film  con¬ 
tract  with  Warner  Brothers,  but  I  ulti¬ 
mately  abandoned  the  idea  for  several 
reasons.  First,  the  proposed  contract 
provided  for  payments  contingent  on  the 
indictment  or  conviction  of  Dr.  Jas¬ 
calevich.  I  wanted  no  part  of  any  such 
arrangement.  Second,  the  contract  called 
for  me  to  turn  over  my  notes  to  Warner 
Brothers.  I  rejected  this  also.  Third, 
Warner  Brothers  wanted  to  know  if  there 
were  any  legal  claims  regarding  my 
book,  and  I  told  them  that  The  Times’s 
informant  was  asserting  a  claim  that  I 
had  agreed  not  to  write  a  book  on  the 
case;  at  the  time  Warner  Brothers  was 
concerned  about  this  claim.  For  all  these 
rea,sons,  I  decided  to  forego  the  film  con¬ 
tract  with  Warner  Brothers. 

“In  the  late  summer  of  1976,  Double¬ 
day  negotiated  and  signed  a  contract 
with  Warner  Books,  giving  Warner  the 
paperback  rights  to  my  hardcover  book. 
No  provision  of  that  contract  is  contin¬ 
gent  on  the  indictment  or  conviction  of 
anyone. 

“In  short,  I  had  no  plans  to  write  a 
book  when  1  conducted  my  inquiry  into 
the  Riverdell  deaths  for  The  Times;  I 
later  decided  to  write  one. 

“I  respectfully  submit  that  the  book 
remains  irrelevant  to  any  question  of  the 
guilt  or  innocence  of  Dr.  Jascalevich.” 


year,  but  gathering  information  “was  so 
difficult  it  required  the  resources  of  an 
outfit  like  the  New  York  Times.” 

Farber  said  with  approval  of  Times’ 
editors,  the  woman  was  given  a  letter  she 
requested  stating  that  if  she  provided  in¬ 
formation  to  the  Times  “supporting  and 
documenting”  the  murder  allegations, 
she  could  have  “unrestricted  use”  of 
Times’  articles  for  her  book. 

After  Farber’s  series  appeared,  he  was 
contacted  by  several  book  publishers 
and  decided  to  do  his  own  book.  He  was 
also  contacted  by  Warner  Communica¬ 
tions  about  a  possible  film  contract. 

Farber’s  female  informant  claimed 
that  Farber  had  promised  her  he  would 
turn  over  his  notes  to  her  so  she  could 
write  a  book.  He  denied  this  and  said  he 
offered  to  settle  with  her  by  giving  her 
10-15%  of  his  book  profits.  She  declined 
and  the  deal  fell  through. 

Farber  said  Doubleday  considered  the 
informant’s  assertions  unmerited  and 
proceeded  to  sign  the  book  contract  with 
him. 
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Hearings  are  held 
on  Udall  tax  bill 


By  I.  William  Hill 

Despite  claims  in  some  quarters  that 
the  Udall  Independent  Local  Newspaper 
Preservation  Act  was  dead,  the  Sub¬ 
committee  on  Miscellaneous  Revenue 
Measures  of  the  House  Ways  and  Means 
Committee  held  hearings  on  the  measure 
last  week  (August  1 1). 

After  listening  to  witnesses  for  and 
against  the  bill,  however,  the  subcom¬ 
mittee  still  did  not  say  when  action 
would  be  taken. 

The  measure(H.R.  12395)  would  allow 
owners  of  independent  newspapers  who 
resist  selling  out  to  newspaper  groups  to 
ease  estate  tax  burdens  by  being  allowed 
to  set  up  trust  funds  from  profits  to  pay 
estate  taxes  at  the  time  of  death.  The 
newspaper  would  be  allowed  an  income 
tax  deduction  in  an  amount  not  to  exceed 
5(yyf  of  its  taxable  income  for  amounts 
paid  to  the  trust. 

Besides  Representative  Morris  K. 
Udall  (D-Ariz.),  originator  of  the  legisla¬ 
tion,  and  Representative  Samuel  L.  De- 
vine  (R-Ohio),  one  of  79  co-sponsors, 
supporting  witnesses  included  four  rep¬ 
resentatives  of  the  Independent  Local 
Newspapers  Association:  John  Seigen- 
thaler.  publisher  of  the  Nashville  Ten¬ 
nesseans  John  F.  Wolfe,  publisher  of  the 
Colianhns  (Ohio)  Dispatch:  and  Morris 
K.  Levin  and  Joseph  S.  lannucci,  coun¬ 
sel.  William  J.  Lehrfeld,  counsel  for  the 
Tupelo  (Miss.)  Daily  Jonrnal,  also  sup¬ 
ported  the  legislation  but  voiced  the 
opinion  that  state  estate  taxes  should  be 
taken  into  account. 

Outright  opposition  to  the  bill  came 
from  Daniel  1.  Halperin,  acting  deputy 
assistant  secretary  of  the  Treasury, 
speaking  for  the  Office  of  Tax  Policy. 
Not  endorsing  the  bill  at  this  time,  but  at 
the  same  time  not  specifically  opposing 
it,  were  K.  Prescott  Low,  publisher  of 
the  Quincy  (Mass.)  Patriot  LeJf>er, 
chairman  of  the  Tax  Law  Task  Force  of 
the  American  Newspaper  Publishers  As¬ 
sociation  and  W.  Terry  Maquire,  general 
counsel  of  the  National  Newspaper  As¬ 
sociation. 

Devine,  the  day’s  first  witness,  ex¬ 
pressed  alarm  at  the  erosion  of  the  truly 
independent  newspaper.  “Every  four  or 
five  days,”  he  said,  “another  daily 
newspaper  is  bought  by  a  newspaper 
chain,  public  corporation,  or  media  con¬ 
glomerate.  As  a  nation,  we  lose  40  to  60 
independent  daily  “voices”  each  year 
.  .  .  There  are  only  about  600  non-chain 
daily  newspapers  left  in  the  United 
States  .  .  .  The  chains  already  own 
two-thirds  of  the  daily  newspapers,  with 
over  two-thirds  of  the  circulation  of  all 
newspaper  in  the  United  States.  Weekly 
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newspapers  are  disappearing  in  like  per¬ 
centages.” 

Besides  citing  the  loss  to  a  community 
when  an  independent  newspaper  be¬ 
comes  part  of  a  group,  Devine  saw  that 
monopolization  of  the  press  raises  a  pos¬ 
sibility  of  a  foreign  group  buying  U.S. 
newspapers  and  so  misusing  them  as  to 
invite  federal  regulation. 

Devine  then  went  into  the  problem 
faced  by  the  independent  owner  who 
wants  to  pass  his  newspaper  along  to  his 
heirs  with  estate  taxes  as  high  as  they 
are. 

“The  value  assigned  to  a  newspaper 
by  the  Internal  Revenue  Service  is  what 
a  willing  buyer  will  pay  a  willing  seller,” 
Devine  said.  “While  that  sounds  reason¬ 
able  in  theory,  in  practice  it  results  in 
driving  the  independent  into  the  arms  of 
chains  paying  40,  50  and  even  60  times 
earnings  for  a  newspaper.” 

He  went  on:  “When  IRS  looks  to  see 
what  a  willing  buyer  will  pay.  it  must  use 
the  figures  offered  by  the  chains,  not  the 
profits,  plant  or  even  good  will  of  the 
independent.  Thus,  if  a  newspaper  were 
earning  $250,000  a  year,  its  value  to  a 
chain  might  be  as  high  as  $12,500,000. 
The  estate  tax,  at  107c,  would  be  over 
$8,500,000.  Should  the  heir  to  a  newspa¬ 
per  seek  to  borrow  such  a  sum,  the  an¬ 
nual  cost  of  interest  alone  would  be  three 
or  more  times  the  newspaper's  earn¬ 
ings.” 

He  therefore  told  the  committee,  “I 
firmly  and  wholeheartedly  support  the 
Independent  Local  Newspaper  Act.” 

Making  only  a  brief  appearance  be¬ 
cause  of  legislation  on  the  floor  of  the 
House  that  necessitated  his  presence, 
Udall  offered  a  longer  written  statement 
in  which  he  repeated  many  things  he  has 
already  said. 

He,  too,  called  attention  to  the  fact 
that,  “Where  just  a  few  years  ago,  news¬ 
papers  were  being  sold  at  10  times  net 
earnings,  prices  today  have  shot  up  to  40 
times  earnings  in  some  cases.” 

Expressing  satisfaction  at  reaction  he 
has  had  to  his  bill  from  around  the  coun¬ 
try,  Udall  said:  “Typical  was  the  com¬ 
ment  of  Peter  Clark,  president  of  the 
Evening  News  Association,  publishers 
of  the  Detroit  News:  ‘Speaking  from  the 
point  of  view  of  my  experiences  with  this 
company,  I  would  like  to  reinforce  the 
extreme  importance  of  the  federal  estate 
tax  in  media  merger  decisions.  There  is 
no  single  factor  of  such  importance,  in 
my  opinion.’  ” 

Speaking  for  the  Treasury  Department 
in  opposing  the  legislation,  Halperin 
charged  that  the  legislation  departs  signi¬ 
ficantly  from  accepted  tax  principles.  He 
went  on:  “The  benefits  are  available  to 


any  shareholder  of  an  independent 
‘local’  newspaper,  no  matter  how  many 
shares  are  owned  and  without  regard  to 
whether  such  ownership  creates  an  es¬ 
tate  tax  liquidity  problem.  Moreover, 
there  is  no  provision  for  the  recapture  of 
benefits  if  the  family  of  the  owner  does 
not  continue  operation  of  the  local  news¬ 
paper.”  He  also  claimed  that,  at  least  in 
some  cases,  present  law  allows  relief  by 
letting  heirs  pay  capital  gains  rather  than 
income  tax  on  an  inherited  newspaper. 

“While  we  are  sympathetic  to  the 
plight  of  some  owners  of  small  busi¬ 
nesses  in  planning  the  payment  of  estate 
taxes  while  retaining  control  of  their  busi¬ 
ness  in  the  heirs,”  Halperin  said,  “we 
oppose  this  special  relief  for  one  group  of 
‘small  businessmen’.” 

Low,  speaking  for  AN  PA  in  not  en¬ 
dorsing  the  Udall  bill,  said:  “We  do  en¬ 
courage  the  Congress  to  continue  its 
analyses  and  deliberations.  We  are  in  the 
hope  that  prompt  and  proper  solutions 
may  be  found,  including  ways  to  make 
the  estate  tax  laws  neutral  on  the  ques¬ 
tion  of  the  succession  of  close-held  own¬ 
ership.” 

Low  then  listed  some  of  the  questions 
raised  by  ANPA’s  Task  Force  study  of 
the  Udall  bill. 

“First  and  foremost,”  he  said,  “is  the 
unanswered  question  of  whether  legisla¬ 
tion  should  provide  relief  for  one  class  of 
citizens — only  newspaper  owners — when 
estate  taxes  press  equally  hard  on  all, 
small,  closely-held  businesses.  In  fact, 
the  feeling  that  all  affected  businesses 
need  relief  has  been  the  chief  concern 
expressed  by  the  many  publishers  who 
have  contacted  me  concerning  this  issue. 

“Other  questions  about  HR  12395 
which  our  Task  Force  has  identified,  in¬ 
clude: 

“  I .  The  relatively  narrow  coverage  of 
the  bill.  Even  though  coverage  has  been 
expanded  to  include  intra-state  news¬ 
paper  groups,  HR  12395  still  has  the  situ¬ 
ation  that  the  owner  of  two  small  news¬ 
papers  in  adjoining  states — perhaps  only 
a  few  miles  apart — would  be  ineligible 
for  relief. 

“2.  The  vagueness  of  some  of  the  def¬ 
initions  in  the  bill. 

“3.  The  very  severe  penalty  provi¬ 
sions  in  the  event  of  inadvertent  over- 
funding  of  the  allowed  trust  fund.” 

Low  also  cited  the  desirability  of  a 
consensus  of  publisher  support  for  re¬ 
medial  legislation,  something  lacking,  he 
said,  in  regard  to  the  Udall  bill. 

Although  admitting  ANPA  and  NNA 
have  no  definitive  answers  to  the  prob¬ 
lem,  Low  said  the  alternatives  the  Task 
Force  is  exploring  “include  possible 
changes  in  the  tax-rate  schedule,  deduc¬ 
tions,  valuation  and  timing  of  tax  pay¬ 
ments.  For  example,  under  the  valuation 
category,  a  newspaper  could  be  valued 
on  its  individual  financial  performance 
rather  than  under  the  present  ‘compara¬ 
ble  sale  or  merger  price’  basis.” 
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FTC  symposium  planned 


gate  any  given  case  that  might  be  consid¬ 
ered  by  either,  thus  avoiding  duplication 
of  effort. 


to  examine  media  owners 


Up  to  now,  there  has  been  no  effort  by 
the  FTC  to  gain  facts  from  Representative 
Udall  pertaining  to  the  activity  of  news¬ 
paper  groups  in  buying  independent 
newspapers. 

In  recent  years,  the  FTC  has  investi¬ 
gated  media  discount  practices  such  as 
the  Los  Anf’eles  Times  discounts  for  fre¬ 
quency  of  ad  insertions.  Years  ago,  the 
disparity  between  national  and  local  ad¬ 
vertising  rates  was  a  subject  of  inquiry  but 
no  action  resulted. 


Seagram  places  ads 
in  Parade 

Seagram  is  now  running  full-page, 
four-color  ads  for  Seagram’s  7  Crown  in 
Parade  Magazine,  with  the  advertising 
appearing  in  approximately  80  newspa¬ 
pers  out  of  the  125  in  which  Parade  is 
now  carried.  (Seagram  bought  every 
newspaper  available  on  Parade’s  liquor 
availability  list.) 

The  ads  broke  early  in  August,  and  a 
total  of  17  insertions  are  planned,  accord¬ 
ing  to  Connie  Weiner,  Seagram  media 
manager. 

Seagram  has  been  placing  most  of  its 
advertising  in  magazines  for  the  past 
year,  having  pulled  most  of  its  newspa¬ 
per  advertising  in  August,  1977  (E&P, 
July  22). 


The  Federal  Trade  Commission,  seek¬ 
ing  knowledge  to  help  it  formulate  the  part 
it  should  play  in  regard  to  media  concen¬ 
tration,  has  tentatively  scheduled  a  sym¬ 
posium  on  the  subject  for  December  14 
and  15  in  Washington. 

Alan  K.  Palmer,  deputy  director  of 
FTC’s  Bureau  of  Competition,  this  week 
told  E&P,  “The  FTC  doesn’t  have  the 
answers  but  wants  to.  We  believe  this 
symposium  will  help.” 

The  symposium,  which  will  be  open  to 
the  public,  will  feature  speakers,  panels 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

One 

Year 

8/16  8'9  Ago 

Affiliated  Publications  (AMEX)  .  21  19%%  14 

Blue  Chip  Stamps  (OTC)  .  21  21  17V4 

Combined  Comm.  Corp.  (NYSE)  ....  33%%  33%  23V4 

Capital  Cities  Comm.  (NYSE)  .  44%  43%  49% 

Cowles  Comm.  (NYSE)  .  24  25Va  ISVa 

Dow  Jones  (NYSE)  .  37  37%  33Vj 

Gannett  (NYSE)  .  47%  49V4  36''2 

Gray  Comm.  (OTC)  .  25'%  2Vn  13'/4 

Harte-Hanks  (NYSE)  .  46%  41'%  29'% 

Jefferson  Pilot  (NYSE)  .  33  32'%  31 

Knight-Ridder  (NYSE)  .  50%  52  35% 

Lee  Enterprise  (AMEX)  .  38%  36  23 

Media  General  (AMEX)  .  21%  22  16% 

Media  Investment  (OTC)  .  50  50  NA 

Multimedia  (OTC)  .  29  28'%  24'% 

New  York  Times  (AMEX)  .  27%  30%  16% 

Panax  (OTC)  .  5%  5'%  NA 

Post  Corp.  (Wise)  (OTC)  .  39'%  39'%  22'% 

Quebecor  (AMEX)  .  7%  7'%  5% 

Southam  Press  (CE)  .  25%  25  21'% 

Stauffer  Communications  22  NA 

Thomson  Newspapers  (CE)  .  15  14%  12'% 

Time  Inc  (NYSE)  .  48%  48%  37 

Times  Mirror  (NYSE)  .  33  32%  25'% 

Toronto  Sun  (CE)  .  14  13%  NA 

Torstar  (CE)  .  17  16%  15% 

Washington  Post  (AMEX)  .  48'%  46'%  28 


SUPPLIERS 

Abitibi  (CE)  .  14%  14%  10'/2 

Addressograph  Multi.  (NYSE)  .  29'%  27'%  14% 

Altai  r  (OTC)  .  5%  5'%  2% 

Berkey  Photo  (NYSE)  .  8'%  8%  4% 

Boise  Cascade  (NYSE)  .  31%  31'%  28'% 

Carrier  Corp.  (NYSE)  .  19%  20'%  NA 

Compugraphic  (NYSE)  .  40'%  39  38% 

CompuScan  (OTC)  .  6  6  7% 

Crown  Zellerbach  (NYSE)  .  37  36%  36'% 

Cutler-Hammer  (NYSE)  .  56  57'%  44% 

Digital  Equipment  (NYSE)  .  49%  53%  47'% 

Domtar  (AMEX)  .  18%  18%  14'% 

Dow  Chemical  (NYSE)  .  27'%  26'%  32 

Dymo  (NYSE)  .  30  30  12®% 

ECRM  (OTC)  .  3'%  3'%  2'% 

Eastman  Kodak  (NYSE)  .  65%  65'%  60'% 

Eltra  (NYSE)  .  32%  34'%  27 

Georgia  Pacific  (NYSE)  .  30%  30%  29 

Grace.  W.R.  (NYSE)  .  27%  27'%  29'% 

Great  Lakes  Paper  (CE)  .  32%  34'/2  26% 

Great  No.  Nekoosa  (NYSE)  .  34%  33%  28'% 

Harris  Corp.  (NYSE)  .  66%  64%  36'% 

Hunt  Chem.  (NYSE)  .  14'%  12%  13% 

International  Paper  (NYSE)  .  46'%  46'%  46'% 

Itek  Corp.  (NYSE)  .  31'%  30  13'% 

Kimberly  Clark  (NYSE)  .  48%  47%  44% 

LogEtronics  (OTC)  .  17'%  15'%  8 

Logicon  (AMEX)  .  17%  16  13% 

MacMillan.  Bloedel  (CE)  .  22%  21'%  22'% 

Minnesota  Min.  and  Mfg.  (NYSE)  ...  61%  60%  51'% 

Rockwell  Inti.  (NYSE)  .  35'%  35%  31'% 

St.  Regis  (NYSE)  .  33'%  31'%  NA 

Southwest  Forest  Ind.  (NYSE)  .  13%  12%  9 

Sun  Chemical  (NYSE)  .  26%  27%  23'% 

Wood  Industries  (AMEX)  .  8  8%  3% 

White  Consolidated  (NYSE)  .  22'%  21'%  26 


and  comments  from  all  points  of  view, 
including  the  media,  the  academic  and 
the  law.  All  branches  of  the  media  will  be 
examined,  with  newspaper  subject  matter 
including  one-newspaper  towns,  the  part 
played  by  newspaper  groups,  and  cross¬ 
ownership. 

“After  the  symposium,”  Palmer  said, 
“we  will  sit  down  and  evaluate  the  re¬ 
sults  in  the  light  of  what’s  been  learned  to 
figure  out  an  answer  to  the  question, 
‘Is  there  a  useful  role  for  FTC?’ 

The  FTC  is  mindful,  of  course,  that  at 
present  the  Justice  Department  considers 
the  possibility  of  antitrust  violation  in 
newspaper  mergers.  That  cross-owner- 
ship  is  a  hot  issue  at  the  Federal 
Communications  Commission,  and  that 
Representative  Morris  K.  Udall  (D-Ariz.) 
is  sponsoring  legislation  designed  to  pre¬ 
vent  newspaper  groups  from  buying 
every  available  independent  newspaper. 

“There  is  still  the  question,”  Palmer 
said,  “of  whether — in  regard  to  newspa¬ 
per  mergers — the  FTC  should  be  doing 
something  in  cases  where  the  size  of  the 
media  is  not  great  enough  to  trigger  the 
usual  anti-trust  action.” 

Palmer  was  quick  to  point  out,  how¬ 
ever,  that  the  R'C  and  the  Justice  De¬ 
partment  have  a  procedural  agreement 
calling  for  only  one  of  the  two  to  invest!- 


Toobadfu^escaift 
read  dus  to  a  jury. 

tn  a  small  Florida  town,  a  decorative  boulder  rests  on  the 
median  of  a  road.  A  man  with  three  drinks  in  him  and  no 
sleep  lor  18  hours  smashes  his  car  headloi^  into  it.  A  jury 
orders  the  town  to  pay  him  S4. 7  million  in  damages. 

A  truck  without  brake  Ufihts  is  hit  from  behind.  For 


"psj’chic  damages"  to  the  dtiver,  because  his  pride  was 
hurt  when  his  wife  had  to  work.a  jury  awards  S480,000 
above  and  beyond  liis  medical  bills  and  wage  losses. 

Then  thm's  the  one...bul  you  can  probably  provide 
the  next  example.  Most  of  us  know  hair-raisinj!  stories  of 
windfall  awads  won  it  court.  Justified  claims  should  be 
compensated,  of  course.  /Etna's  point  is  that  it  is  time  to 
look  hard  at  what  windfall  awards  ate  costing.' 

VVhat  ran  we  do?  Several  things; 

We  can  stop  assessing  "liability''  where  there  really 
was  no  fault  — and  express  our  sympathy  for  victims 
through  other  means. 

We  can  ask  juries  to  take  into  account  a  victim's  oieii 
responsibility  for  his  losses.  And  we  can  urge  that  awards 
realistically  reflect  the  actual  loss  suffered— that  they  be  a 
fair  compensation,  but  not  a  reward: 

Insurcrs,  lawyers,  judges- each  of  us  shares  some 
blame  for  this  mess.  But  it  is  you,  the  public,  who  can  best 
begin  to  clean  it  up.  Don't  underestimate  your  own  in- 
fluence.  Use  H.  as  we  are  trting  to  use  ours. 


insurance  to  be  aff<»dable. 


131 1 <i>mi<wi  AtrfMk.Itjnlorri.fl  0i>tM'.lelif(iMtl2B-9'.'T4x34S 


AETNA  ADS  HIT — Aetna  Life  &  Casualty,  which  is  a  defendant  in  an  automobile 
accident  suit,  was  charged  with  tampering  with  prospective  jurors  by  placing  ads 
like  the  one  shown  above  in  magazines  last  Fall.  New  York  Supreme  Court  Judge 
Angelo  Graci  said  he  found  the  ads  "false  and  misleading"  as  well  as  an  obstacle 
to  a  fair  trial.  Aetna  said  it  ran  the  ads  to  stimulate  public  awareness  and  debate 
on  the  issue  of  high  awards,  which  raise  insurance  premiums.  Judge  Graci  dis¬ 
missed  the  charges  against  New  York  and  Newsweek  who  were  named  as  codefen¬ 
dants  in  the  suit.  The  ads  in  question  also  appeared  in  several  other  publications 
including  Editor  &  Publisher. 
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ABA’S  ad  guidelines 
expanded  to  allow  tv 


By  Michael  M.  Murphy 

The  American  Bar  Association  has 
liberalized  its  code  of  professional  re- 
sptmsibility  to  permit  attorneys  to  adver¬ 
tise  their  services  on  television. 

In  a  141-69  vote,  the  house  of  dele¬ 
gates.  the  policy-making  body  of  the 
ABA.  approved,  with  one  amendment,  a 
special  task  force  proposal  that  the  code 
be  broadened  to  include  tv. 

The  delegates  amended  the  proposal 
not  to  include  in  the  code  a  clause  that 
advised  attorneys  to  avoid  laudation,  tes¬ 
timonials,  comparative  statements  of 
quality  and  services,  and  statements  of 
performance  records  in  their  advertising. 

The  code  proposal  was  approved  dur¬ 
ing  the  aba's  annual  conference,  held  in 
New  York. 

Previously,  the  ABA  code  had  permit¬ 
ted  attorneys  to  advertise  only  in  law 
lists  and  telephone  directories,  newspa¬ 
pers  and  other  print  media,  and  on  the 
radio.  (The  radio  provision  was  entered 
into  the  code  after  much  public  criticism 
of  initial  code  proposals  made  a  year  ago. 
which  would  have  prohibited  broadcast 
advertising  of  any  sort  by  lawyers.) 

The  task  force  proposal  stated  that  ad¬ 
vertising  on  television  by  attorneys  is 
warranted  and  necessary,  and  that  suffi¬ 
cient  protections  have  been  provided 
within  the  ABA  code  to  prevent  misuse 
of  tv  advertising  by  attorneys. 

The  new  ad  guidelines  will  now  be 
available  for  consideration  by  individual 
state  supreme  courts.  In  its  controversial 
Bates  decision  of  June  27,  1977,  the  U.S. 
Supreme  Court  lifted  the  ban  on  lawyer 
advertising,  characterizing  it  as  a  viola¬ 
tion  of  attorneys'  First  Amendment  free 
speech  rights.  The  high  court  indicated, 
however,  that  there  may  be  “reasonable 
restrictions  on  the  time,  place  and  man¬ 
ner  of  advertising”  by  attorneys,  and  it 
was  left  up  to  the  state  courts  to  deter¬ 
mine  specific  guidelines  on  the  ruling. 

At  present.  29  jurisdictions  across  the 
country  have  changed  their  code  provi¬ 
sions  in  regards  to  lawyer  advertising. 

Some  permit  print  advertising  only: 
Connecticut,  Delaware.  Idaho.  Iowa. 
Louisiana.  Missouri,  New  Mexico,  Ok¬ 
lahoma.  Rhode  Island,  Utah  and  Ver¬ 
mont. 

Some  also  permit  radio  advertising: 
Indiana,  Nebraska  and  Wyoming. 

Some  include  television  advertising, 
but  with  varying  limitations:  Colorado. 
Georgia.  Kentucky,  New  York,  North 
Carolina,  Ohio  and  Tennessee. 

Mississippi  and  Alabama  permit 
newspaper  advertising  only. 

The  District  of  Columbia,  Maryland, 
Michigan  and  Minnesota  merely  prohibit 
false,  misleading,  deceptive  or  fraudu- 
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lent  advertising. 

The  Wisconsin  and  New  Jersey  Su¬ 
preme  Courts  have  suspended  provisu  ms 
which  would  unduly  curtail  or  limit  truth¬ 
ful  advertising  by  lawyers. 

Furthermore,  some  state  codes  in¬ 
clude  long  lists  of  information  of  what  is 
permissible  within  lawyer  advertising: 
others  have  equally  long  lists  of  prohib¬ 
ited  information.  In  some  states,  the 
manners  proscribed  in  which  media  can 
be  used  makes  advertising  by  lawyers 
very  difficult  and  costly.  In  other  states, 
codes  are  considered  only  interim  rules, 
making  ad  planning  and  long-term  media 
commitments  by  lawyers  almost  impos¬ 
sible. 

This  mishmash  of  confusing  guides, 
restraints  and  limitations  has  predis¬ 
posed  many  attorneys  not  to  advertise, 
despite  the  Bates  ruling. 

In  addition,  there  has  been  strong  op¬ 
position  to  the  entire  concept  of  lawyer 
advertising,  both  within  and  outside  the 
ABA.  In  a  recent  survey  conducted  for 
the  ABA  Journal,  only  of  the  attor¬ 
neys  polled  indicated  that  they  advertise, 
and  899^  stated  that  they  never  will. 
(Proponents  of  lawyer  advertising  claim 
that  the  majority  of  these  attorneys  are 
already  established  and  well-placed.) 

In  this  context,  the  ABA.  which  has 
been  basically  opposed  to  the  concept  of 
lawyer  advertising  for  some  time,  has 
moved  with  great  caution  and  delibera¬ 
tion  in  considering  whether  it  should  ap¬ 
prove  tv  advertising  by  attorneys. 

Its  special  task  force  spent  nearly  eight 
months  studying  the  entire  concept  of 
lawyer  advertising,  and,  specifically,  tv 
advertising  for  attorneys.  Since  March,  it 
has  conducted  informal,  educational 
hearings  on  the  topic  in  Los  Angeles. 
Memphis,  Washington,  D.C.  and  New 
York. 

As  a  result  of  these  hearings  and  inves¬ 
tigations,  the  task  force  concluded,  in  its 
carefully  reasoned  and  documented  pro¬ 
posal,  that,  “there  is  a  major  unmet  need 
for  legal  services  in  the  U.S..  (and  that) 
radio  and  television  are  the  only  methods 
of  informing  many  members  of  the  pub¬ 
lic. 

“Lawyers  and  law  organizations  have 
effectively  used  television  advertising, 
while  print  media  have  been  substan¬ 
tially  less  effective,”  the  task  force  pro¬ 
posal  stated. 

In  this  regard,  an  attorney  from  the 
large  Jacoby  &  Meyers  legal  clinic  in 
California  testified  at  the  Los  Angeles 
hearing  that,  in  terms  of  attracting  new 
clients,  television  worked  best  for  his 
firm,  and  it  was  estimated  that  the  law 
firm  will  have  over  33,000  new  “walk- 
in”  clients  due  to  tv  ads  this  year. 


A  Cleveland  legal  firm,  Flyatt  Legal 
Clinics,  has  been  able  to  attract  1,000 
new  prospects  as  a  result  of  a  $1  ,.^00  per 
week  tv  blitz  the  firm  conducted. 

Cawley  &  Schmidt,  a  legal  firm  with 
six  offices  in  Baltimore,  ran  a  six-week 
tv  campaign  over  three  television  sta¬ 
tions.  and  700  appointments  were  gener¬ 
ated  by  the  commercials. 

Despite  all  this,  attorneys  who  adver¬ 
tise  are  the  exception  rather  than  the 
rule,  and  newspapers,  by  and  large,  have 
not  seen  a  marked  increase  in  linage  fig¬ 
ures  as  a  result  of  the  Bates  ruling. 

Charles  Kinsolving,  a  Newspaper  Ad¬ 
vertising  Bureau  vicepresident  for  mar¬ 
keting  estimated  before  the  Bates  ruling 
that,  if  attorneys  were  permitted  to  ad¬ 
vertise.  they  could  spend  upwards  of 
$250  million  annually  on  such  advertis¬ 
ing.  “The  amount  done  so  far  (since 
Bates)  is  negligible  in  comparison  to  the 
potential,”  Kinsolving  said  recently, 
however. 

Los  Anfieli’s  Times,  one  of  the  first 
newspapers  to  aggressively  promote 
lawyer  advertising,  was  able,  shortly 
after  Bates,  to  run  almost  entire  full 
pages  of  attorney  advertising  in  a 
special  “California  legal  directory” 
section  of  its  Sunday  paper,  but  this  has 
since  thinned  down  to  only  a  handful  of 
attorney  ads  from  week  to  week.  (The 
paper's  classified  results  are  about  the 
same.) 

Los  Aiif’eles  Herald  Examiner's  attor¬ 
ney  linage  has  also  decreased  markedly 
from  the  initial  flurry  of  lawyer  ads  right 
after  the  Supreme  Court  decision. 

In  recent  editions  of  the  Chicafio 
Tribune  and  the  Miami  Herald,  each 
paper  carried  only  about  10  attorney  ads. 

New  York  Times,  another  paper  that 
has  actively  promoted  its  ad  pages  to 
lawyers,  reports  similar  results. 

While  the  new  ABA  guidelines  are 
concerned  with  television  advertising, 
observers  believe  that  many  attorneys 
across  the  country  will  now  be  more 
favorable  to  the  entire  concept  of  lawyer 
advertising,  and  that  there  may  be  an 
upswing  in  both  newspaper  ad  linage  fig¬ 
ures  and  also  in  broadcast  buys  as  a  re¬ 
sult. 

“As  more  attorneys  begin  to  adver¬ 
tise.  others  will  have  to  join  them  simply 
to  stay  competitive,”  according  to 
Robert  Gero,  a  partner  at  Shaw  &  As¬ 
sociates,  a  Philadelphia  advertising 
agency  that  specializes  in  attorney  ad¬ 
vertising. 

“It’s  an  idea  whose  time  has  come,” 
said  Arnold  Bennett,  speaking  of  attor¬ 
ney  advertising.  (Bennett  is  president  of 
the  Bennett  Agency,  a  national  media 
firm  that  specializes  in  political  and  pub¬ 
lic  interest  advertising.)  He  also  stated 
that  others  will  benefit  from  the  liberali¬ 
zation  of  the  aba’s  ad  guidelines:  “As 
lawyers’  ability  to  advertise  spreads,  so 
will  people’s  knowledge  of  the  law  and 
their  rights.” 
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AP  public  service 
finalists  named 


Newspaper  projects  ranging  from  city 
hall  investigations  and  school  system 
studies  to  finding  artificially  hiked  oil 
prices  are  among  the  finalists  in  the  an¬ 
nual  public  service  competition  of  the 
Associated  Press  Managing  Editors  As¬ 
sociation. 

Two  newspapers  will  be  named  win¬ 
ners  at  the  APME  convention  in  Port¬ 
land,  Ore.,  Sept.  26-29.  One  will  be  for 
over-50,000  circulation  and  the  other  for 
under-50,000  circulation. 

The  selections  were  made  from  120  en¬ 
tries. 

John  E.  Leard,  executive  editor  of  the 
Richmond  (Va.)  Times-Dispatch  and 
News  Leader  and  chairman  of  the  Judg¬ 
ing  committe,  said,  “The  dedication  of 
time,  talent  and  money  to  discovering 
not  only  problems  in  our  communities 
but  also  in  proposing  solutions  and  get¬ 
ting  results  was  apparent  in  an  impres¬ 
sive  number  of  the  entries." 

Other  judges  were  Don  Carter,  vice- 
president,  Knight-Ridder  Newspapers, 
Miami;  Wendell  Phillippi,  managing 
editor,  Indianapolis  News:  Larry  Jinks, 
editor,  San  Jose,  (Calif.)  Mercury  and 
News:  and  Richard  Smyser,  editor.  Oak 
Ridge  (Tenn.)  Oak  Ridger.  All  are  past 
presidents  of  APME. 

Here  are  the  finalists; 

OVER-50,000  CIRCULATION 

■^Birmingham  (Ala.)  yVeu’.v.  Discover¬ 
ing  unreported  leans  to  the  state  trea¬ 
surer,  which  led  to  her  conviction  on 
conflict-of-interest  and  ethics  charges. 

— Camden  (N.J.)  Coarier-Post .  Exa¬ 
mining  the  courts  in  1 10  communities 
and  evaluating  their  operations  and 
judges. 

—Chicago  Sun-Times .  Operating  a 
neighborhood  tavern  to  disclose 
shakedowns  of  small  businesses. 

— Jackson  (Miss.)  Clarion-Ledger. 
Exposing  injustice  to  the  poor,  especially 
blacks,  by  police  and  the  lower  courts  in 
Jackson. 

— Los  Angeles  Times.  Disclosing  that 
doctors  were  a  prime  source  of  drugs  for 
California  youth. 

— Miami  Herald.  Examining  school 
systems  and  proposing  improvements. 

— Orlando  {F\d.)  Sentinel-Star.  Inves¬ 
tigating  a  land  fraud  scheme  aimed 
primarily  at  foreign  investors. 

— Philadelphia  Inquirer.  Investigating 
police  brutality  and  illegal  questioning  of 
witnesses. 

— St.  Petersburg  (Fla.)  Times.  Disclos¬ 
ing  how  oil  prices  to  Florida  utilities  were 
inflated  during  the  Arab  oil  embargo. 

— Wichita  (Kan.)  Eagle  and  Beacon. 
Investigating  a  proposal  for  a  coal  gasifi¬ 
cation  plant  and  discovering  ir- 
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regularities  in  operation  of  city’s  gas  util¬ 
ity. 

UNDER-50,000  CIRCULATION 

— Columbia  (Mo.)  Daily  Trubune.  A 
series  on  increasing  crime  in  rural  areas. 

— Duluth  (Minn.)  Herald  and  News- 
Tribune.  Discovering  questionable  as¬ 
sessment  practices  in  the  city,  including 
some  that  penalized  homeowners. 

— Fayetteville  (N.C.)  Observer.  Exa¬ 
mining  patient  abuses  and  inadequate 
death  investigations  at  a  state  facility  for 
the  mentally  retarded.  Fayetteville 
(N.C.)  Times.  Reports  on  the  use  of 
drugs  by  college  athletes. 

— Huntington  (W.  Va.)  Advertiser. 
Discovering  six  fake  candidates  in  a 
primary  election. 

— Northampton  (Mass.)  Daily  Hamp¬ 
shire  Gazette.  Examining  the  city’s 
school  system. 

— Pottsville  (Pa.)  Republican.  Inves¬ 
tigating  maneuvering,  connected  with 
Jimmy  Hoffa,  that  bankrupted  a  large 
coal  company  and  raised  price  of  anthra¬ 
cite  coal. 

— Poughkeepsie  (N.Y.)  Journal.  Dis¬ 
closing  specific  industrial  discharges  that 
caused  impure  water  supplies  from  the 
Hudson  River. 

— Stamford  (Conn.)  Advocate.  Dis¬ 
closing  corruption  in  several  city  de¬ 
partments. 

— Union  City  (N.J.)  Dispatch .  Disclos¬ 
ing  a  $7.5  million  state  loan  to  a  building 
developer  identified  with  organized 
crime. 

Wins  Corcoran  Award 

Joseph  Sanford,  manager  of  procure¬ 
ment,  building  and  safety  for  the 
Philadelphia  Bulletin,  was  named  the 
first  recipient  of  the  Tom  Corcoran 
Award,  presented  by  the  Newspaper 
Purchasing  Management  Association  in 
honor  of  its  first  president.  One  of  the 
founders  of  N  PM  A,  Corcoran  was  direc¬ 
tor  of  purchasing  of  the  Louisville 
Courier  Journal. 


Dayton  daily  expands 
zoned  news  coverage 

“Your  Neighborhood,”  begun  sev¬ 
eral  months  ago  as  a  single  page  of  zoned 
localized  news  and  sports  in  the  Dayton 
(Ohio)  Daily  News,  next  month  will  be 
increased  to  from  3  to  6  pages  with  zoned 
advertising. 

“The  concept  of  localized  coverage 
will  remain  the  same,  but  there  will  be 
more  of  it,”  said  editor  Arnold  Rosen- 
feld.  “Our  readers  demand  more  local 
coverage,  so  we  are  dealing  directly  with 
people  and  the  places  where  they  live,” 
he  said. 

The  Dayton  metropolitan  area  has 
been  divided  into  six  zones  in  order  to 
isolate  the  news  coverage  and  accom¬ 
modate  the  advertisers.  The  zones  are 
incorporated  into  the  daily  editions  of  the 
Daily  News  with  sports  coverage  on 
Mondays  and  editorial  features  on  Wed¬ 
nesdays  and  Fridays. 

“Metro  papers  of  our  size  and  larger 
simply  must  return  to  coverage  of  news 
that  is  immediately  and  intimately  re¬ 
lated  to  our  neighborhood  residents,” 
David  Easterly,  president  of  Dayton 
Newspaper.  Inc.  said. 

Zone  pages  have  their  own  editor  and 
staff  which  has  recently  been  increased 
to  meet  the  needs  of  expanded  coverage. 
The  staff  originally  started  with  an 
editor,  sports  editor  and  copy  editor. 
Now  it  has  a  total  of  eight  full-time 
employees,  with  stringers. 

“The  marketing  possibilities  are  al¬ 
most  unlimited,”  said  Ed  O’Neil,  adver¬ 
tising  director.  “An  advertiser  has  the 
flexibility  of  advertising  in  any  one  or  a 
combination  daily  zones,”  he  explained. 
“We  feel  the  options  and  timing  avail¬ 
able,  along  with  a  reasonable  price,  have 
attracted  a  market  major  newspapers  or¬ 
dinarily  can't  reach. 

“We’re  only  now  beginning  to  sell  ads 
in  the  neighborhood  sections,”  Easterly 
said.  “Our  first  goal  was  to  provide  the 
service  to  our  readers.  Now  that  the 
project  has  some  identity,  we  believe  the 
ads  will  sell  quite  well,  with  rates  as  low 
as  $1.60  per  inch,”  Easterly  added. 


NEW  HOME — Bryan  (Tex.)  Eagle,  a  Harte-Hanks  Communications  newspaper,  has 
broken  ground  on  a  new  40,000  square  foot  facility  that  will  cost  in  excess  of  $3.5 
million.  The  $1.7  million  building  is  to  be  completed  by  July  of  1979. 

A  new  seven  unit  Goss  Urbanite  press  at  $  1  million  is  part  of  the  total  investment. 
Additional  features  will  include  an  automated  mailroom,  electronic  editing,  and 
room  for  a  second  press  line.  Plant  was  designed  by  M.O.  Lawrence,  AIA  of  Bryan 
and  will  be  built  by  Thurmond-Stewart  General  Contractors. 
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Search  warrant 
procedure 
guide  issued 

The  Minneapolis  Star  and  Min¬ 
neapolis  Trihane  have  developed  proce¬ 
dures  to  deal  with  search  warrants  that 
may  be  directed  against  them. 

“The  search-and-seizure  aspect  of' the 
Stanford  Daily  case  is  deeply  alarming, 
and  we  will  be  working  toward  laws  that 
protect  all  citizens  from  the  reach  of  that 
particular  decision.”  Don  R.  Dwight, 
publisher  of  the  Star  and  Tribune,  told 
Editor  and  Pahlisher. 

Dwight  said  a  five-page  guide  contains 
instructions  to  be  followed  when  anyone 
at  the  Star  is  presented  with  a  search 
warrant. 

Dwight  says  the  guards  are  to  ask  the 
individual  to  wait  until  he  or  she  can  be 
accompanied  by  the  editor  of  the  paper 
whose  offices  are  to  be  searched,  or  the 
publisher  or  general  manager,  if  the 
search  does  not  involve  a  newsroom,  and 
an  attorney  from  the  legal  department. 

Supervisors  are  instructed  that  any 
employe  who  is  presented  with  a  search 
warrant  should  notify  his  or  her  super¬ 
visors  immediately.  Then  the  supervisor 
should  notify  the  legal  department,  the 
editor,  the  publisher  and  general  man¬ 
ager  and  ask  the  person  to  wait  until  ac¬ 
companied  by  the  appropriate  editor  and 
legal  office  attorney. 

Dwight  asks  the  editor  and  attorney  to 
examine  the  search  warrant  to  determine 
scope  and  overall  validity.  If  the  warrant 
is  directed  to  a  state  peace  officer  and  is 
signed  by  a  state  court  judge,  questions 
are  to  be  asked. 

Is  the  warrant  signed  by  a  judge  of  the 
Minnesota  District  Court.  Fourth  Judi¬ 
cial  District  or  the  Hennepin  County 
Municipal  Court? 

Does  the  search  warrant  name  the  per¬ 
son  who  submitted  affidavits  in  support 
of  the  search  warrant? 

Does  the  search  warrant  state  one  of 
the  following  as  grounds  for  issuance? 

.  .  .  that  there  is  a  probable  cause  to  be¬ 
lieve  the  property  being  searched  for  was 
stolen  or  embezzled,  or  there  is  probable 
cause  to  believe  the  property  was  used  as 
the  means  of  committing  a  crime? 

Is  there  cause  to  believe  possession  of 
the  property  constitutes  a  crime. 

Is  there  probable  cause  to  believe  the 
property  is  in  the  possession  of  a  person 
who  intends  to  use  it  as  means  of  com¬ 
mitting  a  crime? 

Other  questions  to  consider:  Does  the 
warrant  describe  the  place  to  be 
searched,  the  thing  to  be  seized?  Is  it 
served  by  the  law  enforcement  officer 
named  in  the  warrant,  or  in  his  or  her 
presence?  If  not  served  in  the  daytime, 
does  the  warrant  state  a  nighttime  search 
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REDESIGNED — Globe,  a  Panax  owned  newspaper  serving  Fairfax  County  and 
northern  Virginia,  underwent  a  total  transformation  with  its  July  20  edition.  The 
24,000  paid  circulation  weekly  newspaper  changed  its  format  to  provide  a  em¬ 
phasis  on  reader  involvement.  The  redesign  also  placed  a  greater  emphasis  on  the 
Globe  as  a  weekly  newsmagazine  for  suburbanites  of  the  Washington  D.C.  area.  In 
the  forefront  of  the  many  format  changes  are  such  participatory  reader  involvement 
features  as  "Feast",  "Gripes",  "Diets"  and  "Gossip".  The  newspaper  is  awarding  a 
$10  cash  prize  to  readers  who  submit  the  best  entries.  A  new  feature  anchored  on 
page  three  each  week  is  "Help!".  In  this  space,  reporters  at  the  Globe  assist 
readers  in  cutting  red  tape  with  the  government.  Other  new  additions  to  the 
redesigned  Globe  include  Almanac,  a  weekly  rundown  of  all  the  births,  deaths, 
weddings  and  divorces  occurring  in  Fairfax  County.  A  second  front  page  offers 
standing  features  as  news  updates,  a  personality  profile  and  a  close-up  look  at  a 
civic  organization  each  week.  The  back  page  of  the  Globe  (titled  Images)  features 
a  photo  essay  with  each  edition.  Planning  for  the  new  design  of  the  Globe  began  in 
mid-May  under  the  direction  of  publisher  David  A.  Schansberg.  The  actual  redesign 
project  was  a  two-week  effort  coordinated  by  Panax  corporate  artist  Rufus 

Papenfus. 


is  authorized?  Has  the  law  enforcement 
officer  given  the  editor  or  publisher  or 
general  manager  a  copy  of  the  warrant? 

If  the  warrant  is  directed  to  a  “federal 
civil  officer”  authorized  to  enforce  fed¬ 
eral  law  and  signed  by  a  federal  magis¬ 
trate  or  state  court  judge,  Dwight  asks 
that  the  following  questions,  among 
others,  be  asked  to  determine  the  valid¬ 
ity  of  the  warrant  according  to  federal 
statutory  laws; 

— Is  the  warrant  signed  by  a  federal 
magistrate,  or  a  judge  of  the  Minnesota 
District  Court,  or  a  judge  of  the  Henne¬ 
pin  County  Municipal  Court?  Does  it  de¬ 
scribe  the  place  and  the  property  to  be 
searched?  Is  it  directed  to  a  civil  officer 
of  the  U.S.  authorized  to  assist  in  enforc¬ 
ing  federal  law  or  a  person  authorized  by 
the  President?  Does  it  ask  the  officer  to 
search  the  specific  place  for  the  specified 
property  within  a  specified  period  of 
time,  not  in  excess  of  10  days. 

Both  the  state  and  the  federal  Con¬ 
stitution  demand  a  search  warrant  be 
reasonable,  says  Dwight  in  the  guide, 
so  he  says  his  employes  should  also  ques¬ 


tion  if  the  warrant  is  sufficiently  narrow 
to  guard  against  unreasonable  intrusions, 
to  prevent  widespread  rummaging 
through  drawers  and  files  and  in  light  of 
the  First  Amendment  interests  involved. 

He  also  asks  the  person  who  may  get  a 
warrant  to  telephone  the  chief  of  court 
which  issued  the  warrant  and  inquire 
whether  the  chief  judge  is  aware  that  the 
search  warrant  was  issued  and  whether 
he  would  want  to  withdraw  the  warrant  if 
there  is  a  “no”  answer  to  any  of  the 
previous  questions. 

Dwight  says  the  searcher  should  give  a 
receipt  for  all  items  taken. 

Documentation  is  also  stressed. 
Dwight  says  those  participating  in  the 
search  (editor,  publisher,  general  man¬ 
ager.  attorney,  reporter,  photographer) 
should  prepare  themselves  to  write  a  de¬ 
tailed  report  of  the  incident. 

“The  editor  of  the  paper  involved  in 
any  search,  or  the  publisher  or  general 
manager  when  the  search  does  not  in¬ 
volve  a  newsroom,  should  arrange  for 
reporters  and  photographers  to  record 
the  event.” 
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When  a  community  changes,  does 
its  newspaper  have  to  change,  too? 


You  bet. 

I^ecause  a  newspaper  is  part  of 
the  community  it  seiwes.  It  must 
listen  to  what  people  are  thinkinj^  and 
feelinjt.  It  must  lx“  aware  of  the 
constantly  changing  needs  of  the  com¬ 
munity,  and  of  what  i)eoi)le  expect 
from  their  newspa])er. 

( )ur  readers  are  jtressed  for  time, 
and  the  San  Jose  Mercuiy/News  is 
one  of  the  largest  and  thickest  news¬ 
papers  in  the  country.  So  we’ve  seen 
to  it  that  it’s  been  better  sectionali/.ed 
...  to  make  finding  things  easier 


and  faster.  The  first  page  of  eveiy 
section  tells  you  just  what’s  in  it,  and 
where  to  l<K)k. 

Our  readers  have  more  leisure 
time,  and  so  eveiy  Friday  we  mn 
a  16-20  page  section  allied  “This 
Weekend”  which  offers  them  detailed 
infonnation  on  a  complete  range  of 
leisure  activities  in  the  area.  Virtually 
the  entire  section  is  written  locally 
to  be  pertinent  to  the  weekend  that’s 
on  its  way. 

We’ve  added  a  daily  page  allied 
“Dynamite’,’  designed  to  get  young 


readers  involved  with  a  newspai)er.  We 
have  a  complete  garden  section  with 
its  own  full  time  garden  editor. 

And  we  keep  adding  more  and  more 
topnotch  writers  and  editors  to 
stimulate  our  readers  with  fresh,  new 
points  of  view.  In  fact,  continuing 
to  staff  the  paper  with  the  highest 
calibre  of  people  in  all  areas  is  our 
very  highest  priority. 

Beaiuse  at  the  San  Jose 
Mercuiy/News,  change  is  part  of  the 
job.  And  we  enjoy  doing  it. 

The  San  Jose 
Mercury/News 
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Readers  ask 
for  more 
hard  news 

“Thanks  for  the  opportunity  to  tell 
you  how  to  run  your  business.” 

That’s  how  one  reader  responded  to 
the  Worcester  (Mass.)  Ereniiif;  Gazette's 
recent  in-paper  questionnaire.  More  than 
7,000  of  the  Gazette’s  90.000  Central 
New  England  customers  took  advantage 
of  the  chance  to  evaluate  and  rate  their 
paper’s  content. 

The  full-page  questionnaire  was  de¬ 
signed  to  be  folded  into  a  letter-sized 
format,  with  prepaid  postage  on  the  out¬ 
side  fold.  It  was  published  twice. 

There  were  nine  blocks  of  questions 
on  the  page.  The  first  was  a  demographic 
section  asking  information  on  age,  sex. 
hometown  and  income  group.  The 
“news”  block  asked  readers  to  indicate 
their  interest  in  19  different  categories  of 
stories.  The  five  response  choices  ranged 
from  “Always  Read”  to  “Never  Read.” 

Other  blocks  provided  for  reader  opin¬ 
ion  on  reporting  and  writing  quality, 
editorials,  most  significant  like  and  dis¬ 
like,  features,  sports  coverage,  comics 
and  graphics. 

Additional  space  was  provided  for 
those  readers  who  wanted  to  express 
their  opinions  in  more  detail.  And  many 
did. 

The  information  from  the  question¬ 
naires  was  entered  into  the  company 
computer  for  collation. 

Then,  Kenneth  J.  Botty,  Gazette  man¬ 
aging  editor,  reported  the  results  to  read¬ 
ers  in  a  series  of  seven’  articles.  Sidney 
B.  McKeen,  assistant  to  the  editor  and 
director  of  the  editorial  board,  added  an 
eighth  article  on  reader  reaction  to  the 
Gazette’s  opinion  pages. 

Here  are  some  highlights  from  the  sur¬ 
vey. 

On  the  subject  of  content  preference, 
76  percent  of  the  readers  made  local 
news  their  top  choice  under  “Always 
Read.”  New  England  news  followed 
with  57  percent;  then  obituaries,  54  per¬ 
cent;  comic  page,  53  percent;  and  na¬ 
tional  news,  51  percent. 

On  the  other  end  of  the  scale,  the 
“Never  Read”  grouping,  42.3  percent 
said  they  ignored  the  stock  market  ta¬ 
bles;  17  percent  religious  news;  14  per¬ 
cent,  business  news;  10  percent  food  and 
marketing  and  10  percent,  op-ed  page. 

By  combining  the  “Always.  Often  and 
Sometimes  Read”  listings,  we  found  12 
categories  scored  with  three-quarters  or 
more  of  the  readers.  In  order  of  prefer¬ 
ence.  they  were;  local  news.  New  Eng¬ 
land  news,  national  news,  international 
news,  editorial  page,  obituaries,  art  and 
entertainment  news,  health  news,  con¬ 
sumer  news,  education  news,  weather 
report  and  comic  page.  The  emphasis  on 
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hard  news  was  solid. 

Combining  the  “Seldon  and  Never 
Read”  responses  provided  a  list  of 
reader  uninterest.  Stock  market  news 
topped  the  list  with  58  percent  expres¬ 
sing  little  or  no  interest.  Religious  news 
followed  at  39  percent,  then  sports  news 
at  31  percent.  Some  may  find  the  latter 
figure  surprising,  but  it  is  in  the  line  with 
data  obtained  in  recent  surveys 
elsewhere.  People  either  like  sports  news 
or  they  hate  it. 

When  asked  to  rank  the  Gazette’s 
comics,  the  readers  in  every  age  group 
put  “Family  Circus”  at  the  top  of  their 
list.  “Peanuts”  was  second  overall  and 
“Blondie”  third.  “Andy  Capp”  came  in 
fourth,  “Beetle  Baily”  was  fifth, 
“Nancy”  was  sixth  and  “The  Wizard  of 
Id”,  seventh. 

Age  played  a  role  in  many  of  the  comic 
choices.  “Nancy”  was  scorned  by  those 
between  18  and  .50,  but  scored  heavily 
with  those  under  18  and  over  50.  The 
kids  and  the  older  folks  don’t  care  much 
for  “The  Wizard  of  Id.”  but  the  strip 
proved  very  popular  with  young  adults  in 
the  18  to  .30  range. 

When  it  came  to  ranking  Gazette  fea¬ 
tures,  the  readers  reinforced  the  old 
axiom  that  people  like  to  read  about 
people.  From  a  list  of  syndicated  and 
local  features,  79  percent  included  “Dear 
Abby”  among  their  10  favorites,  giving 
the  column  top  rank.  Second  most  popu¬ 
lar  was  the  Gazette’s  “CONTACT,”  a 
local  action  line  column  started  six  years 
ago.  In  descending  order  of  popularity, 
the  rest  of  the  top  ten  were:  letters  to  the 
editor,  the  medical  advice  column,  the 
daily  New  England  news  capsule 
round-up,  a  daily  photo  and  brief  pack¬ 
age  about  people  compiled  from  the 
wires,  a  local  column  about  entertain¬ 
ment  and  restaurants,  humorist  Erma 
Bombeck.  gossip  columnist  Liz  Smith 
and  a  local  column  on  household  tips  and 
advice.  This  grouping  of  features  in¬ 
terestingly  included  a  good  mix  of  local 
and  syndicated  material. 

In  the  section  dealing  specifically  with 
sports  content,  70  percent  of  the  respon¬ 
dents  gave  the  paper  a  “very  good”  or 
“good”  rating.  But  everyone  had  a  dif¬ 
ferent  idea  about  what  should  be  covered 
less  or  more.  One  reader  wrote;  “1  hate 
football  and  I  hate  people  who  don’t  hate 
football.”  Another  suggested:  “There 
should  be  more  pictures  and  writing 
about  the  girls.  There  are  a  lot  of  girls 
who  are  very  good  athletes  and  they 
should  be  recognized.”  While  another 
offered:  “Too  much  space  is  devoted  to 
women’s  athletic  events.  They’ll  yell  like 
hell  if  you  ignore  them  completely.  Just 
emphasize  the  mainstream  events,  like 
professional  women’s  sports.” 

On  graphics  and  visual  appeal,  readers 
gave  The  Gazette  high  marks.  Surpris¬ 
ingly.  nearly  half  the  respondents  replied 
negatively  to  a  question  about  whether 
they’d  like  to  see  more  maps  and  charts 


in  the  paper. 

About  three-quarters  of  the  readers 
found  The  Gazette’s  reporting  usually 
accurate.  And  some  70  percent  found  the 
writing  to  be  usually  interesting. 

Although  many  respondents  took  issue 
with  our  editorials  and  opinion  columns, 
95  percent  of  the  regular  editorial  page 
readers  found  Gazette  editorials  “in¬ 
teresting.”  Nearly  as  many,  93  percent 
found  them  “accurate”  and  82  percent 
rated  the  editorials  as  “vigorous.” 

This  was  not,  of  course,  a  scientific 
poll  using  random  sampling  techniques. 
The  readers  who  participated  probably 
came  to  the  project  with  strong  feelings 
about  the  Gazette.  But  much  of  the  data 
tended  to  confirm  the  editors’  own  in¬ 
stinctive  feelings  about  reader  needs  and 
wants  in  our  circulation  area.  And  many 
of  the  responses  were  in  line  with  na¬ 
tional  trends  among  daily  newspaper 
readers. 

All  in  all.  Managing  Editor  Botty  and 
his  staff  found  the  survey  to  be  a  useful 
and  valuable  experience. 

After  sifting  through  all  the  responses 
data,  Botty  said  he  was  reminded  of  a 
sign  he  once  saw  on  another  editor’s 
wall:  “This  is  not  a  simple  world,  my 
friend,  and  there  are  no  simple 
answers.” 

PR  Newswire  sends 
on  AP’s  computers 

PR  Newswire  will  computerize  its 
press  release  distribution  network  under 
license  from  the  Associated  Press  to  use 
computer  software  developed  by  AP  to 
automate  its  own  domestic  and  overseas 
bureaus. 

Conversion  of  PR  Newswire’s  present 
teleprinter  network,  which  covers  more 
than  200  news  media  in  about  75  cities, 
will  make  its  operations  completely 
compatible  with  the  rapidly-automating 
editorial  facilities  of  the  nation’s  news¬ 
papers,  broadcast  stations  and  wire  ser¬ 
vices,  according  to  David  Steinberg, 
president  of  PR  Newswire. 

The  system  will  permit  PR  Newswire 
transmission  directly  into  computers  or 
high-speed  teleprinters  at  the  press 
points  served  by  PRN.  The  changeover 
will  begin  immediately  and  be  completed 
next  year — the  company’s  25th  anniver¬ 
sary. 

PR  Newswire,  a  wholly-owned  sub¬ 
sidiary  of  Western  Union  Corporation, 
started  electronic  distribution  of  press  re¬ 
leases  in  1954,  and  now  transmits  news 
announcements  for  more  than  5,000 
sources,  including  most  of  the  nation’s 
leading  corporations.  In  addition  to 
reaching  news  media.  PRN  also  sends 
financial  news  releases  directly  to  banks, 
brokerage  houses,  stock  exchanges  and 
others  in  the  investment  community. 
Headquartered  in  New  York  City.  PR 
Newswire  has  bureaus  in  Boston, 
Miami.  Los  Angeles  and  San  Francisco. 
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WHAT  DOES  ITTME 
TOBEAGENIUS? 


According  to  an  old  adage,  genius  is  1%  inspiration  and  99% 
perspiration. 

We’d  like  to  update  that  a  little. 

Because  more  than  perspiration,  a  genius,  like  the  rest  of  us,  needs 
information. 

All  ideas  come  from  information.  All  discoveries  begin  with  it,  and 
all  decisions  are  based  on  it. 

What  really  distinguishes  geniuses  is  that  they  know  how  to  use 
information— how  to  gather,  edit,  synthesize  and  otherwise  manage  it. 

We  raise  the  point  because,  by  no  small  coincidence,  managing 
information  is  what  Xerox  is  concerned  with,  too. 

We  make  copiers  and  duplicators  to  help  you  reproduce 
information. 

Electronic  typing  systems  that  let  you  create,  edit  and  store  it. 

Telecopier  transceivers  and  communicating  typewriters  that 
transmit  it. 

Computer  services  that  help  you  organize  it  and  use  it  efficiently. 

Even  electronic  printers  that  let  you  take  information  directly  from 
a  computer— and  then  print  it  out  in  ways  other  printers  never  could. 

None  of  these  Xerox  machines  will  make  you  a  genius.  But  all 
of  them,  used  either  separately  or  as  part  of  a  system,  will  help  you  use 
information  more  ingeniously. 

Or,  to  put  it  another  way: 

Genius  is  the  inspired  use  of  information. 

You  manage  the  inspiration. 

And  we’ll  help  you  manage  the  information. 

XEROX 


Telecopier  9  it  a  trademark  of  XEROX  CORPORATION. 


Editorial  workshop  By  Roy  H.  Copperud 

The  Lady  Doth  Protest-No.  533 


Julie  Carson,  a  member  of  the  English 
faculty  at  the  University  of  Minnesota, 
attempted  to  rationalize  the  low  reading 
and  writing  scores  among  high  school 
and  college  students  by  flaunting  that  old 
shibboleth,  “creativity."  I  thought 
apologists  for  the  non-education  that  has 
been  going  on  had  grown  ashamed  of  the 
excuse  that  emphasis  on  creativity  jus¬ 
tifies  ignorance  of  fundamentals. 

As  Professor  Carson  correctly  com¬ 
mented  in  a  speech  at  a  meeting  of 
Women  in  Communications.  Inc.,  in 
Minneapolis,  the  critical  reports  of  stu¬ 
dent  performance  miss  what  the  test¬ 
scoring  machines  miss  as  well — any  sign 
of  creativity  or  imagination.  But  there  is 
no  evidence  that  ignoring  grammar  and 
spelling  and  accurate  use  of  words  has 
produced  any  surge  of  creativity. 

Creativity  is  something  that  can  be  en¬ 
couraged.  but  not  taught,  and  it  seems 
evident  that  it  cannot  develop  without 
discipline,  something  that  has  been 
mostly  abandoned.  Too  many  teachers 
do  not  correct  errors  in  composition, 
very  often  because  they  do  not  know 
how  to  write  well  themselves  and  cannot 
recognize  errors.  It  all  goes  back,  ulti¬ 
mately.  to  the  universities  and  the 
strange  notion  that  flowered  in  them  .10 
years  or  so  ago  that  the  principles  of 
democracy  (a  political  concept)  can  be 
applied  to  education  (an  intellectual  ac¬ 
tivity).  The  assumption  was  that  every 
student  has  within  him  some  untapped 
streak  of  genius  that  can  best  be  brought 
out  by  letting  him  write  his  own  ticket,  in 
other  words,  that  students,  like  voters, 
are  created  equal. 

So  now  we  have  graduates  who  may 
have  been  taught  the  new  math,  but  can¬ 
not  reconcile  a  checkbook  or  use  arith¬ 
metic  effectively  for  everyday  purposes; 
students  who  may  have  studied  litera¬ 
ture.  but  very  little  composition,  and 
consequently  can  neither  spell,  nor  ex¬ 


press  themselves  coherently,  nor  under¬ 
stand  what  they  read. 

1  think  a  useful  analogy  can  be  drawn 
between  instruction  in  writing  and  in¬ 
struction  in  music.  Any  student  possess¬ 
ing  enough  intelligence  to  be  in  school 
can  be  taught  to  perform  creditably  in 
either  art.  though  no  teacher  can  put  into 
him  the  innate  aptitude  that  may  develop 
into  talent  or  even  genius.  I  am  con¬ 
vinced  that  while  people  cannot  be 
taught  how  to  write  beyond  a  certain 
point,  they  can  be  taught  how  not  to 
write.  But  they  are  not  being  taught  this 
either. 

Have  you  ever  heard  of  a  music 
teacher  who  ignored  wrong  notes,  break¬ 
ing  into  rests,  indications  of  tempo,  and 
wooden  interpretation  lest  the  pupil's 
creativity  be  impaired?  The  fact  is  that 
the  more  advanced  the  student  of  music, 
the  more  rigorous  the  emphasis  on  disci¬ 
pline  and  fundamentals. 

Students  who  score  low  in  reading  are 
bound  to  be  poor  writers,  because  writ¬ 
ers  learn  to  write  by  reading,  primarily. 
Spelling,  to  be  sure,  is  arbitrary  and 
mechanical,  but  since  there  is  an  edu¬ 
cated  consensus  on  the  subject,  it  must 
be  learned  just  as  surely  as  the  multipli¬ 
cation  table  must  be  learned.  Thorstein 
Veblen  fairly  described  the  situation 
when  he  said  of  English  spelling.  “It  is 
archaic,  cumbrous,  and  ineffective;  its 
acquisition  consumes  much  time  and  ef¬ 
fort;  failure  to  acquire  it  is  easy  of  detec¬ 
tion.”  And  there's  the  rub;  misspelled 
words  in,  say,  a  letter  of  application  are  a 
sure  ticket  to  rejection.  Any  teacher  who 
encourages  a  lighthearted  approach  to 
spelling  should  be  ashamed  of  herself. 

It  is  only  natural  for  pedagogues  like 
Professor  Carson  to  attempt  to 
rationalize  the  flood  of  incompetence 
among  teachers  and  students  alike  that 
has  brought  widespread  public  demand 
for  effective  teaching  of  reading,  writing. 


and  arithmetic.  But  it  would  seem  more 
constructive  to  admit  the  gross  deficien¬ 
cies  that  are  glaringly  evident 
everywhere  and  to  set  about  attempting 
to  correct  them. 

Professor  Carson  pretended  that  think¬ 
ing  and  clear  expression  have  no  relation 
to  what  she  called  memorizing  the  labels. 
But  without  knowledge  of  the  labels,  it  is 
not  possible  to  discuss  usefully  what  may 
be  wrong  with  a  piece  of  writing,  or,  for 
that  matter,  even  to  use  the  dictionary 
effectively,  for  dictionaries  still  use  those 
old  scorned  labels. 

NoRMA  award  entries 
now  being  accepted 

The  National  Retail  Merchants  As- 
stKiation  and  the  Newspaper  Advertis¬ 
ing  Bureau.  Inc.  are  now  accepting  en¬ 
tries  in  the  8th  annual  NoRMA  Awards 
competition  for  outstanding  retail  ads  in 
daily  newspapers. 

The  NRMA  and  NAB  jointly  sponsor 
the  contest  and  will  announce  the  win¬ 
ners  at  a  breakfast  presentation  during 
the  annual  NRMA  convention  in  New 
York  in  January. 

Contestants  may  submit  ads  run  in 
daily  newspapers  between  Nov.  1,  1977 
and  October  31.  1978  no  later  than  Fri¬ 
day,  Nov.  10.  1978. 

Entries  will  be  judged  in  five  groups  as 
follows:  Merchandise  Ads  for  stores 
doing  (I)  under  $5  million;  (2)  $5  -  $25 
million;  (3)  $25  -  $50  million;  (4)  over  $50 
million,  and  (5)  institutional  ads  regard¬ 
less  of  store  volume. 

Winners  in  each  group  will  receive  a 
silver  shopping  bag  encased  in  clear 
acrylic  and  engraved  with  the  store  name. 

Stores,  newspapers  or  advertising 
agencies  may  enter  up  to  six  ads  on  be¬ 
half  of  each  store.  Entries  should  go  to 
NoRMA  Awards,  NRMA  Sales  Promo¬ 
tion  Division,  100  West  31  Street.  New 
York.  N.Y.  10001.  The  entry  fee  is  $3  for 
one  to  three  ads  and  one  dollar  more  for 
each  additional  ad. 


THE  BEST  KEEPS  GETTING  BETTER 

Complete  TV  Listings 

'  Any  Width 

>  Any  Font 

>  Any  Point  Size 

Complete  TV  Booklets 

»  With  Your  Logo 
Feature  Package 

•  TV  News 

•  Feature  Articles 

•  Profiles 

•  Puzzles  &  Quizzes 

•  Halftone  Photographs 


COMPUTER-TO-COMPUTER 

By  OataNews.  DataFeature.  DataSpeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


HHTVDflnA 

Quaker  Village  •  Glens  Falls,  New  York  12801 


Classified  ad  mark 

St.  Louis  Post-Dispatch  claimed 
another  record  volume  of  classified  ad¬ 
vertising  in  its  Sunday,  July  23  issue 
which  carried  674  columns  of  classified. 

The  old  record  of  623  columns  was  set 
June  II. 

This  marks  the  third  time  this  year  that 
the  classified  record  has  been  broken. 

“The  increased  interest  in  the  au¬ 
tomobile  and  home  markets,  plus  depen¬ 
dence  on  Post-Dispatch  classified  adver¬ 
tising  by  more  and  more  people  in  met¬ 
ropolitan  St.  Louis,  have  led  to  the 
record-breaking  linage,”  Larry  Stein- 
man.  classified  advertising  manager, 
said. 
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Come  out  of  the  darkroom 
and  into  the  light 


with  Waterproof  contact  paper  hy  IIIAPP. 


WaterProof  is  our  new  contact  paper  that 
puts  a  whole  new  light  on  making  contact 
prints.  It  lets  you  work  outside  the  dark¬ 
room  under  normal  room  lighting. 

Using  the  WaterProof  System  is  sim¬ 
ple,  easy  and  convenient.  Just  expose 
your  image  on  NAPP  WaterProof  paper. 
Then  run  it  through  our 
Waterworks  2000  Processor.  And  that’ 
all  there  is  to  it  In  less  than  two 
minutes  you  can  expxjse  and 


process  an  18"  x  23"  sheet  of  WaterProof. 

So  forget  about  all  the  problems  of  de¬ 
veloping  in  the  darkroom.  Forget  about  the 
cost,  environmental  damages  and  health 
hazards  of  silver  and  other  chemicals. 

Making  contact  prints  the  WaterProof 
way  is  easy,  clean  and  productive.  So 
come  out  of  the  darkroom  and  into  the 
light  with  WaterProof  by  NAPP. 

The  contact  paper  that  handles 
in  light,  processes  in  water 

W^erProof 

COisriACriAPER 

lUAPR 


NAPP  Systems,  Inc.,  360  S.  Pacific 
P.O.  Box  246,  San  Marcos,  CA  92069 

Please  send  me  information  on  how  to 
come  out  of  the  darkroom  and  into  the 
light  with  WaterProof  by  NAPP. 


Name- 

Tide- 


Company 
Address _ 


City _ 

Phone _ 


_  State - 


-Zip- 


HNMS  is  a  Publishing  System  for  Editorial,  Classified  and  Composition . . . 
a  Financial  System  for  Payroll,  General  Ledger,  Accounts  Receivable  &  Payable,  and 


AN  EXCLUSIVE  MARXETMG  SVSIQtl 


CIRCULATION  CUSTOMER  MARKETING 

MANAGEMENT  SERVICE  MANAGEMENT 


The  Circulation  Facility  provides 
total  support  for  a  newspaper’s 
carrier  distribution  system.  Key 
elements  include: 

On-Line  Start-Stop  Processing 

Interactive  data  base  access  pro¬ 
vides  immediate  subscriber  start- 


The  Customer  Service  Facility 
provides  a  link  betweeen  man¬ 
agement,  the  carrier  and  the  cus¬ 
tomer.  Key  elements  include: 

Subscriber  Compiaint  Handiing 

The  system  logs  all  subscriber 
complaints  and  dispatches  the 


The  marketing  facility  provides 
support  for  a  Total  Market  Cov¬ 
erage  capability.  Key  elements 
include: 

Primary  Market  Area  Data  Base 

The  marketing  facility  supports 
the  creation  of  an  on-line 


stop  processing  and  automatic 
carrier  draw  adjustments. 

Automated  Carrier  Biiiing 

Carrier  bills  are  produced  auto¬ 
matically  based  on  the  carriers’ 
draw  and  PIA  customers  for  each 
delivery  day. 

Paid-in-Advance  Management 

Paid-In-Advance  credits  are 
issued  against  the  carriers’  draw. 
Customers  may  be  automatically 
notified  that  their  subscriptions 
are  about  to  expire. 

Audit  Bureau  of  Circuiation 
Reporting 

Daily  circulation  totals  for  each 
ABC  zone  are  maintained  and 
include  delivery  classification 
and  returned  papers.  Reports  are 
available  on  demand. 

Distribution  Management 

New  subscribers  are  automati¬ 
cally  assigned  to  the  correct  car¬ 
rier  route  via  an  on-line  route 
directory.  Truck  loads  and  routes 
can  be  adjusted  to  maintain  deliv¬ 
ery  in  the  event  of  truck 


complaint  to  the  correct  carrier 
manager  for  disposition.  Daily 
reports  of  pending  complaints 
ensure  timely  resolution  of  cus¬ 
tomer  problems. 

Message  Facility 

Carriers  may  phone  in  messages 
for  subscribers  or  managers.  The 
subscriber  message  is  available 
for  recall  with  each  subscriber 
record  on  that  carrier  route.  Mes¬ 
sages  may  also  be  sent  to  the  car¬ 
rier  with  each  day’s  delivery  of 
newspapers. 

Subscriber  Solicitation  Reports 

Reports  of  lost  subscribers  are 
available  for  use  in  telephone  re¬ 
solicitation.  Lists  of  non¬ 
subscribers  are  available  for  use 
in  telephone  solicitation  to  elimi¬ 
nate  wasted  time  calling  current 
subscribers. 


subscriber  and  non-subscriber 
data  base.  This  data  base  allows 
simple  total  market  coverage  by 
mail  or  carrier  drop  to  all  non¬ 
subscribers,  subscribers,  or  all 
addresses  within  the  news¬ 
paper’s  primary  market  area. 

Market  Performance  Analysis 

The  system  provides  real-time 
information  regarding  changes  in 
readership  and  productivity  of 
managers.  Market  penetration 
figures  are  available  throughout 
the  PMA  and  can  be  used  as 
advertising  and  circulation  sales 
tools. 

Demographic  Support 

Provisions  within  the  data  base 
support  inclusion  of  demogra¬ 
phic  information  for  each  sub¬ 
scriber  and  nonsubscriber.  This 
information  can  be  used  to  pro¬ 
vide  advertising  demographics 
and  to  plan  new  products  and 
sales  promotions. 


HNMS  is  produced  by  Hendrix:  first  to  transform  words 
from  fingertip  to  computer  to  print . . .  instantaneously. 


Multimedia  2nd  qtr. 
earnings  up  31% 

Multimedia.  Inc.,  increased  its  second 
quarter  earnings  by  31'^  to  S4. 173. 1 15 
from  S3. 1  S0.72 1  recorded  during  the  same 
period  in  1977. 

.Second  quarter  revenues  rose  to 
S2S.42()..524  from  $23.23 1 .391 .  an  increase 
of  22'  r . 

Revenues  IVom  newspaper  publishing 
operations  were  up  IX'/  to  a  total  of 
$13.10.5.324  compared  with  $11.1.34.6.57 
for  the  same  quarter  last  year.  Broadcast¬ 
ing  revenues  totaled  $1.5. 31.5, 2(K).  a  27'/ 
increase  over  the  1977  second  quarter 
revenues  of  $12,096,734. 

Korthe  six  monthsending  June  .30.  total 
revenues  were  $5 1 .4  million,  up  20'  i  over 
the  $42.9  million  in  revenues  recorded 
during  the  first  half  of  last  year. 

Newspaper  revenues  for  the  first  six 
months  were  $24.4  million,  compared  to 
$20.7  million,  an  increase  of  IX'^.  Broad¬ 
cast  revenues  were  up  22'r  for  the  first  six 
month,  totaling  $27  million,  compared  to 
$22.1  million  during  the  first  half  of  1977. 

Total  earnings  for  I97X  were  $6,962,000 
compared  with  earnings  of  $.5. 2 1 6.. 50.5  for 
the  first  six  months  of  1977. 

The  Board  of  Directors  has  declared  a 
dividend  of  $.  14  per  share,  an  increase  of 
22'  r  over  the  present  rate  of  $.115  per 
share.  The  new  dividend  is  payable  Au¬ 
gust  15.  I97X  to  shareholders  of  record 
August  I.  197X.  Should  the  new  dividend 
rate  be  continued  in  the  fourth  quarter, 
dividends  for  the  year  197X  would  total 
$.51  per  share  compared  with  $.36  per 
share  paid  in  1977.  a  projected  42'/  in¬ 
crease. 

The  board  also  authorized  a  Dividend 
Reinvestment  Plan  whereas  shareholders 
would  be  given  the  opportunity  to  have 
dividends  automatically  reinvested  in 
Multimedia.  Inc. 

Multimedia.  Inc.  operates  daily  and 
weekly  newspapers  and  radio  and  televi¬ 
sion  stations  in  various  cities  in  eleven 
states,  predominantly  in  the  southeast. 

Varisystems  sold 
to  Swiss  company 

Varisystems  Corporation  shareholders 
have  approved  the  sale  of  Varisystems 
assets  to  Bobst  Graphic,  Inc.  an  affiliate 
of  J.  Bobst  &  Fils.  S.  A.  of  Geneva, 
Switzerland,  Owen  F.  Shevlin.  president 
of  Varisystems,  said. 

The  approved  sales  agreement  pro¬ 
vides  for  payment  by  Bobst  to  Varisys¬ 
tems  shareholders  of  $2,250,000  plus  as¬ 
sumption  of  certain  liabilities  and  the 
liquidation  and  dissolution  of  Varisys¬ 
tems. 

Bobst  Graphic.  Inc,  will  continue  to 
operate  the  Varisystems  business  under 
the  pesent  management  with  Shevlin  as 
president. 


First  issue 


Fashion  magazine  insert 
to  debut  in  5  dailies 

A  six-times-a-year,  full-color  fashion 
magazine.  “All  In  Style."  will  debut  in 
five  major  Sunday  newspapers  on  Au¬ 
gust  27. 

The  initial  issue  will  consist  of  56 
pages  printed  on  9"  by  12"  coated  stock 
and  will  be  carried  in  the  Chicago 
Trihiiiic,  Los  Aiii’clcs  Times,  Philadel¬ 
phia  Inquirer,  Hoaslon  Post  and  Boston 
Globe. 

Those  five  markets  account  for  40'/  of 
the  total  retail  sales  of  the  top  20  U.S. 
markets,  according  to  "All  In  Style” 
publisher  Richard  Grubman.  He  said  he 
expects  the  magazine  insert  to  be  intro¬ 
duced  into  at  least  10  additional  markets 
within  the  next  12  months. 

The  fashion  magazine  insert  is  aimed 
at  both  men  and  women  and.  according 
to  Grubman.  is  geared  to  appeal  to  those 
with  lifestyles  similar  to  those  of  the 
readers  of  the  seasonal  New  York  Times 
"Fashion  Forecast"  Sunday  supple¬ 
ments. 

The  specific  newspaper's  name  and 
logo  will  appear  on  the  cover  in  each 
market. 

"All  In  Style"  will  carry  articles  on 
fashion,  health  and  beauty,  travel  and 
the  home  and  entertaining,  according  to 
Grubman.  who  is  also  chairman  of  the 
board  of  R.L.  Newport  &  Co.,  a  com¬ 
pany  that  specializes  in  producing 
catalogues  and  merchandising  programs 
for  department  stores. 

Ads  carried  in  the  magazine  insert  will 
be  aimed  at  men  and  women  with  median 
household  incomes  of  S20.000-plus. 

"To  the  advertisers,  we  otTer  market 
penetration  and  immediacy  of  a  newspa¬ 
per  and  the  selectivity,  reproduction  and 
quality  environment  of  a  magazine." 
Grubman  said. 


Cash  awards  for 
RVIA  winners 

Newspaper  and  magazine  writing 
awards  totaling  $4,000  will  be  presented 
this  year  to  winners  in  the  I97X  Recrea¬ 
tion  Vehicle  Industry  Association 
(RVIA)  Journalism  Awards  program. 

The  cash  prizes  will  be  made  to  au¬ 
thors  of  newspaper  and  magazine  articles 
which  involve  recreation  vehicles.  By 
RVlA's  definition,  recreation  vehicles 
are  motor  homes,  truck  campers,  travel 
trailers,  fold-down  camping  trailers  and 
converted  vans  and  pick-up  trucks. 

To  be  eligible,  the  articles  must  have 
been  published  between  October  16, 
1977  and  October  20.  I97X. 

Each  first  place  winner  will  receive 
$1,500  and  the  second  place  winners 
$500.  In  addition,  first  place  finishers  will 
receive  plaques  and  expense-paid  trips  to 
the  annual  RVIA  National  Show  in 
Louisville,  Ky..  Nov.  2X-Dec.  1.  In  addi¬ 
tion,  they  will  be  eligible  for  a  grand 
award,  the  Ray  Frank  Award,  sponsored 
by  the  Chrysler  Corporation  in  honor  of 
the  chairman  of  the  board  of  Frank  In¬ 
dustries.  Inc.,  manufacturer  of  Xplorer 
Motor  Homes.  The  prize  is  a  portable 
Smith-Corona  typewriter  and  handsome 
plaque. 

The  winners  will  be  honored  during 
the  Louisville  Show  at  a  Journalism 
Awards  luncheon  scheduled  for  Wed¬ 
nesday.  Nov.  29.  They  will  be  joined  by 
Mary  Magruder,  a  freelance  writer- 
photographer  from  Decatur,  Ga.,  who 
won  top  prize  in  the  recreation  vehicle 
category  of  a  photo  competition  RVIA 
co-sponsored  this  year  with  the  Outdoor 
Writers  Association  of  America.  Mag¬ 
ruder  was  honored  at  the  OWAA  annual 
convention  in  Virginia  Beach  last  June. 
She.  too,  will  receive  an  expense-paid 
trip  to  the  RVIA  National  Show. 

More  than  80  magazine  articles  and 
130  newspaper  stories  were  entered  in 
last  year’s  writing  contest.  Magruder  and 
her  husband  Richard  teamed  to  win  first 
place  in  the  magazine  category  for  an 
article  in  “Travel”  titled  "A  Home  on 
Wheels.” 

Mike  Masterson,  executive  editor  of 
the  Hot  Spriiifis,  (Ark.)  Sentinel-Record, 
won  the  1977  newspaper  division  and  the 
Ray  Frank  Award  for  his  series  on  travel¬ 
ing  Bicentennial  America  in  a  motor 
home. 

Last  year’s  runners-up  were  Bess 
Pierce  of  the  Moline,  (111.)  Dispatch  in  the 
newspaper  competition  and  Katie 
McMullen  of  Wichita,  Kan.,  a  freelance 
writer-photographer  who  also  works  for 
the  Coleman  Company,  in  the  magazine 
contest. 

For  entry  blanks  or  additional  informa¬ 
tion  concerning  the  RVIA  Journalism 
Awards,  contact:  Gary  M.  LaBella, 
RVIA  Public  Relations  Administrator,  P. 
O.  Box  204,  Chantilly,  Va.  22021.  Tele¬ 
phone:  (703)  %X-7722. 
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When  these  major  nevrspapers 
had  something 
REALLY  important  to  say... 
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we've  A  CREST,  So 

the  next\,^(<ftf^u  buy  newspaper, 
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In  the  Dallas  Times  Herald. 
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...the  newspaper  medium. 

Newspapers  constantly  have  information  about  changes  and  developments  in 
their  product  or  market  they  consider  of  significant  importance. 

Announcements  of  changes  in  rates  . . .  circulation  gains  . . .  advertising  success 
stories  . . .  new  market  developments  . . .  readership  studies  . .  .ad  linage  gains  . . . 
recent  awards  and  honors  . . .  new  special  sections  and  features  —  are  all  stories 
promotion-minded  newspapers  recognize  must  be  told. 

That’s  why  they  use  advertising  in  EDITOR  &  PUBLISHER  to  tell  their  story  to 
more  than  4,000  top  advertising  and  ad  agency  executives  —  the  decision  makers  with 
the  big  newspaper  advertising  budgets. 

Isn’t  this  a  message  for  you?  If  you  have  a  message  that  you  want  read  in  a  100% 
newspaper  environment,  the  place  for  that  message  is  in  the  pages  of 
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575  Lexington  Avenue,  New  York,  N.Y.  10022  /  (212)  752-7050 


Newspeople  in  the  news 


Wii  1  i\M  Mc  Pmkrson,  editor  of  Book 
World  of  the  Waslunfiton  Post  and  a  1977 
Pulitzer  Prize  winner  for  distinguished 
criticism — becomes  book  critic  Sep¬ 
tember  I.  Succeeding  him  as  editor  of 
Book  World  is  BRicu  rrH  Whhks,  managing 
editor  of  the  section  for  3  years. 

*  ♦  * 

Robhrt  H.  SrxTKR — to  the  Chicago 
bureau  of  the  Los  Anucdes  Times  from 
the  Chicago  Daily  News  and  Sim-Times. 
*  *  * 

John  Chksier — named  retail  advertis¬ 
ing  manager  of  the  Seattle  Post- 
Intelligencer  from  retail  advertising  sales 
manager. 

*  *  * 

Tom  Madding — appointed  publisher  of 
the  Sun  Reporter  Newspapers  in  Florida, 
succeeding  Harry  J.  Buckel,  who  was 
vicepresident/publisher  of  the  Miami 
Beach  area  papers.  Buckel  becomes  pub¬ 
lisher  of  the  San  Francisco  Prof{ress, 
Harte-Hanks  publication.  Madding  has 
been  with  Panax  since  1968  and  was 
named  Sun  Reporter  general  manager 
last  March. 

In  San  Francisco,  Buckel  succeeds 
Marvin  Johnson,  who  moves  to  Rus¬ 
sellville,  Arkansas  to  head  Harte-Hanks 
newspaper  operations  in  the  state  as  pub- 
lisher  of  the  Rassellrille  Coarier- 
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Democrat  and  president  of  Arkansas 
Newspapers,  Inc. 

Johnson  replaces  Wu.i.iam  H.  Mariin, 
who  has  been  named  vicepresident  and 
general  manager  of  Harte-Hanks' 
Abilene  (Tex.)  Reporter  News. 

♦  *  * 

John  M.  Miksich — ^joined  the  Des 
Moines  Re^fister  and  Tribune  as  promo¬ 
tion  manager,  from  the  promotion/public 
relations  staff  of  the  Northern  States 
Power  Company  in  Minnesota.  Earlier 
he  was  a  promotion  writer  for  the  Min¬ 
neapolis  Star  and  Tribune. 

*  ♦  ♦ 

Dick  Meister — named  city  editor  of 
the  Oakland  (Calif.)  Tribune.  Meister  has 
worked  with  United  Press.  Associated 
Press.  San  Francisco  Bay  Guardian,  San 
Jose  Mercury  News  and  the  San  Fran¬ 
cisco  Chronicle. 

*  *  * 

Robert  J.  Sales,  sports  writer,  Boston 
Globe,  since  1967 — resigned  to  become 
editor  ot'The  Boston  Phoeni.x,  a  weekly. 
Earlier,  he  was  with  the  New  York  Post, 
Newsday  and  New  York  Herald  Tribune. 

^  ^ 

S.  Archie  Holdridge,  farm  editor, 
Hartford  Conrant — named  by  Gov.  Ella 
T.  Grasso  to  Connecticut  Advisory 
Council  on  Vocational  and  Career  Edu¬ 
cation. 

sjc  ^  5*; 

David  M.  Thorne — promoted  to  the 
newly  created  position  of  controller  for 
the  Torrance  (Calif.)  Daily  Breeze  and 
the  San  Pedro  News-Pilot. 

*  sK  * 

Fawn  Biioss— joined  the  news  staff  of 
the  New  Jersey  Evenitifi  and  Sunday  Bul¬ 
letin,  which  is  the  Philadelphia  Bulletin's 
special  edition  for  New  Jersey.  She  has 
been  a  copy  editor  and  picture  editor  for 
the  Detroit  Free  Press  since  1971  and 
earlier  was  with  the  Hammond  (Ind.) 
Times. 
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Heffelfinger  Mellin 


Two  major  editorial  department  ap¬ 
pointments  have  been  announced  by  the 
Allentown  (Pa.) Morning  Call  with  Roy  E. 
Heffelfinger  being  named  managing 
editor  and  Ted  Mellin  named  news 
editor.  Heffelfinger,  with  the  Call  since 
1955  in  various  editorial  posts,  most  re¬ 
cently  as  day  news  editor,  replaces 
Jerry  Bellune,  who  resigned  to  become 
executive  editor  of  the  Camden  (N.J.) 
Courier-Post.  Mellin,  with  the  Call  since 
1950,  specializing  in  local  government 
and  education,  became  an  associate 
editor  in  1969  and  has  been  editor  of 
the  Call's  metro  team. 

John  D.  Horton,  treasurer  of  Atlanta 
Newspapers — given  additional  duties  of 
business  manager.  Horton  has  been  with 
the  newspapers  for  12  years. 

*  *  * 

Frank  Kelly,  senior  vicepresident  of 
the  Journal  Company  and  executive 
vicepresident  and  business  manager  of 
Newspapers,  Inc.,  the  subsidiary  which 
publishes  the  Milwaukee  Journal  and 
Sentinel — retired  in  July.  Kelly  Joined 
the  company  as  a  part-time  circulation 
manager  in  1927  and  his  new  plans  in¬ 
clude  private  legal  consulting  work  in  the 
area  of  retirement  trust  and  estate  plan¬ 
ning. 

♦  ♦ 

Lee  Canning,  promotion  director  of 
the  Minneapolis  Star  and  Tribune — 
promoted  to  the  newly  created  position 
of  business  manager.  With  the  Star  and 
Tribune  for  almost  20  years.  Canning  has 
also  served  as  managing  editor  and 
executive  editor  of  the  Star  and  assistant 
to  the  publisher. 

Two  other  management  changes  in¬ 
clude:  Michael  Koch,  manager  of  re¬ 
search  planning — named  director  of 
planning:  and  Kristin  McGrath — 
promoted  from  manager  to  director  of 
marketing  research.  Both  McGrath  and 
Koch  also  have  been  named  to  the  Oper¬ 
ations  Committee,  the  newspapers' 
highest-level  management  group. 

Robert  W.  Lobsinger,  an  advertising 
salesman  for  the  Ponca  City  (Okla.) 
News — named  publisher  of  the  Newkirk 
(Okla.)  Herald  Journal  to  succeed 
Jackson  MircHEi.i.,  who  has  become 
editor-publisher  of  the  W'elliiif’ton  (Kan.) 
Daily  News. 
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Art  Skidknbaum — named  books  editor 
for  the  Los  Ani>eles  Times,  effective  Sep¬ 
tember  II.  He  replaces  Digby  Diehi., 
who  resigned  to  become  editor  of  the 
New  York  publishing  house  of  Harry 
Abrams.  Seidenbaum  has  been  a  colum¬ 
nist  and  cultural  observer  for  the  Times 
since  1962,  and  earlier  was  West  Coast 
bureau  chief  for  the  Saturday  Eveninf> 
Post. 

*  *  * 

Fred  C.  Benson,  Jr. — named  circula¬ 
tion  manager  of  the  Toms  River  (N.J.) 
Reporter.  He  joined  the  Reporter  9 
months  ago  from  Ridgewood  (N.J.) 
Newspapers. 

*  sk  * 

Thomas  H.  Schmidt,  sports  editor  of 
the  Delaware  State  News.  Dover,  for 
three  years — promoted  to  managing 
editor  as  of  September  5.  Wii.i.iam  A. 
Hageman  of  the  spt)rts  staff— moves  to 
sports  editor.  Both  are  former  staff 
members  of  The  Trih,  a  Chicago  subur¬ 
ban  tabloid.  Schmidt  has  been  with  the 
State  News  since  1975  and  Hageman 
since  1976. 

*  ^  ♦ 

Budd  C.  Moyer,  Jr. — named  advertis¬ 
ing  director  for  the  Delaware  State 
News.  Dover  and  R.  Gene  Cook,  retail 
advertising  manager. 
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Les  Coleman — appointed  regional 
executive  for  United  Press  International 
in  North  Carolina,  based  in  Charlotte. 
He  succeeds  H.  Denny  Davis,  who  re¬ 
signed  to  purchase  a  commercial  printing 
business  in  his  homestate  of  Missouri. 
Prior  to  joining  UPl,  Coleman  was  in 
public  relations  from  1972  to  1976  and 
from  1976  to  1978  directed  radio  news 
operation  at  WSGN,  Birmingham, 
Alabama. 

♦  *  * 

Steve  Nohlgren — to  executive  sports 
editor  of  the  St.  Petersharf*  Times  replac¬ 
ing  Van  McKenzie,  who  is  moving  to  the 
sports  staff  of  the  New  York  Daily  News. 
Nohlgren  has  been  with  the  Times  since 
1971  and  earlier  was  at  the  Miami  Herald 
and  the  Sarasota  Herald-Trihmie. 

*  *  ♦ 

William  R.  Smith — named  United 
Press  International  communications 
manager  for  the  southern  division,  re¬ 
placing  Roy  Wheaton,  who  transfers  to 
Washington.  D.C.  as  senior  communica¬ 
tions  field  supervisor. 

*  *  * 

H.  Doyle  Hakvii.l,  executive  editor  of 
the  Greenville  (S.C.)  News-Piedmont 
Company — named  a  vicepresident,  and 
W.  deB  Mebane.  business  manager — 
appointed  general  manager. 


Four  Chicago  newsmen  have  joined 
the  staff  of  the  Long  Beach  (Calif.)  Inde¬ 
pendent,  Press-Telefiram.  From  the 
Sun-Times:  Dick  Saunders,  arts  critic — 
to  chief  arts  critic  of  the  Long  Beach 
papers;  Ai.  Rudis — to  entertainment 
editor;  and  Mike  Kirkendali. — to  the  In¬ 
dependent  copy  desk.  From  the  Chicaf>o 
Daily  News:  Tom  Furlong,  financial 
writer — to  the  city  desk. 

sit  *  ♦ 

George  Peiper,  the  Milwaukee  Journal 
Company  promotion  manager — to  retire 
at  the  end  of  September  after  42  years  in 
the  department.  Harvey  Kroboth,  man¬ 
ager  of  promotion  operations,  succeeds 
him  this  month  when  Pieper  begins  his 
preretirement  vacation.  Abbie  Nasii- 
named  manager  of  promotions  operations. 
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William  B.  Rogers,  a 
former  editor  and  vice- 
president  of  the  Newark 
(Ohio)  Advocate,  is  the 
new  managing  editor  of 
the  Newport  News  (Va.) 
Daily  Press.  Rogers  suc¬ 
ceeds  W.  Ed  Storey,  the 
managing  editor  for  more 
than  10  years  who  retired 
earlier  this  year.  Rogers, 
beginning  at  the  Advocate 
in  1962  as  a  reporter- 
photographer,  was  pro¬ 
moted  to  news  editor  and 
then  managing  editor.  He 
moved  to  the  faculty  of 
Ohio  State  University 
School  of  Journalism,  Col¬ 
umbus,  in  1969,  remain¬ 
ing  until  1972,  when  he 
returned  to  the  newspa¬ 
per. 


James  DeRoy,  Jr.,  sits  down  at  the  desk  as 
vicepresident  (operations)  of  Park  Newspapers, 
Inc.,  Ithaca,  N.Y.  succeeding  Robert  J.  Rossi 
(standing),  who  resigned  from  the  post  after  4 
years  to  pursue  a  life-long  interest  in  art.  DeRoy 
currently  is  general  manager  of  a  Park  news¬ 
paper,  Warner  Robins  (Ga.)  Daily  Sun.  Rossi  is 
moving  to  Brookneal,  Virginia  where  he  will 
combine  art  and  farming,  ending  30  years  of 
newspapering.  DeRoy  joined  Park  as  business 
manager  of  the  Sun  in  1973. 


James  F.  Fowler,  mar¬ 
keting  and  advertising  di¬ 
rector  of  the  Bryan  (Tex.) 
Eagle — named  to  the 
newly  created  position  of 
marketing  director  for  the 
Chicago  Sun-Times.  Fowler, 
who  received  his  MBA  in 
1 976  from  Harvard's  Grad¬ 
uate  School  of  Business 
Administration,  has  also 
worked  as  a  management 
consultant  for  GFK  Associ¬ 
ates  in  Belmont,  Mass, 
sales  representative  and 
trainer  of  new  salesmen  for 
A.B.  Dick  Co.,  N.Y.;  and 
industrial  sales  for  Visual 
Graphics  Corp.,  N.Y. 


Journalists-educators 
to  visit  Soviet  Union 

A  delegation  of  19  U.S.  journalists  and 
educators  will  visit  the  Soviet  Union  for 
10  days  in  September  to  inaugurate  a 
bilateral  exchange  program. 

“The  idea  is  for  delegates  from  both 
countries  to  sit  down  together  in  an  in¬ 
formal  seminar  and  learn  as  much  as 
possible  about  each  other's  media  sys¬ 
tems,  and  about  the  countries  and  cul¬ 
tures."  says  Dr.  Richard  R.  Cole  of  the 
University  of  North  Carolina  School  of 
Journalism. 

Cole  had  the  idea  for  the  exchange 
program  three  years  ago.  The  other  U.S. 
coordinator  is  Dr.  Ramona  R.  Rush, 
dean  of  the  College  of  Communications 
at  the  University  of  Kentucky. 

They  represent  the  chief  U.S.  sponsor: 
the  International  Communication  Divi¬ 
sion  of  the  Association  for  Education  in 
Journalism  (AEJ).  The  U.S.  Department 
of  State  is  supporting  the  program  in 
principle  and  with  funding. 

The  Soviet  sponsors  are  the  Union  of 
Journalists  and  the  journalism  faculty  at 
Moscow  State  University.  Professor 
Yassen  N.  Zassoursky  is  dean  of  that 
faculty. 

“Professor  Zassoursky,  Dean  Rush 
and  I  have  worked  on  the  program  a  long 
time,”  Cole  said.  “In  Moscow,  we  will 
discuss  journalism  education  and  theory, 
precision  journalism,  the  new  technology 
and  related  topics.  Delegates  from  both 
nations  will  be  a  mix  of  high-  and 
middle-level  media  people  and  well- 
known  and  not-so-well-known  profes¬ 
sors.  Most  of  the  U.S.  delegates  have 
never  visited  the  Soviet  Union.” 

The  1978  portion  of  the  exchange  runs 


Sept.  10-19.  Discussions  will  be  held  in 
the  mornings,  with  visits  to  Pravtla,  /*- 
vestia  and  other  media  facilities  in  the 
afternoons.  Side  trips  to  Leningrad  and 
Tbilisi  will  be  made.  Then  in  1979,  a 
Soviet  delegation  will  visit  the  United 
States. 

“The  broad  goal  is  increased  interna¬ 
tional  understanding.”  Dr.  Rush  said. 
“We  think  the  exchange  is  a  very  impor¬ 
tant  program,  and  the  U.S.  delegates 
represent  some  of  the  most  important 
journalism  organizations  in  America.” 

The  journalists  and  their  organizations 
are  Gloria  Anderson,  managing  editor  of 
the  Miami  News,  Cox  newspapers; 
Barthy  Byrd,  news  director  of  KRWG- 
FM  in  Las  Cruces,  N.M..  Radio  Televi¬ 
sion  News  Directors  Association; 
Barclay  Jameson  of  the  New  Mexican 
(Santa  Fe).  Associated  Press  Managing 
Editors;  Steven  Jessen,  editor  of  the 
Forsyth  (Mont.)  Independent ,  National 
Newspaper  Association;  Charles  S. 
Rowe,  editor  of  the  Fredrickshnif;  (Va.) 
Free-Lance  Star,  American  Society  of 
Newspaper  Editors;  Reed  Sarratt, 
executive  vice  president.  Southern 
Newspaper  Publishers  Association;  Alan 
Ternes,  editor  of  Natural  History 
magazine.  American  Society  of 
Magazine  Editors,  and  Robert  White, 
editor  and  publisher  of  the  Mexico 
Ledfter  in  Missouri.  American  Newspa¬ 
per  Publishers  Association. 

The  educators  will  travel  on  to  the 
Soviet  Union  after  attending  the  Sept. 
4-9  convention  of  the  International  As¬ 
sociation  for  Mass  Communication  Re¬ 
search  in  Warsaw,  Poland.  Besides  Cole 
and  Rush,  they  are  Dr.  Donna  Allen, 
editor  of  Media  Report  to  Women  in 
Washington,  D.C.;  Dr.  Donald  R. 


Missed  opportunities 
cost  newspapers 
millions  of  dollars  each  year 


Selection  of  senior  executives  able  to  capitalize  on  opportunities 
overlooked  by  their  competitors  is  only  part  of  how  we  help 
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We  also  provide  complete  investment  banking  services  including 
expertise  in  arranging  loans  with  the  right  banks  and  insurance 
companies  to  save  our  clients  unnecessary  interest  expense. 

Knowing  who  can  do  it  best  when  looking  for  senior  executives 
or  financing  is  how  we  can  make  certain  a  missed  opportunity 
doesn’t  become  expensive  to  you. 
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Browne,  University  of  Minnesota;  Dr. 
Mary  A.  Gardner.  Michigan  State  Uni¬ 
versity;  Dr.  Kurt  E.  M.  Kent.  University 
of  Florida;  Dr.  Maxwell  E.  McCombs. 
Syracuse  University;  Dr.  Raymond  B. 
Nixon,  University  of  Minnesota;  Dr. 
Gertrude  J.  Robinson,  a  U.S.  citizen 
who  teaches  at  McGill  University  in 
Montreal;  and  Dr.  Donald  L.  Shaw  and 
Dr.  Robert  L.  Stevenson.  University  of 
North  Carolina. 

Record  earnings 
for  Tribune  Company 

Net  income  and  total  revenues  for  the 
Chicago  based  Tribune  Company 
reached  record  highs  in  both  the  second 
quarter  and  first  half  of  1978,  according 
to  Stanton  R.  Cook,  president  and  chief 
executive  officer. 

Second  quarter  net  income  rose  to 
$18.8  million  from  $15  million  a  year  ear¬ 
lier.  an  increase  of  24  per  cent.  Total 
revenues  in  the  quarter  were  $262  mil¬ 
lion,  up  14  per  cent  from  revenues  of 
$229  million  in  the  corresponding  quarter 
of  1977. 

In  tne  first  half  of  the  year,  net  income 
of  $27.8  million  was  18  per  cent  above 
the  $23.4  million  net  of  a  year  ago.  Total 
revenues  for  the  first  six  months  of  1978 
were  $487  million,  a  14  per  cent  advance 
over  1977. 

The  newspaper  and  broadcasting 
groups  were  major  contributors  to  the 
record  performance.  Cook  reported. 

Advertising  revenue  and  linage  of  the 
newspaper  group  rose  in  the  half  year 
despite  a  four-day  strike  at  the  New 
York  Daily  News  in  June,  Cook  said. 

While  the  newsprint/forest  products 
group  showed  a  strong  second  quarter,  it 
was  only  slightly  above  1977  levels  for 
the  first  half  because  of  foreign  currency 
translation  and  exchange  losses. 

Panax  boosts  2nd  qtr. 
revenues  and  profits 

Panax  Corporation  reported  second 
quarter  earnings  of  $705,585  compared  to 
$245,800  for  the  second  quarter  of  1977. 

The  second  quarter  figures  include  the 
gain  on  the  sale  of  a  printing  division. 

Revenues  for  the  second  quarter 
reached  $9,395,214  compared  to 
$8,262,558  in  the  second  quarter  of  1977. 

For  the  first  six  months,  net  earnings 
reached  $678,233  compared  to  $337,703 
during  the  same  periixl  last  year.  Rev¬ 
enues  for  the  first  six  months  reached 
$17.8  million,  compared  to  $15.5  million 
during  the  comparable  period  in  1977. 

Panax  board  of  directors  declared  a 
quarterly  dividend  of  2C  per  share  to  be 
paid  on  September  I  to  shareholders  of 
record  on  August  15. 

Panax  Corporation  publishes  6  daily 
and  46  weekly  newspapers  in  Michigan, 
Illinois.  Virginia  and  Florida  and  operates 
commercial  printing  plants  in  Illinois  and 
Florida. 
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Students  rate 
newspaper  high 
on  reading  iist 

When  18,000  fourth,  eighth  and  1 1th 
grade  students  in  Hawaii's  public  schools 
were  asked  what  they  liked  best  to  read, 
between  32  and  459f  said  newspapers. 

That  was  one  finding  of  a  reading  as¬ 
sessment  program  undertaken  by  the 
state  Department  of  Education 

The  18.000  students  represent  about 
10%  of  the  total  student  enrollment  in  the 
state. 

At  the  fourth  grade  level,  32.9%  of  the 
students  chose  the  newspaper  as  their 
favorite  reading.  Comic  books  ranked 
third  (after  letters)  with  18.2%. 

At  the  eighth  grade  level.  31.8%  chose 
newspapers,  23%  magazines  and  21.5% 
letters. 

Eleventh  graders  chose  newspapers 
even  more  positively.  In  that  grade.  44.5% 
selected  newspapers.  23%  magazines  and 
17.3%  letters. 

During  the  last  school  year.  212 
Hawaii  schools,  both  public  and  private, 
purchased  newspapers  from  the  Hawaii 
Newspaper  Agency  for  classroom  use. 
The  agency  publishes  both  the  morning 
Honolulu  Advertiser  and  the  afternoon 
Honolulu  Star-Bulletin.  The  latter  is  a 
Gannett  Group  newspaper. 


The  agency  coordinates  a  newspaper- 
in-the-classroom  program  for  teachers 
throughout  the  state.  The  program  is  ten 
years  old  and  teaches  teachers  about 
newspapers  and  how  to  use  them  best  as 
instructional  material. 

*'We  have  no  doubt  that  our 
newspaper-in-the-clasroom  program  has 
contributed  to  these  assessment  re¬ 
sults,”  said  Philip  Gialanella.  president 
of  the  Hawaii  Newspaper  Agency  and 
publisher  of  the  Honolulu  Star-Bulletin. 

“We've  always  known  that  teachers 
accomplish  a  great  deal  academically 
using  our  newspapers. 

“The  Department  of  Education  report 
from  assessment  of  students  themselves 
just  adds  that  extra  little  bit  of  credibil¬ 
ity.” 

LogEtronics  plans 
to  exchange  stock 

LogEtronics  and  Glunz  and  Jensen 
A/S,  a  Danish  manufacturer  of  automatic 
film  processors,  have  reached  an  agree¬ 
ment  for  the  mutual  exchange  of  shares 
of  stock  in  their  respective  companies 
valued  at  approximately  $500,000. 

Under  a  broad  program  of  coopera¬ 
tion,  LogEtronics  will  sell  Glunz  and 
Jensen's  line  of  table  top  processors  in 
the  U.S.  and  worldwide. 


Ad  ertisers  buy 
all-day  newscast 

The  Pabst  Brewing  Co.,  Union  Car¬ 
bide  Corp.  and  Manufacturers  Hanover 
Trust  Co.  are  the  first  national  advertis¬ 
ers  to  buy  commercial  spots  on  NEWS¬ 
TIME,  United  Press  International’s 
satellite  distributed  24-hour  audio-video 
news  channel,  according  to  Roy 
Mehiman,  general  sales  executive,  cable 
tv  services  for  UPI. 

The  service,  using  a  “slow-scan” 
transmission  process  for  UPI  news- 
photos  and  graphic  material  accom¬ 
panied  by  audio  newscasts,  began  in 
July. 

Fifteen-minute  news,  sptirts  and  spe¬ 
cial  feature  segments  will  be  repeated 
continuously,  with  complete  updates  five 
times  in  each  24-hour  periixl.  Bulletins 
can  be  inserted  as  necessary,  and  the 
NEWSTIME  format  provides  9()-second 
availabilities  for  national  advertising  and 
9()  seconds  for  local  news  and  advertising 
cutaways. 

Advertising  agency  for  Pabst,  Union 
Carbide  and  Manufacturers  Hanover  is 
Young  &  Rubicam  International,  Inc. 
William  Donnelly,  vicepresident/new 
electronic  media  for  Y  &  R.  said 
NEWSTIME  represents  a  “significantly 
different  concept  in  advertising.” 


How  well  Is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  ,  * 

And  It  tells  you  where  you  may  be  ^ 

able  to  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual  iBI, 

Automobile  Insurance  Company 

One  State  Farm  Plaza  insuianci 

Bloomington,  III.  61701 

Pteaae  send  me  a  free  copy  of  your  booklet  So  You're  Thinking  About  Doing  A  Story  On. 


PubNcalion  or  station. 
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Boise  Cascade  announces 
$189  million  expansion  plan 

Boise  Cascade  Corp.  has  announced  Charles  E.  Paries,  vice  president,  man- 
plans  for  a  SIX9  million  expansion  of  the  ufacturing. 

company's  Rumford,  Maine,  pulp  and  Along  with  the  new  machine,  addi- 
paper  mill.  tional  finishing  equipment  and  ther- 

Plans  call  for  a  new  3 1 6"  fourdrinier  momechanical  pulping  capacity  will  be 
coated  paper  machine  to  be  completed  added  in  order  to  produce  primarily  light 
during  I98I.  The  new  paper  machine  weight  coated  paper  for  magazine  pub- 
project  follows  the  company's  June  an-  lishing. 

nouncement  of  a  $60  million  recovery  The  new  machine  will  utilize  bleached 
boiler,  also  at  Rumford.  kraft  pulp  from  other  company  mills 

The  two  major  projects,  totaling  $249  combined  with  groundwood  and  ther- 
million,  are  both  pending  approval  and  momechanical  pulp  produced  at  Rum- 
permits  from  the  Maine  Department  of  ford. 

Environmental  Protection  and  the  fed-  The  Rumford  mill  is  already  the  largest 
eral  Environmental  Protection  Agency.  of  Boise  Cascade's  17  paper  group  mills 
Capacity  at  Rumford  will  be  increased  in  the  United  States  and  Canada.  The 
by  approximately  450  tons  per  day  to  a  mill  manufactures  950  tons  of  coated, 
total  of  nearly  1 400  daily  tons  making  the  business,  converting,  printing  and  pub- 
Rumford  mill  one  of  the  largest  fine  lishing  papers  daily  and  employs  approx- 

paper  mills  in  the  world,  according  to  imately  I700  people. 

N.Y.  Times  to  help  test 
British  home-tv  info  system 

New  York  Times  is  participating  in  a  ment,  it  will  be  possible  to  transmit  the 
market  test  in  England  of  a  computerized  edited  material  electronically  to  England 
information  system  based  on  the  trans-  for  direct  input. 

mittal  of  various  kinds  of  data  over  tele-  Viewers  participating  in  the  market 
phone  lines  to  home  and  office  television  test  pay  for  the  equipment  and  pay  an 
sets.  initial  installation  fee  as  well  as  the  tele- 

London  Bureau  Ltd.  of  the  Times  is  phone  time  charges.  After  the  first  two 

selecting  and  supplying  material  from  the  months,  they  will  also  pay  the  informa- 

Times  and  thus  becomes  one  of  nearly  tion  providers'  fees  for  each  screenful  of 

200  information  providers  for  Prestel  information  obtained.  The  information 

(previously  Viewdata),  a  system  created  providers,  in  turn,  pay  an  initial  fee  of 

by  the  British  Post  Office.  '250  to  the  Post  Office,  plus  ’I  per  frame 

The  information  providers  will  supply  of  information  they  supply.  They  also 
the  system  with  travel  schedules,  news  bear  the  cost  of  selecting  and  editing  the 
bulletins,  economic  and  business  data,  information  and  getting  it  into  the  data 
employment  and  consumer  information,  base. 

entertainment  guides  and  the  like.  View-  KAarlliriAr 

ers  will  select  desired  categories  by  press-  “HOlO^  neaQIlner  SeiS 

ing  buttons  on  a  key-pad  similar  to  a  3nV  SlZG  tVDG 
pocket  calculator  and  will  view  the  in-  ’ 

formation  retrieved  on  their  TV  screens.  StripPrinter,  Inc.,  of  Oklahoma  City 
The  year-long  market  test  is  scheduled  has  developed  a  new  photo  headliner 
to  begin  in  September  and  will  encom-  model  called  Supersetter, 
pass,  by  the  end  of  the  year,  some  1 .500  Supersetter  photo  headliner  sets  any 
selected  homes.  size  type  from  one  single  type  master. 

For  the  market  test.  Prestel  will  re-  and  has  been  especially  developed  to  fill 
ceive  from  the  Times  a  weekly  summary  the  need  in  the  photo  typesetting  field  for 
of  major  international.  U  S.  domestic  a  machine  priced  between  the  low-cost 
and  business  news  and  editorials  derived  contact  type  headliners  and  more  sophis- 
from  Times  abstracts  in  The  Information  ticated  machines. 

Bank;  excerpts  from  the  Times's  stamp.  Visual  spacing  is  an  important  feature 
coin  and  photography  columns;  and  a  of  the  new  machine.  The  operator  has 
listing  of  New  York  City  tourist  attrac-  absolute  control  of  spacing  between  type 
tions.  together  with  reviews  of  enter-  characters  or  words.  The  letter  being  set 
tainment  offerings  and  restaurants  and  appears  in  red  in  the  exposure  frame 
advice  on  sightseeing  and  shopping,  as  a  while  copy  just  exposed  remains  visible 
guide  for  Britons  planning  visits.  in  green. 

All  these  materials  will  be  edited  in  Daylight  operation,  desk-top  size  and 
New  York  and  mailed  or  wired  to  Eng-  portability,  use  of  most  two-inch  fonts 
land  for  input  into  the  Prestel  data  base,  available  and  setting  on  paper  or  photo 
When  the  Post  Office  completes  techni-  film  are  other  features  of  the  new  Super- 
cal  improvements  now  under  develop-  setter. 
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Lawrence  A.  Still 


Teaching  grant  awarded 
to  j-school  professor 

Lawrence  A.  Still,  associate  professor 
in  the  Journalism  Department  of  the 
Howard  University  School  of  Communi¬ 
cations,  has  been  awarded  a  Fulbright- 
Hays  grant  to  lecture  and  conduct  re¬ 
search  in  mass  communications  at  the 
University  of  Nairobi  in  the  Republic  of 
Kenya,  South  Africa. 

Still,  a  graduate  of  the  University  of 
Iowa  and  St.  Louis  University,  is  a 
former  associate  editor  of  the  Afro- 
American  Newspapers  and  Johnson  Pub¬ 
lishing  Co.,  and  a  former  staff  writer  for 
the  Wushinfiton  Star.  He  has  been  a 
member  of  the  School  of  Communica¬ 
tions  faculty  since  the  school  started  in 
I971,  serving  for  a  time  as  chairman  of 
the  Journalism  Department. 

He  has  also  served  as  U.S.  Depart¬ 
ment  of  Labor  information  officer;  com¬ 
munications  officer  for  the  U.S.  Com¬ 
munity  Relations  Service  and  deputy  di¬ 
rector  of  information  for  the  President’s 
Commission  on  Civil  Disorders. 

In  Kenya,  Still  will  replace  Peter 
Mwaura,  director  of  the  Institute  of  Mass 
Communications  at  the  University  of 
Nairobi,  during  the  latter’s  exchange 
visit  to  the  U.S.  to  conduct  research  in 
American  mass  communications.  The 
grant  to  Still  was  awarded  through  the 
International  Exchange  of  Scholars  Pro¬ 
gram  of  the  American  Council  on  Educa¬ 
tion. 

Pressroom  has  first 
female  presswoman 

Denise  Phillips  has  become  the  first 
female  worker  at  the  Charleston 
(W.VA.)  Gazette  and  Mail  to  assume  a 
four-year  apprenticeship  in  the  press¬ 
room.  She  was  previously  a  cashier  in 
the  paper's  accounting  department. 

Phillips  was  once  a  stock  car  racer  in 
Cumberland.  Md.,  and  has  a  flair  for 
mechanics. 

Phillips  had  to  pass  a  comprehensive 
mechanics  test,  a  requirement  of  the 
paper  for  entrance  into  the  pressroom. 
Harris  also  made  Phillips  roll  the  press 
cylinder  and  move  a  1,900  pound  reel  of 
newsprint. 
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Jury  trial  set  aside 
in  shopper  civil  suit 


John  O.  Emmerich  Jr.  and  his  firm,  the 
Commonwealth  Publishing  Co.,  pub¬ 
lisher  of  two  Greenwood,  Mississippi, 
papers,  the  Commonwealth ,  a  paid- 
circulation  daily,  and  the  Delta  Adver¬ 
tiser,  afree-circulation  weekly,  are  being 
sued  for  “consciously,  deliberately  and 
intentionally”  engaging  in  a  conspiracy 
to  monopolize  and  restrain  trade  in 
newspaper  advertising  in  Greenwood. 
Letlore  County,  and  the  Mississippi 
counties  of  Carroll  and  Holmes. 

Robert  H.  Hardin  Jr.,  president  of  the 
Mississippi  Printing  Co.  of  Greenwood, 
and.  until  September  9,  1977,  publisher 
of  the  Shop-O-Scope ,  a  free-circulation 
weekly  paper  distributed  in  the  Green¬ 
wood  area,  has  filed  the  civil  suit  against 
Emmerich  and  his  company. 

A  jury  trial,  originally  set  for  October 
30  has  been  set  aside,  pending  negotia¬ 
tions  now  being  conducted  for  an  out- 
of-court  settlement  between  Hardin  and 
Emmerich. 

The  Shop-O- Scope,  a  12-page  tabloid 
with  a  circulation  of  about  13,000,  began 
publishing  in  April,  1975.  Hardin  pur¬ 
chased  the  paper  in  November,  publish¬ 
ing  his  first  edition  on  November  12. 
(Emmerich  brought  out  his  first  edition 
of  the  Delta  Advertiser  on  the  same  day, 
according  to  Hardin.) 

Hardin  charges  in  his  suit  that,  during 
a  private  meeting  Emmerich  told  him  he 
“did  not  like  competition,”  and  that  he 
would  run  the  Shop-O-Scope  out  of  bus¬ 
iness. 

Hardin  now  contends  that  Emmerich 
published  the  Delta  Advertiser  at  a  loss 
to  accomplish  this. 

The  suit  brought  against  Emmerich 
contends  that  he  was  selling  advertising 
space  in  the  Delta  Advertiser  at  rates 
below  publishing  and  distributing  costs, 
and  that  advertisers  were  required  to  run 
their  ads  at  the  full  rate  in  the  Common¬ 
wealth  before  getting  reduced  rates  in  the 
free-circulation  weekly.' (The  Advertiser, 
with  a  circulation  estimated  at  18,000, 
was  selling  a  full  tabloid  page  for  less 
than  $50,  according  to  Hardin.) 

Hardin’s  suit  also  charges  that  the  Ad¬ 
vertiser  was  being  mailed  with  the  Com¬ 
monwealth  in  violation  of  U.S.  postal 
regulations. 

While  the  Shop-O-Scope  was  in  opera¬ 
tion,  Emmerich’s  papers  were  able  to 
account  “for  over  80%  of  all  advertising 
sales  in  the  .  .  .  market,”  a  direct  result, 
according  to  Hardin,  of  the  alleged 
monopolistic  practices  Emmerich  was 
employing  against  the  Shop-O-Scope. 
“(These)  anticompetitive  measures 
forced  me  out  of  business,”  said  Hardin, 
who  discontinued  publishing  his  paper 
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on  September  9.  1976. 

Emmerich  will  not  acknowledge  any  of 
Hardin’s  charges  or  allegations.  “We 
don’t  feel  we  did  anything  illegal,”  ac¬ 
cording  to  Emmerich,  who  said  he  con¬ 
siders  Hardin  an  unsuccessful  business¬ 
man  “trying  to  recover  his  losses  by 
suing  us.” 

Emmerich  also  said  it  was  “pure  coin¬ 
cidence”  that  the  Delta  Advertiser  began 
publishing  at  the  same  time  Hardin  pub¬ 
lished  the  first  edition  of  the  Shop-O- 
Scope.  “When  it  appeared  that  advertis¬ 
ers  wanted  a  free-circulation  paper,  we 
brought  out  the  Delta  Advertiser,”  Em¬ 
merich  said. 

Emmerich  believes  that  the  trade  as¬ 
sociation  for  free-circulation  papers,  the 
National  Association  of  Advertising  Pub¬ 
lishers,  is  encouraging  their  members  to 
file  suits  against  their  daily  newspaper 
competitors,  and  that  the  suit  pending 
against  him  is  “pretty  much  in  line  with 
these  other  ‘shopper’  suits.” 

Jonathan  Howe,  an  attorney  with 
Jenner  &  Block,  Chicago,  legal  represen¬ 
tatives  for  NAAP,  emphatically  denied 
that  the  trade  association  encourages 


such  suits,  and  he  said  that  Hardin  was 
acting  independently  when  he  sued  Em¬ 
merich. 

He  indicated,  however,  that  NAAP  is 
interested  in  the  developments  in 
Greenwood,  as  they  are  in  similar  de¬ 
velopments  across  the  country.  Six  suits 
similar  to  Hardin’s  have  either  been  filed 
or  are  pending  in  the  U.S.,  according  to 
James  W.  Pearson,  executive  vicepresi¬ 
dent  of  NAAP  (E&P,  March  18). 

An  antitrust  suit  has  been  filed  against 
Harte-Hanks  Newspapers  by  Herb  Sut¬ 
ton,  publisher  of  the  Pennysaver  in  San 
Diego  and  other  Southern  California 
communities.  Sutton  charges  that 
Harte-Hanks,  which  recently  began  pub¬ 
lishing  a  competing  publication  in  the 
area,  is  selling  advertising  below  costs. 

In  another  recent  development  in 
Washington,  La  Fromboise  Newspa¬ 
pers,  publisher  of  the  Centralia  Chroni¬ 
cle,  and  other  Washington  papers,  has 
asked  for  a  court  injunction  to  prevent 
the  Washington  Post  Co.,  new  owner  of 
the  Everett  Herald,  from  publishing  a 
free  circulation  newspaper  in  La  From- 
boise’s  circulation  area.  (The  request  for 
the  injunction  is  based  on  a  noncompeti¬ 
tive  agreement,  signed  between  the 
former  owner  of  the  Herald  and  the 
former  owner  of  the  Edmonds  Tribune- 
Review,  now  owned  by  La  Fromboise 
Newspapers.) 


SOONER  OR  LATER, 
PROBABIY  SOONER, 

VOinX  NEED  ADEOSION  ON 
COMMUNICATIONS  LAW. 

SNA’s  new  weekli;  MEDIA  LAW  REPORTER  gives  you  instant  access  to  the 
full  text  of  current  federal  and  state  court  decisions  that  affect . . . 

•  newspapers  *  magazines  •  television  •  radio 
The  decisions  cover  prior  restraint;  newsgathering;  fair  trial,  free  press; 
obscenity;  libel;  and  other  vital  issues  affecting  media.  Selected  agency 
rulings  are  included. 

The  information  is  carefully  headnoted  and  indexed  for  fast,  easy 
reference— prepared  by  the  lawyer-editors  of  Washington’s  largest  private 
employer  of  information  specialists.  Try  the  Reporter  in  your  own  office  for 
45  days  and  see  if  it  doesn’t  make  the  tough  decisions  easier. 

MAIL  COUPON  TODAY  FOR  45-DAY,  NO-RISK  APPROVAL  OFFER. 


BNA. 


THE  BUREAU  OF  NATIONAL  AFFAIRS.  INC. 

Dept.  MED-5l7  l-:i> 

1231  2.3th  St..  N.W..  Washington.  D  C.  20037 


Send  me  MEDIA  LAW  REPORTER  on  approval  for  45  days.  At 
the  end  of  the  period,  I  will  cither  accept  your  invoice  at  the  rate  of 
$258  per  year,  effective  from  the  start  of  the  approval  period,  or 
return  all  materials  at  your  expense  and  owe  nothing. 


Signed  _ 
Name— 


Organization. 
Street _ 
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Syndicates 


Roberta  Miller  to  head 

Roberta  D.  Miller  has  been  named 
managing  editor,  comic  art  for  Newspa¬ 
per  Enterprise  Association  and  United 
feature  Syndicate. 

Miller  joined  NEA  earlier  this  year  as 
managing  editor  of  comic  art.  and  her 
new  responsibilities  include  develop¬ 
ment  of  comic  features  and  editorial  con¬ 
tent  of  all  NEA  and  UES  comics. 

Miller  had  been  with  Marvel  Comics, 
where  she  was  editor  in  chief  of  Pizzazz. 
magazine.  She  originated  the  concept 
and  directed  editorial  policy  of  that  48- 
page.  general  interest  magazine  for  lO-to 
14-year-olds.  Earlier  Miller  was  with  the 
Children's  Television  Workshop  from 
1970  to  1976  as  publisher  and  editorial 
director  of  periodicals,  having  originated 
S(’\amc  Street  magazine,  a  monthly  for 
pre-schiM)lers.  and  the  Electric  Company 
magazine  designed  for  reluctant  readers. 

She  is  the  author  of  several  children's 
books  and  an  adult  art  crafts  book.  With 
Western  Publishing  Company  as  director 
of  advertising  and  sales  promotion,  she 
became  executive  editor  of  Golden 
.luveniles  in  1966. 


By  Lenora  Williamson 


comic  art 


Roberta  D.  Miller 


Also  in  syndicate  executive  news, 
Peter  S.  Willett,  formerly  a  longtime 
United  Press  and  United  Press  Interna- 
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tional  correspondent,  has  been  elected  a 
vicepresident  of  United  Media  Enter¬ 
prises.  parent  company  of  both  United 
feature  Syndicate  and  Newspaper  En¬ 
terprise  Association. 

Willett,  who  was  involved  in  establish¬ 
ing  United  Press  computer  systems, 
radio  network  market  wires  and  mid- 
western  newspicture  network  is  vice- 
president  and  general  manager  of  United 
Eeature  Service.  He  was  a  UPl  vicepres¬ 
ident  and  also  served  as  the  first  presi¬ 
dent  of  the  New  York  Times  Syndicate 
Sales  Corporation. 


Mike  McGrady,  the  general  columnist 
for  12  years  at  Newsday,  Long  Island 
who  traded  places  with  his  wife  and  lived 
to  write  about  it  in  “The  Kitchen  Sink 
Papers — My  Life  as  a  Househusband", 
is  launching  a  new  syndicated  column. 

McGrady  is  calling  the  column  “Your 
Husband's  Cookbook”,  and  Newsday  is 
one  of  the  charter  subscribers.  Other 
metro  papers  include  the  Washinf>ton 
Post,  Chicofio  Tribune,  Seattle  Times 
and  Philadelphia  Inquirer. 

McGrady  aims  his  column  at  men  and 
sees  it  as  equal  parts  entertainment  and 
practical  information.  He  writes  in  non- 
culinary  language  and  emphasizes  the 
hour-by-hour  and  minute-by  minute 
cooking  timetable  with  a  casual  ap¬ 
proach.  “It’ll  be  a  pinch  of  this  and  a 
dash  of  that  and,  every  now  and  then,  a 
small  prayer.” 

McGrady.  author  of  a  number  of 
books,  has  an  Overseas  Press  Club 
award  for  interpretive  reporting.  Head¬ 
line  Award  for  outstanding  local  columns 
and  a  Nieman  Fellowship.  He  is  the  fel¬ 
low  who  involved  25  of  his  Newsday 
co-workers  in  the  literary  hoax  that  led 
to  the  publishing  of  “Naked  Came  The 
Stranger.” 

The  new  column  syndication  is  being 
handled  by  Robin  Elliser,  55  West  Fort 
Salonga  Road,  Northport,  New  York 
11768. 


♦  ♦  ♦ 

Geoffrey  Moss  of  the  Washington  Post 
Writers  Group,  and  one  of  the  nation’s 
top  newspaper  illustrators,  has  executed 
30  drawings  especially  for  Courses  by 
Newspaper.  His  drawings  will  illustrate 
the  two  newspaper  series  for  the  Fall  and 
Winter — “Taxation:  Myths  and 
Realities”  (Fall)  and  “Death  in  Modern 
Society”  (Winter,  1979) 

Courses  for  Newspaper  is  a  project  of 
University  Extension,  University  of 
California,  San  Diego  and  is  funded  by 
the  National  Endowment  for  the 
Humanities.  Information  on  the  free 
newspaper  program  may  be  had  from  Di¬ 
rector  George  A.  Colburn,  Courses  by 
Newspaper,  University  of  California, 
San  Diego,  La  Jolla,  Calif.  92093. 

♦  ♦  th 

(Continued  on  page  36) 
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In  a  little  more  than  one  year  since 
Universal  Press  Syndicate  bej^an  syndicating 
THE  MINI  PAGE,  the  client  list  has  ^rown  from 
some  2(X)  newspapers  to  more  than  4(X).  That 
increase  in  itself  shows  the  remarkable  job 
Betty  Debnam.  editor  and  creator  of  THE  MINI 
PAGE,  is  doing  in  meeting  newspapers’  needs 
to  reach  young  readers. 

There  is  no  other  feature  cis  versatile  or  as 
valuable  in  terms  of  space,  promotion 
potential,  educational  usage  or  for  creating 
newspaper  readers  of  the  future. 


Teachers  respond  to  THE  MINI  PAGE - 

—  “1  commend  you  on  your  excellent 

service  to  young  |)eople  by  providing  them 
THE  MINI  PAGE.  ”  —  XUirifland  School 

for  the  Deaf 

—  • .  .  .  THE  MINI  PAGE  ...  is  worthy  of 

much  congratulcition.  ”  —  Betsy  Leach, 

counselor.  Benson.  N.C. 

—  “I  hope  you  continue  THE  MINI  PAGE. 

It  is  worthwhile  to  children,  parents,  and 
teachers.”  —  Dianne  Wekiner.  Bifth  yracie 

teacher.  Newville.  Ba. 


—  "I’m  very  glad  our  newspaper  puf)lishes 
THE  MINI  PAGE.”  —  Mrs.  IL.  Houth.  Bemedial 
Headiny  teacher.  Sapalpa,  Dkla. 


♦  THE  MINI  PAGE  is  published  weekly  in 
a  four-page  tabloid  format.  While  many  papers 
use  it  as  a  tabloid  insert,  others  successfully 
excerpt  material  from  it  on  a  daily  basis,  or  use 
a  two  page  tal:)loid  format,  or  make  it  a  part  of 
the  Sunday  color  comic  section. 

♦  Local  advertisers  can  pay  your  costs  by 
purchcising  spetce  in  any  issue  of  THE  MINI 
PAGE.  Loccil  newspapers  retain  control  over 
the  feature,  deciding  what  ads  to  place,  and 
where  to  place  them. 

♦  Elementary  schools  have  successfully 
used  THE  MINI  PAGE  as  an  integral  part  of 
their  curriculum.  The  feetture  is  a  valuable 
supplement  to  NIE  programs,  cis  well. 

Parents  have  found  it  helpful  in 
developing  their  children’s  reading  skills  and 
awareness. 


THE  MINI  PAGE  has  won  numerous 
awards  for  both  Journalistic  and  educational 
excellence,  including  two  1 978  Educational 
Press  Awards.  A  feature  that  links  newspapers 
to  youngsters,  and  parents,  teachers  and 
students  to  a  joint  educational  effort.  THE  MINI 
PAGE  is  a  sure  investment  in  the  future  of 
your  newspaper. 

Ms.  Betty  Debnam.  creator  and  editor  of 
THE  MINI  PAGE,  holds  a  master’s  degree  in 
education  from  Duke  University.  She  taught 
elementary  school  for  twelve  years  before 
beginning  THE  MINI  PAGE  nine  years  ago. 


NAME 


It’S  back  to-school  time  anci  time  for  your 
newspaper  to  start  THE  MINI  PAGE. 

For  samples,  rates  and  further  details,  call 
toll  free  1 -800  255-6734  or  mail  in  the 
coupon. 


newspape:h 
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Syndicates 

(Confiniu’d  from  pofic  34) 


Mike  LeKan  Features,  syndicator  of 
the  weekly  column  “More  for  Your 
Money",  will  begin  distributing  a  new 
More  for  Your  Money  Filler  Service  in 
September.  The  fillers  are  money  saving 
tips  2  lines  to  t1ve  inches  long.  A  few 
items  in  each  of  the  monthly  packages 
will  be  seasonally  oriented  but  most  are 
general  with  a  long  shelf  life. 

The  weekly  money  column  is  available 
camera-ready  and  in  manuscript  formats, 
but  the  filler  service  will  be  manuscript 
only.  The  items,  which  are  not  repeats 
or  overlaps  of  the  column,  are  usable 
as  straight  filler  or  grouped  for  short 
features. 

LeFan  is  at  1802  South  13.  Temple, 
Texas  76501. 


“Best  Editorial  Cartoons  of  the  Year" 
is  a  new  exhibition  and  sale  opening  Sep¬ 
tember  2  through  October  28  at  the  Car- 
toonerville  Gallery,  Fluntington,  N.Y. 

I3ick  Commer,  co-director  of  Car- 
tixmerville  announces  the  show  as  the 
first  strictly  political  cartoon  group 
exhibition  at  the  gallery.  In  addition  to 
being  a  show,  “Best  Editorial  Cartoons 
of  the  Year:  1978  Edition"  is  also  a  new 
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Two  King  Features  columnists,  Dr. 
Joyce  Brothers  (far  right)  and  Elvin 
McDonald  (second  from  right)  discuss 
the  therapeutic  value  of  taking  care  of 
plants  with  columnist-critic  Rex  Reed 
(far  left),  Chicago  Tribune-New  York 
News  Syndicate,  and  Mike  Douglas  on 
"The  Mike  Douglas  Show."  McDonald  is 
author  of  the  highly  successful  "Plants 
in  the  Flome"  and  Dr.  Brothers  writes 
"Ask  Dr.  Brothers".  The  tv  show  with  the 
columnists  begins  airing  nationally  Au¬ 
gust  25. 

book  compiled  by  cartoonist  Charles 
Brooks. 

Three  Pulitzer  Prize  cartoonists' 
works  are  included:  Jeff  MacNelly  of  the 
Richmond  News-Leader,  Charles  G. 
Werner,  Indianapolis  News,  and  Garry 
Trudeau,  creator  of  “Doonesbury.” 
Other  editorial  cartoonists'  work  repre¬ 
sents  newspapers  from  coast  to  coast. 

♦  ♦  * 

Tony  Brown,  producer  and  host  of  the 
public  affairs  television  program  “Tony 
Brown's  Journal",  has  joined  the  News 
World  Syndicate,  New  York,  writing  2 
columns  per  week  under  the  same  title. 
His  program  airs  Saturdays  and  Sundays 
in  New  York  on  WNBC-TV  and  in  52 
other  markets.  The  columns  will  be  simi¬ 
lar  to  the  television  program  and  aimed 
at  a  multi-racial  audience.  Brown's 
philosophy  on  race  relations  is  summed 
up  in  his  observation:  “Black  people  are 
just  like  white  people — most  of  us  are 
average,  some  geniuses,  with  a  liberal 
sprinkling  of  fools." 

A  United  Eeature  Syndicate's  Spotlite 
Premium  special  now  being  offered  in¬ 
cludes  a  3-part  article  by  Lester  David  on 
“What  really  Drove  Joan  Kennedy 
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tions  and  penalty  savers.  Free  sam¬ 
ple  and  rates  on  request. 
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to  Drink."  Jn  the  series  the  author  re¬ 
counts  a  long  interview  with  Joan  Ken¬ 
nedy  and  describes  the  McLean,  Virginia 
home  which  she  now  visits  on 
weekends — spending  as  she  does  week¬ 
days  in  Boston  working  on  a  master's 
degree  in  education. 

*  *  ij: 

Also  in  mid-August,  Doubleday  has  a 
5-parter  from  John  Guinther's  book, 
“The  Mal-practitioners."  The  investiga¬ 
tive  reporter/author,  a  contributing 
editor  for  Philadelphia  Magazine, 
examines  the  roles  of  doctors,  hospitals, 
lawyers,  judges,  juries,  politicians  and 
drug  manufacturers — outlining  issues 
and  proposing  solutions  in  the  malprac¬ 
tice  arena. 

♦  :i«  * 

With  the  death  and  burial  of  Pope  Paul 
VI,  a  special  8-part  serialization  of 
Malachi  Martin's  book  “The  Final  Con¬ 
clave"  has  been  released  for  immediate 
use  by  newspapers  as  a  United  Features 
Spotlite  Special.  UFS  editors  note  that 
several  parts  in  the  series  contain  edicts 
by  which  Pope  Paul  VI  hoped  to  influence 
choice  of  his  successor  and  suggests 
that  newspapers  publish  these  as  one 
unit. 

Martin  is  a  Jesuit  and  former  member 
of  the  Vatican  staff  who,  with  the  bless¬ 
ing  of  Pope  Paul  XXIII.  returned  to  the 
laity  and  writes  on  Catholic  affairs.  His 
book  was  published  by  Stein  and  Day. 

^ 

Universal  Press  Syndicate  has  a  spe¬ 
cial  task  force  in  Rome  through  Sep¬ 
tember  I  working  on  a  series  of  daily 
dispatches  sold  to  over  100  newspapers 
under  the  title  “The  Making  of  a  Pope." 

Heading  the  task  force  are  John  P. 
McMeel,  president  of  Universal;  James 
F.  Andrews,  executive  vicepresident  and 
editor,  and  UFS  columnist.  Father  An¬ 
drew  M.  Greeley.  Five  stringers  are 
working  with  Greeley  on  the  dispatches 
going  to  clients  via  UPl  DataNews,  AP 
DataStream,  Telex,  Telecopier,  or  mail 
according  to  the  clients'  preferences. 
Greeley,  who  has  been  studying  the 
papal  succession  for  several  years  wrote 
an  8-part  series  distributed  by  Universal 
immediately  following  the  death  of  Pope 
Paul  VI.  It  used  the  same  title,  “The 
Making  of  a  Pope",  as  the  current  daily 
dispatches.  And  the  title  will  be  re¬ 
cycled  for  a  book  to  be  published  next 
Spring  by  the  UFS  subsidiary,  Sheed 
Andrews  &  McMeel.  About  2  months 
ago,  the  firm  published  “The  Inner  Elite: 
Dossiers  of  I^pal  Candidates." 

McMeel,  Andrews  and  the  Rev. 
Greeley  held  a  press  conference  last 
weekend  in  Rome.  Andrews,  co- 
chairman  of  a  group  calling  itself  the 
Committtee  for  the  Responsible  Election 
of  the  Pope,  urged  ending  on  secrecy  of 
the  papal  election  process  and  asks  that 
cardinals  consider  public  input. 
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Judge  in  Shellady 
case  loses  election 

In  a  sptitlighted  and  bitter  battle,  an 
incumbent  district  north  Idaho  judge 
who  had  sentenced  a  Lewiston  Tribune 
reporter  to  jail  for  not  revealing  a  source 
was  beaten  (August  S)  by  a  challenger 
who  polled  56“"^  of  the  Second  District 
votes  in  the  four  county  Second  District. 

Magistrate  Andrew  M.  Schwam  of 
Orangeville,  a  34-year-old  former  New 
York  City  prosecutor,  will  take  over  the 
robes  of  Judge  Roy  E.  Mosman.  now  of 
Moscow,  but  formerly  of  Lewiston. 

The  public  differences  between  the 
newspaper  and  Judge  Mosman  erupted 
in  consequence  of  a  libel  suit  that  he  has 
been  hearing  that  has  been  in  the  courts 
for  four  years.  It  was  filed  against  the 
Tribune  and  stemmed  from  the  paper's 
use  of  unnamed  police  sources  in  the 
course  of  reporting  about  “abuses  by 
drug  agents." 

Backed  by  his  paper,  the  reporter.  Jay 
Shellady.  declined  in  court  to  name  his 
source,  pleading  confidentiality.  Judge 
Mosman  then  charged  contempt,  sen¬ 
tencing  him  to  an  indeterminate  jail  term. 
This  was  never  put  into  effect  and  was 
later  dropped  as  appeals  involving  the 
case  were  carried  all  the  way  to  the  LI.S. 
Supreme  Court. 

After  the  highest  court  declined  to 
intervene,  in  a  talk  to  a  communications 
class  at  Washington  State  University 
(Pullman)  Judge  Mosman  was  reported 
as  “chastizing  the  Tribune  for  dema¬ 
goguery"  and  also  assailed  it  for  “a 
serious  case  of  over-respt>nse". 

Publisher  A.L.  Alford  Jr.  followed 
with  a  statement  that  “the  Tribune  will 
continue  to  protect  the  identity  of  special 
sources.”  He  explained;  “our  use  of  un¬ 
named  sources  is  the  exception,  not  the 
rule.” 

Almost  all  available  media  were  used 
in  the  campaign,  including  billboards. 
Letters  to  the  editor  in  the  Tribune  were 
numerous  supporting  both  candidates, 
and  the  paper  ran  a  four-part  report  on 
the  “Battle  of  the  Bench”  extensively 
evaluating  records,  seeking  an  impartial 
approach.  Editorials  were  low  key  and 
infrequent  on  that  race,  yet  giving  the 
challenger  more  support. 


Goodrich  account 

Carr  Liggett  Advertising.  Inc.  of 
Cleveland  has  been  retained  as  the  new 
agency  for  the  general  products  division 
of  the  BFGoodrich  Company. 

Griswold-Eshleman  Company  has 
been  the  GPD  agency  since  the  division's 
formation.  G-E  is  still  the  advertising 
agency  for  tires,  engineered  systems, 
chemical  and  international  divisions. 


Marcus  sees  a  decline 
in  newspaper  ad  power 


Retailers  have  been  finding  a  declining 
return  from  newspaper  advertising  and 
an  increasing  return  from  other  forms  of 
advertising — especially  direct  mail,  ac¬ 
cording  to  .Stanley  Marcus,  former  board 
chairman  of  Neiman-Marcus. 

“At  Nieman-Marcus,  we  have  seen  a 
decline  in  pulling  power  of  newspapers," 
Marcus  said.  “With  increasing  rates,  lit¬ 
tle  or  no  increase  in  circulation  and  the 
inability  by  most  newspapers  to  pinpoint 
distribution,  I  think  there  will  be  more 
retailers  pulling  out  of  newspapers  and 
moving  into  direct  mail,”  he  said. 

Marcus  also  touted  special  in-store 
promotions  as  an  alternative  means  of 
drawing  customers  into  retail  stores.  He 
said  a  store  that  uses  the  same  dollars  it 
would  normally  use  on  newspaper  adver¬ 
tising  to  put  on  an  in-store  flower  show 
“would  pull  as  much  traffic  as  10  con¬ 
secutive  days  of  newspaper  ads.” 

“My  guess  is  that  actual  linage  at 
Nieman-Marcus  has  decreased  by  60^^ 
over  the  last  five  years,”  he  said. 

Marcus  said  tv  has  not  been  the  ans¬ 
wer  for  the  Nieman-Marcus  chain  be¬ 
cause  of  the  high  cost  of  air  time  and  the 
extremely  high  production  costs. 

“In  a  fashion  oriented  chain,  commer¬ 
cials  have  a  short  lift.”  Marcus  said.  He 
explained  that  because  of  high  produc¬ 
tion  costs  and  the  short  life  of  the  com¬ 
mercial,  it  just  does  not  pay  off  to  invest 
too  much  money  into  tv. 

“With  the  exception  of  a  few  vendor 


produced  cosmetics  commercials  which 
were  sensational,  we  have  not  had  too 
much  luck  with  tv.”  he  said.  “If  we 
could  ever  find  a  way  to  beat  the  high 
production  costs.”  he  added,  “tv  would 
be  a  tremendous  medium." 

Getting  back  to  newspapers  Marcus 
said,  “I  know  newspaper  costs  have  in¬ 
creased  and  I  don't  know  enough  about 
the  newspaper  operation  to  know  if  they 
are  run  efficiently  or  not. 

“I  feel  that  it  is  a  losing  game  for 
newspapers,  he  added.  “1  don't  relish 
the  idea,  but  there  will  be  a  lot  of  di¬ 
nosaurs  in  the  world  as  a  result  of 
technological  changes  and  newspapers 
will  eventually  be  one  of  them.” 

Slabe  joins  Parade 
as  finance  director 

Joseph  S.  McEntee.  executive  vice- 
president  of  Parade  Publications.  Inc., 
has  announced  the  appointment  of  James 
E.  Slabe,  as  vicepresident-director  of  fi¬ 
nance. 

He  will  have  responsibility  for  finan¬ 
cial,  administrative  and  data  processing 
functions. 

Since  1973,  Slabe  has  been  associated 
with  the  McGraw-Hill  Book  Co.,  where 
he  served  for  four  years  as  general  man¬ 
ager  of  accounting  services  and  most  re¬ 
cently  held  the  position  of  director  of 
profit  planning. 
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Merger  and  acquisition 
binge  hit  Madison  Ave. 


Law  group  cites 
newspapers  for 
legal  reporting 


The  advertising  industry  is  in  the  midst 
of  a  merger  and  acquisition  binge  which 
has  resulted  in  an  estimated  100  takeov¬ 
ers  in  the  past  five  years,  reports  Dun's 
Review  in  its  August  issue. 

The  cause  of  this  binge  is  simple 
enough;  prosperity.  With  total  ad  volume 
up  one-third  in  two  years  to  $37  billion  in 
1977,  and  agencies’  profits  growing  even 
faster,  many  agencies  have  found  them¬ 
selves  virtually  awash  in  surplus  cash. 

The  fallout  from  this  big  plunge  into 
the  merger  game  is  already  evident,  the 
magazine  says.  Of  the  92  biggest  ad 
agencies  in  1968,  41  have  either  gone  out 
of  business  or  have  been  absorbed. 
Three  agencies — J.  Walter  Thompson, 
McCann-Erickson  and  Young  & 
Rubicam — already  have  an  annual  vol¬ 
ume  of  more  than  $1  billion,  and  at  least 
five  more  agencies  will  reach  that  mile¬ 
stone  within  the  next  five  years. 

Some  admen  are  concerned  about  the 
effect  that  wholesale  merger  will  have  on 
the  makeup  of  the  industry.  They  fear 
that  Madison  Avenue  is  heading  the  way 
of  Wall  Street,  with  the  bulk  of  national 
advertising  destined  to  end  up  in  the 
hands  of  a  few  super  agencies.  The  re¬ 
sult,  they  say,  will  be  to  substantially 
deplete  the  ranks  of  mid-size  agencies, 
often  the  source  of  the  industry’s  most 
innovative  work. 

Nevertheless,  most  admen  believe  the 
merger  trend  is  good  for  the  industry. 
Dun's  Review  says.  A  merger  cannot 
only  improve  the  financial  stability  of  the 
acquired  agency,  but  can  also  give  its 
clients  access  to  market  research,  com¬ 
puterized  media  buying  and  other  costly 
services  that  in  the  past  have  been 
mainly  the  province  of  the  big-name 
agencies. 

However,  many  ad  people  doubt  that 
such  rapid  growth  in  advertising  spend¬ 
ing  can  continue  much  longer.  Advertis¬ 
ing  expenditures  in  the  long  run  increase 
at  about  the  same  rate  as  the  economy; 
and  since  ad  growth  has  recently  ex¬ 
ceeded  general  economic  growth,  ad  in¬ 
creases  will  slow  down  from  1976’s  199f 
to  about  \2%  next  year.  If  agencies  are  to 
continue  meeting  ambitious  long-term 
volume  and  profit  goals — some  of  which 
call  for  159f  annual  increases — they  will 
have  to  increase  their  share  of  the 
domestic  market. 

But  increasing  market  share  is  also  dif¬ 
ficult,  Dun’s  Review  says,  because  ad 
agencies  have  a  unique  problem.  It  is  an 
age-old  rule  that  an  ad  agency  should  not 
take  on  a  product  that  competes  with 
another  product  it  already  handles.  The 
problem  of  competitive  accounts  is  the 


biggest  obstacle  to  growth  in  the  agency 
business. 

In  the  1960s,  Madison  Avenue  sought 
to  get  around  this  problem  by  diversifica¬ 
tion  into  insurance,  cable  tv,  manufactur¬ 
ing,  discount  stores  and  other  industries. 
For  most,  the  investments  were  a  disas¬ 
ter.  They  knew  so  little  about  these  in¬ 
dustries,  they  sat  by  and  watched  their 
acquisitions  go  down  the  drain. 

Today’s  merger  move  is  quite  differ¬ 
ent.  The  overriding  philosophy  is  to 
create  a  network  of  agencies  that  com¬ 
plement  each  other  in  different  fields. 
And  there  is  no  doubt  that  companies  are 
pressuring  their  ad  agencies  to  provide 
more  services,  a  trend  that  seems  likely 
to  broaden  the  scope  of  Madison  Av¬ 
enue. 

As  this  pressure  for  service  continues, 
the  gap  between  ad  agencies  and  other 
kinds  of  communications  and  consulting 
firms  will  diminish.  Eventually,  mergers 
will  occur  not  only  between  ad  agencies, 
but  between  agencies  and  other  types  of 
service  firms. 


Book  features  360 
“best  cartoons” 

The  1978  edition  of  “Best  Editorial 
Cartoons  of  the  Year,’’  a  pictorial  his¬ 
tory  of  the  major  news  events  of  the  past 
year  as  seen  through  the  works  of  more 
than  130  leading  editorial  cartoonists, 
was  published  by  Pelican  Publishing 
Company  in  July. 

Featuring  more  than  360  cartoons,  the 
160-page  volume,  the  sixth  in  an  annual 
series,  focuses  the  spotlight  on  26  major 
issues,  including  the  Carter  Administra¬ 
tion.  the  Bert  Lance  Affair,  Billy  Carter, 
the  Panama  Canal,  the  conflict  in  the 
Middle  East,  and  President  Carter’s  ad¬ 
vocacy  of  human  rights. 

The  1978  edition,  published  in 
hardcover  and  paperback,  also  pays  spe¬ 
cial  tribute  to  the  dean  of  the  editorial 
cartoon  profession,  Cy  Hungerford  of 
the  Pitlshnrfih  Post-Gazette ,  who  retired 
last  year  after  74  years  of  cartooning. 

Also  included  are  the  cartoons  that 
captured  the  year’s  major  awards  in  the 
field;  the  Pulitzer  Prize,  the  Sigma  Delta 
Chi  Award,  the  National  Headliner 
Award  and  the  National  Newspaper 
Award  of  Canada,  along  with  a  listing  of 
previous  winners. 

As  in  the  previous  five  volumes,  this 
year’s  edition  was  edited  by  Charles 
Brooks,  a  prize-winning  cartoonist  for 
the  Birmiiif’ltain  (Ala.)  News. 


American  Bar  Association  president 
William  B.  Spann,  Jr.  praised  the  news 
media  and  entertainment  industry  for 
day-to-day  coverage  of  legal  news  in  pre¬ 
senting  1978  ABA  Gavel  Awards  during 
the  annual  convention  in  New  York  City 
(August  9). 

The  awards  were  presented  in  recogni¬ 
tion  of  “enterprising  public  service 
which  served  to  increase  public  under¬ 
standing  of  the  American  system  of  law 
and  justice.’’ 

Gavel  Awards  to  newspapers  in¬ 
cluded; 

50,000  circulation  or  under — Newport 
News  (Va.)  Times-Herald,  for  its  inves¬ 
tigative  report  on  jury  trials  by  staff  re¬ 
porters  Gail  Bronson,  Bill  Sizemore, 
Digby  Solomon  and  Carolyn  Hines 
West. 

50,000  to  200,000  circulation — 
Camden  (N.J.)  Courier-Post,  for  an  in- 
depth  study  of  the  operations  of  the 
municipal  courts  in  New  Jersey  by  senior 
staff  reporters  Dennis  M.  Culnan  and 
Carl  A.  Winter. 

200,000  to  500,000  circulation — 
Philadelphia  Inquirer  for  its  4-part  inves¬ 
tigative  series,  “The  Homicide  Files’’, 
by  Jonathan  Neumann  and  William  K. 
Mari  mow. 

500,000  circulation  or  over — Chicago 
Siin-Times  for  Patrick  Oster’s  series  of 
1 1  news  articles  and  features  concerning 
law-related  subjects. 

The  Associated  Press  received  a  Gavel 
Award  for  John  Barbour’s  two  feature 
articles  examining  the  plight  of  U.S. 
prisons  and  society’s  inability  to  deal  ef¬ 
fectively  with  crime. 

In  the  other  media/news  syndicates 
category.  Congressional  Quarterly,  Inc. 
received  a  Gavel  Award  for  Barry  M. 
Hager’s  article,  “Access  to  Justice.’’ 

Dow  Jones  buys 
Book  Digest 

Dow  Jones  &  Co.  said  it  acquired 
Book  Digest  Co.  for  slightly  more  than 
$10  million  cash.  The  company  is  the 
publisher  of  Book  Digest,  a  monthly 
magazine  featuring  excerpts  from  best¬ 
selling  new  books.  Book  Digest  was  for¬ 
merly  owned  by  several  interests,  includ¬ 
ing  the  company’s  founders,  John  J. 
Veronis,  president,  Martin  L.  Gross, 
editor,  and  Peter  Veronis,  publisher. 
Founded  in  1973,  Book  Digest  has  be¬ 
come  one  of  the  fastest-growing 
magazines.  Since  last  March,  Book  Di¬ 
gest’s  circulation  has  been  more  than  one 
million. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

CAN  YOU  AFFORD  not  to?  "On  Wheels," 
US’s  oldest,  most  respected  car  column. 
Lively  question  and  answer  format. 
Samples  and  brochure.  M.  Lamm,  Box 
7607,  Stockton,  CA  95207. 

CARTOONS 

AGGRESSIVE  and  sarcastic  political  car¬ 
toons  with  an  emotional  appeal.  (Conser¬ 
vative  philosophy  with  a  double  edged 
sword.  Caricatures  of  headliners  in¬ 
cluded.  Box  5468.  Editor  &  Publisher. 

CHILDREN 

PEEWEE’S  PENCIL  —  Daily  reader-par¬ 
ticipation  strip  mainly  for  kids.  Varied, 
fun,  and  challenging  activities  bring 
them  back  each  day.  For  samples/rates: 
Peewee,  P.O.  Box  5594,  Raleigh,  NC 
27650. 

COMIC  STRIPS 

0.0. —Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher, 

FOOD 

YOUR  HUSBANDS  COOKBOOK  by  Mike 
McGrady.  New  column  brings  laughs, 
info.  Already  grabbed  up  by  Newsday, 
Washington  Post,  Chicago  Tribune, 
many  more.  Get  samples.  Box  5447, 
Editor  &  Publisher. 

FILLERS 

MEANWHILE  AROUND  THE  WORLD. 
Fascinating  column  takes  important 
events,  shows  what  happened  elsewhere 
in  world  same  time.  400  words.  Guaran¬ 
teed  to  please.  Write  for  sample  columns 
and  reasonable  rates.  Farnsworth  Fea¬ 
tures  Syndicate,  Box  86,  Salt  Lake  City, 
Utah  84110. 

SHORT  FILLERS,  headed  fillers,  old  and 
new  quotations,  editorial  quips— just  Mie 
right  mix  of  varied  copy— that’s  Robbins 
Filler  Service,  now  in  its  22nd  year.  Ask 
us  (on  your  letterhead)  for  a  free  sample 
copy.  Robbins  &  Associates,  P.O.  Box 
780,  Seattle,  WA  98111. 

GENERAL 

HORSES 


OF  COURSE,  A  HORSE-why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It’s  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112. 

HUMAN  INTEREST 

WEEKLY  ILLUSTRATED  POP  SCIENCE 
TEASER,  universal  (male  and  female) 
appeal.  Solution  on  another  page.  New, 
intriguing.  OR,  straight  illustrated  col¬ 
umn.  About  500  words.  Sample:  Frank 
Marks.  4940  East  End  Ave.,  Chicago,  IL 
60615. 

HUMOR 

SHE’S  BRIGHT,  she’s  witty,  she’s  wild 
...  and  her  "SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She’s  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street. 
Brooklyn,  NY  11214. 

MONEY 

’MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

SPORTS 

A  PRO-FOOTBALL  FAN’S  pre-game  re¬ 
port  and  predictions.  Cleat  combines 
fact,  common  sense  and  humor  for  each 
weekly  report  during  season.  Also,  a 
weekly  PRO-TOP-10.  Write:  Cleat  Marks 
c/o  Linger,  526  Grant,  Fredrick,  MD 
21701. 

PHOTOS  of  runners  and  joggers,  for  use 
with  articles  on  the  sport.  Some  name 
runners  as  well,  i.e.  Rodgers,  Shorter, 
Hill,  Larue,  Hanson,  Gorman,  etc.  In¬ 
quire:  area  code  (301)  434-0066. 

AWARD-WINNING  columns  by  12  top 
columnists  ranging  from  politics  to  jazz. 
Available  from  News  World  Syndicate, 
401  Fifth  Ave.,  New  York,  NY  10016. 


HEALTH 


HOUSE  CALLS:  500  Words  Q&A  weekly 
column  on  preventive  self-help  health¬ 
care  by  medical  author/consultant.  Free 
samples:  S.  G.  House,  7315  Wisconsin 
Ave.,  Bethesda,  MD  20014. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


LOCKER  ROOMERS  tells  what’s  going  to 
happen  in  sports  before  it  happens  .  .  . 
and  why.  Ideal  for  weeklies.  Very  low 
prices.  FREE  samples.  Gardiner  Sports 
Publications,  812  Hageman  Ave.,  Bur¬ 
lington,  lA  52601. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  lor  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


WEEKLY  Travel  column,  600  words  by 
globetrotting  pro.  Modest  rates.  In¬ 
quiries: -International  Reports,  Box 
19039,  Denver,  CO  80219. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

’How  to  start  Your  Own  Community  News¬ 
paper,”  an  oversized  136-page  working 
Tianual  by  award-winning  publisher  John 
\4cKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
oublishing.”  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

DYNAMIC  SALESPERSON 

We’ll  make  you  an  owner  for  no  dollars 
down.  Spend  6  months  with  us  on  a  50/50 
profit  basis.  If  you’re  as  good  as  you  think 
you  are.  we’ll  sell  you  our  weekly  shopper. 
Zone  2.  Box  5404,  Editor  &  Publisher. 

EXIT  THE  RAT  RACE.  Control  and  Man¬ 
agement  of  quality  color  shop  in  Southeast 
Atlantic  resort  for  as  little  as  $35,000 
cash.  Send  short  resume  with  response  to 
Box  5379,  Editor  &  Publisher. 

ENTERTAINER® 

An  Entertainment,  Music  and  Leisure 
oriented  publication  currently  being  pub¬ 
lished  in  major  markets  is  now  available  to 
distributors  in  Zones  1,2, 3,4  and  5.  You 
can  now  own  your  own  Entertainment 
Newspaper  without  all  the  production  has¬ 
sles.  WE  MAKE  IT  EASY!  The  Entertainer  is 
proven— not  new.  Four  figure  investment 
required.  No  Writing,  Printing,  or  Art  Ex¬ 
perience  Necessary.  Write  The  Enter¬ 
tainer,  1347  So.  3rd  St.,  Louisville,  KY 
40208;  or  call  (502)  636-2541.  Perfect  one 
or  two  person  operation. 

FINANCING!  $1,000-$100,000  avail¬ 
able— "overnight”.  Entirely  by  mail.  Any 
purpose.  Repay  anytime.  Incredibly  low 
interest.  No  collateral,  cosigners,  special 
conditions.  Full  information,  $2  (refunda¬ 
ble).  Spectrum,  79  Wall  St.-51FS,  New 
York,  NY  10005. 

MISCELLANEOUS 

COLLECTORS.  .  .Send  for  copies  of  now 
defunct  NEW  YORK  TRIB.  First  or  last  is¬ 
sues,  $10;  Both  $15.  Ck>mplete  sets  avail¬ 
able.  (3.  Prescott,  42-22  161  St.,  Flushing, 
NY  11358. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Bex  7133,  Shawnee 
Mission,  Kans.  66207. 

NEWSPAPER  BROKERS 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA  31405  (912)  925-8666  or  925- 
8662. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Flonolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

W.  SID  SMITH,  Media  Broker 

Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


YOU’VE  SEEN 
OUR  SLUGS: 

“Be  Your  Own 
Syndicate  Boss” 

“E&P  Classifieds 
Programmed  for 
Selling” 

“A  Better  Way  to 
Peddle  Your  Papers” 

Now  let  us  give  you  the 
real  insider's  story: 

JOIN  OUR 
CONTRACT  CREW! 

. .  .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  12,  26  or  52  times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


WE  HAVE  QUALIFIED  BUYERS  tor  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


NEWSPAPER  DISTRIBUTORS 

NEWSPAPER  DISTRIBUTORS 

WANTED 

Distributors  specializing  in  foreign  publi¬ 
cations  needed  for  US  and  Canada  dis¬ 
tribution  of  Arab  News  Saudi  Business  and 
Asharq  Al-Awsat,  all  published  in  Jeddah, 
Saudi  Arabia.  Write  or  call:  Saudi  Research 
and  Marketing  Inc.,  2100  W.  Loop  S., 
Suite  1650,  Houston,  TX  77027.  Phone 
(713)  961-0245, 


NEWSPAPERS  FOR  SALE 


NORTHERN  CALIFORNIA  SHOPPERS. 
1977  GROSS -$8000  •  (underdeveloped) 
BOX  5254.  EDITOR  &  PUBLISHER. 


MOUNTAIN  STATE  exclusive  county  seat 
weekly.  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers.  P.O.  Box  308, 
Lindsay,  CA  93247. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  tor  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,0(X)  and  $20,(X)0  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only: 
with  29%  down.  Box  5140.  Editor  & 
Publisher. 


$100,000  DOWN 

$400,000  gross,  California  suburban 
weekly.  Snyder  Newspaper  Brokers.  P.O. 
Box  308,  Lindsay.  CA  93247,  Joseph  A. 
Snyder,  Broker.  Kenneth  A.  Snyder, 
Salesman. 


LARGE  CALIFORNIA  weekly  $40,000 
down  -rapidly  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  News¬ 
paper  Brokers.  P.O.  Box  308.  Lindsay.  CA 
92347. 


WEEKLY  NEWSPAPER  covers  all  Northern 
Wvoming.  Located  in  the  heart  of  the 
Uranium,  oil,  and  coal  boom  of  northern 
Wyoming.  One  of  the  hottest  spots  in  the 
nation.  Towns  are  doubling  population  in 
one  to  two  years  salaries  are  the  highest  in 
the  nation.  Population  growth  unheard  of. 
This  paper  services  approximately  14  town 
trade  area.  150.000  population  lots  of 
room  to  grow  complete  newspaper  staff 
available  if  wanted.  Editor  has  25  years 
experience.  Grosses  $80.CX)0.CXJ.  Reason 
for  selling  owner  has  other  businesses  and 
sickness.  Price  $80,000.00  with 
$25,000.00  down.  Owner  will  carry  bal¬ 
ance  on  reasonable  terms. 

Write:  B.  J.  Publishing  (^..  Inc. 

609  Douglas  Highway 
Gillette,  Wyoming  82716 
Phone:  (307)  682-0927  or  686-3847 


LARGE  PAID  CIRCULATION  New  Jersey 
weekly,  average  size  108  pages.  Official 
publication  since  early  30s.  Box  5442, 
Editor  &  Publisher. 


TWO  ESTABLISHED  WEEKLIES  which, 
according  to  owner,  have  made  him  a  mil¬ 
lionaire.  Serving  adjacent  mid-Atlantic 
communities.  Price  of  $200,000  includes 
downtown  real  estate  and  all  equipment 
except  press.  W.B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington,  DC  20045. 


CENTRAL  TEXAS  WEEKLY.  Ideal  for 
semi-retired  couple  wishing  to  settle  in 
small  town  with  good  climate.  Grossed 
$23,000  in  1977.  Netted  $10,000  without 
any  ad  selling.  Circulation  1,200  paid.  Box 
AA,  Blooming  Grove,  TX  76626. 


EXCELLENT  opportunity  for  right  person 
or  team.  Zone  7  weekly  in  growing  com¬ 
munity.  Building  and  Compugraphic 
equipment  included.  Grosses  $30,000 
plus.  Price  negotiable.  Send  replies  to  Box 
5464,  Editor  &  Publisher. 


AWARD  WINNING  weekly  newspaper 
(18,000  circulation)  and  printing  business 
for  sale  in  upstate  New  York,  Financing 
available.  Julius  Cohen.  Box  209.  Mon- 
ticello.  NY  12701. 


FLORIDA  Gulf  Coast.  Two  paid  weeklies 
plus  well-equipped  print  shop.  Sales  will 
reach  $2(X),0()()  in  1978.  Fast  growth.  No 
direct  competition.  Box  5426,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  VVe  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


OUR  FEW  THOUSAND  dollars  (maybe  40 
or  so)  may  not  go  far  toward  the  newspaper 
we  want;  however,  we  enjoy  excellent 
credit— perhaps  we  could  even  work  on 
your  terms.  We  are  an  eager,  young 
husband/wife  team  looking  for  a  small  daily 
or  strong  weekly.  Together  we  have  over  30 
years  in  newspapers  and  those  years  in¬ 
clude  everything  from  sweeping  type  lice 
to  running  a  premiere  quality  offset  daily. 
Very  strong  in  advertising,  marketing,  pro¬ 
duction  and  administration.  Solid  in  news, 
circulation.  We’re  excited,  dedicated  and 
thrive  on  the  joys  and  headaches  of  good 
newspapering.  Prefer  Zone  5.  but  we'll 
consider  anywhere.  One  other  thing — if 
you  want  to  reply  please  do  so  now  be¬ 
cause  we're  trying  to  save  our  money  and 
doubt  if  we  can  afford  to  run  this  ad  twice. 
Write  Box  5429,  Editor  &  Publisher. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here  s  a 
sampling  of  comments  received 
recently  from  across  the  country: 


“Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!" 

"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters." 

“I  sold  both  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser— it  also  pays!” 


These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you’re  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach — 


E&P  CLASSIFIEDS 


WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company.  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


NEW  PUBLICATIONS 

SOON  TO  MAKE  ITS  DEBUT  Morning 
Newspaper  Publication.  All  interested  par¬ 
ties  send  all  inquiries  to  P.O.  Box  1348, 
Houma,  LA  70361.  Newspaper  Publishers 
&  Printers  of  Louisiana.  Inc. 

PUBLICATIONS  FOR  SALE 

FAST-GROWING  Michigan  bimonthly 
health  magazine  for  everyone  interested  in 
health.  36.000  readership  and  strong  ad¬ 
vertising  market.  $15,000.  30  0  down.  Box 
5400,  Editor  &  Publisher. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  A37-2n9 

Box  2798  Long  Beach,  Calif.  90801. 

2  MASTER  DM  48  Etching  Machines 

1  Micro  Metal  Plate  Processor  II 

1  Tasope  double  truck  size  electric 
burn  in  unit 

Call  Tom  Maley  at  The  Oklahoma 
Publishing  Co.,  (405)  232-3311. 

BRAND  NEW  PAWO  enlarger  with  full  set 
of  screens,  color  wheels  and  necessary 
equipment  to  do  4  color  separations.  New 
$47,900.  Asking  $37,900.  Mr.  Lesner: 
(605)  339-2383. 

COMPOSING  ROOM 

FOR  SALE— Late  model  AKI  tape  per¬ 
forator.  Best  offer. 

Call  Ms.  Parker,  (205)  693-3326. 

COMPUTERS 

COMPUTERS -Two  used  DEC  Typeset-ll 
PDP  11/45  computer  systems,  with  disk 
drives  and  VDT  interfaces.  Used  by  major 
paper  as  its  composition  system.  Contact: 
Richard  Fox,  Union-Tribune  Publishing 
Co.,  San  Diego,  CA  (714)  299-3131,  ext. 
1748. 

COMPOSING  ROOM 

OCR  SHEETS  for  your  scanner.  Guaran¬ 
teed  high  quality.  8'?  X  11— $7.15  per 
thousand,  plus  $18.(X)  make  ready  each 
job.  One  week  delivery.  Send  us  your  form 
for  FREE  SAMPLES!  Windy  City  Press. 
Inc..  1493  Tonne  Road,  Elk  Grove  Village. 
IL  60007.  Call  collect  (312)  439-9610. 

MAILROOM 

USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates,  Circula¬ 
tion  &  Mailroom  Systems  Div.,  1 1  Main  St., 
Southboro,  MA  01772  (617)  481-8562. 

STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 

GE  MOTOR  DRIVE  75HP  AC  900  RPM,  220 
Volts  and  GE  60HP  AC.  Twin  Control  Panel 
Board.  Has  had  very  little  use.  Box  5342, 
Editor  &  Publisher. 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE.  AVAILABLE  IMMEDIATELY. 
Box  5352,  Editor  &  Publisher 


2  FERAG  Mechanical  Stackers.  Accurate 
Count.  Excellent  Jog.  Can  be  seen  running. 
Box  5340,  Editor  &  Publisher. 


FOR  SALE 

Davario  Ckjnveyor— 130  feet  long  with  de¬ 
livery  head  and  delivery  table.  Ideal  for 
quarter-fold  papers.  Good  condition.  Con¬ 
tact  Dan  Kirkovich.  The  Macomb  Daily, 
P.O.  Box  707,  Mt.  Clemens,  Michigan 
48043  (313)  469-4510. 


2  COUNT-O-VEYOR  STACKERS  MODEL 
106.  In  good  running  condition.  Box  5341, 
Editor  &  Publisher. 


MAGNACRAFT  650W  with  electronic  zip 
coder,  used  by  large  daily,  working.  Also  6 
station  9*/j  x  12V8  envelope  inserter. 
Speedomat  Graphotype  cabinets.  Curtis, 
816  National  Press  Bldg.,  Washington,  DC 
20045,  (202)  628  5696. 


MISCELLANEOUS 


GOSS  URBANITE  Roll  Stand  3  unit  with  in 
teed.  (3)  Count-O-Veyor  Stackers  with  right 
angle  conveyors.  Balan  Model  36-40  Butt 
Roll  Rewinder.  Call  (201)  773-3188. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS — All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana,  CA  92704,  (714)  556-7130. 


OFFICE  EQUIPMENT 


BOOKKEEPING  machine  bargain:  Bur¬ 
roughs  L-5CK)0  with  all  programs  for  news¬ 
paper  accounting.  Less  than  5  years  old. 
Paper  no  longer  publishing.  Himes  Printing 
Co.,  1015  Benner  Pike,  Stale  College,  PA 
16801  (814)  238-0371. 


WE'VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  too!) 

Here’s  how  E&P  Classifieds  can  benefit 
you  as  you  move  into  the  new  technology. 
IF  YOU’RE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  computer 
technology,  we  can  help  you  get  top 
dollar  for  the  computers  you’re 
currently  using. 

IF  YOU’RE  A  MANUFACTURER  of 
computer  hardware  or  a  software  house, 
we  can  help  you  move  your  trade-ins 
out  of  your  inventory  and  into  a 
worldwrde  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
woddwide  readership  in  the  newspaper 
field,  we’ll  find  them  for  you. 


ATTENTION 

ADVERTISERS! 


Due  to  the  Labor  Day 
Holiday  our  closing  time 
for  the  September  9th 
issue  will  be  Tuesday 
September  5th  at  1 2  noon 
rather  than  our  usual 
4PM  EST. 


Thank  you-E&P  Classifieds 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1.50  per  insertion  tor  box  service 
and  count  as  an  additional  line  in  copy 


1  week 

2  weeks 

3  weeks 
4weeks 

1  week 

2  weeks 

3  weeks 
4-weeks 


$1.90  per  line 
$1.75  per  line  per  issue 
$1.55  per  line  per  issue 
$1  40  per  line  per  issue 

$2.60  per  line 
$2  50  per  line  per  issue 
$2.30  per  line  per  issue 
$2  10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  tollowiiiK  catetjoiies:  features  Available  News 
papers  tor  Sale  Positions  Wanted. 

DISPLAY  CLASSIF  lED;  The  use  ot  borders,  boldtace  type,  cuts  or  other  decora¬ 
tions.  changes  your  classitied  ad  to  display.  The  rate  tor  display-classified  is 
$4.75  per  agate  line  $66  00  per  column  inch  minimum  space. 

Count  approximately  39  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations! 

Classifiad  Contract  Rates  Available  On  Request 
WBEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher.  57S  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name _ 

Address. 

City _ 

Phone _ 


.State. 


.Zip 


Authorized  by. 

Classification _ 

Copy _ 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:__ _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  A  PUBLISHER  •  575  Lexington  Ave  •  New  York.  N  Y.  10022 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961 -$2300.  Keyboards -$1200.  Jus- 
towrifers.  FHN  Business  Products.  Church 
Rd.,  Mt.  Laurei.  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR.  5700  controller.  2 
5700  terminals.  Decitek  tape  reader.  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland.  (303)  275-2323. 
Daily  Record.  Box  111,  Canon  City,  CO 

8I2I2. 


COMPUGRAPHIC  unified  composer  with 
additional  scrolling.  Uni  Setter  with  fonts 
(5)  spare  parts  kits,  interface,  floppy  disc 
reader,  unitape  keyboard.  Buy  entire  sys¬ 
tem  or  separate.  Call  Jose  or  Diane  (212) 
752-4530. 


COMPUGRAPHIC  ACM  9000  and  COM- 
PUWRITER  IV.  4  years  old.  Take  over 
lease.  Call  (212)  243-3380. 


MERGENTHALER  V-l-P  Model  7245-3. 
Equipped  with  3  font  drums,  six  96 
character  fonts  and/or  a  1,728  character 
capacity.  A  core  capacity  of  12  K.  45  pica 
line  length  with  6  pt-72  pt  range.  Included 
in  the  price  of  $13,950.(X}  are  26  type 
fonts,  a  spare  parts  kit,  and  all  standard 
accessories  that  come  with  the  machine. 

INSTALLED  BY  COMPUGRAPHIC 
Written  Warranty  by  Inland 
CALL  TOLL  FREE  1-800-255-6746 
Inland  Printing  Equipment,  Inc. 

P.O.  Box  5487 
Lenexa.  Kansas  66215 


2  COMPSTARS  2008,  16K  memory.  80 
lines  per  minute.  Both  have  8  font  film 
strips.  One  has  6,  9,  11, 14,  18,  24,  30  and 
36  point  lens.  The  other  has  7,  9,  12,  14, 
18,  24,  30  and  36  point  lens.  Both  have 
extra  features  and  film  strips,  small  parts 
boards  and  cassettes  included.  Make  an 
offer.  Contact:  G.T.  Campbell.  The  Argus- 
Press,  Owosso,  Ml  48867.  Phone  (517) 
725-5136. 


COMPUGRAPHIC  SURPLUS 
Model  4961  with  wire  stripper,  $2,500; 
Compuwriter  I,  $2,000;  Model  7200 
$1,500;  Fairchild  Electro- Set,  $800:  Uni 
Setter  square  tape  reader,  $1,000.  All  in 
use  but  available  immediately.  Neal 
Cadieu  (919)  997-3111. 


E&P  Classifieds 

Programmed  for  Selling 


PRESSES 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


URBANITE  FOLDER  WITH  ‘A  AND  V2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%  " 

Urbanite  Vn  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60- 75- 1(X) HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/ IE  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt. 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  ‘  2~  and  fol¬ 
der.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago.  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21*2  cutoff 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22%  "  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  V4  and  ‘2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

CONTINENTAL  PRINTING  MACHINERY 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park,  KS  66204 
913-432-8276 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 


If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment.-but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.. hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as  $2 .10 
a  line  of  our  space!  We'llputthat 
equipment  back  into  production 
for  you  in  someone  else's 
plant-. and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752  7053 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
FINANCIAL  CONSULTANTS 


HELP  WANTED 
ACCOUNTING 


HELP  WANTED 
ADVERTISING 


FOR  SALE  GOSS  EQUIPMENT  20  Urba¬ 
nite  Units  Folders,  U  Folders,  upper 
formers,  roll  stands.  Drives,  3  Color  Unit. 
Equipment  from  7-12  years  old.  No  deal¬ 
ers.  Treasure  Chest  Advertising,  19313  E. 
Foothill  Blvd.,  Glendora  CA  91740,  Phone 
(213)  963-7611. 


WANTED  TO  BUY 


CHESHIRE  and  PhilllpsburB  any  condition. 
Call  collect  Herb  (201)  28^7900  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. _  _ 


DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163,  Editor  &  Publisher 


4  UNIT  Web  Leader  or  Similar  with  Folder. 
Will  consider  long  term  lease  of  your  print¬ 
ing  facilities  in  Zone  5  or  7.  Box  5125, 
Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050.  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 
Box  4499.  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St.,  Long  Island 
City,  NY  11101. 


FERAG  H-500  STACKER 
IN  GOOD  CONDITION 
Box  5381.  Editor  &  Publisher 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

HAVE  A  DELIVERY  PROBLEM? 
Midwest  Circulation  Systems  can  solve  any 
distribution  problems  fast!  We  handle  all 
phases  of  circulation— little  merchant,  op¬ 
tional  pay.  mail  conversion,  free  distribu¬ 
tion,  promotions,  personnel,  trucking,  con¬ 
sultation,  analysis,  etc.  Midwest  Circula¬ 
tion  Systems,  15711  S.  Madison  Ave., 
Dolton,  IL  60419,  (312)  995-1385. 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clipart 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  tor  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering.  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


LEE  HAGUE'S 
EXPERIENCE  IN: 


—  acquisition  financing 

—  structuring  refinancings 

—  financial  planning 

—  merger  negotiations 

Can  be  a 

major  advantage  to  you. 

Call  (312)  296-2375 
for  a  confidential  discussion 
of  your 

financing  requirements. 

RON  CURTIS  &  COMPANY 
1460  Renaissance  Drive 
Park  Ridge,  Illinois  60068 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  ..  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE.  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


Help 

Wanted... 


ACADEMIC 


STUDENT  PUBLICATIONS  MANAGER/ 
journalism  instructor  at  The  University  of 
Alabama.  Ideal  person  would  know  busi¬ 
ness  and  editorial  side  of  newspapers. 
Duties:  Advise  award-winning  newspaper, 
yearbook,  teach  1  class,  direct  interns  and 
placement.  Salary  commensurate  with  ex- 

Berience  and  duties.  Send  resume  to; 
ean  William  H.  Melson,  School  of  Com¬ 
munications,  P.O.  Box  1482,  University, 
AL  35486.  The  University  of  Alabama  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


DIRECTOR  OF  COMMUNICATION  PRO¬ 
GRAM:  Specialty:  print  journalism.  Ex-, 
perience  with  m^ia  and  public  affairs  is¬ 
sues.  Responsibility  for  leadership  and  de¬ 
velopment,  student  recruitment,  staffing, 
and  budget.  Five  years  experience  teach¬ 
ing  and  journalism.  Ph.D.  or  equivalent  re¬ 
quired.  Sangamon  State  University  is  a 
new,  upper-division  and  graduate  univer¬ 
sity  with  a  mission  in  public  affairs.  Apply: 
Dr.  Larry  Smith,  Sangamon  State  Univer¬ 
sity,  Springfield,  II.  62708.  Application 
deadline  November  1,  1978. 


ASSISTANT  CONTROLLER 
Immediate  opening  for  assistant  controller 
at  Dayton  Newspapers,  Inc.  Respon¬ 
sibilities  include  assisting  in  supervision  of 
billing,  credit,  and  EDP  departments: 
weekly,  monthly  and  annual  financial  re¬ 
ports.  budgeting  and  assisting  outside  au¬ 
ditors  at  year  end.  Salary  commensurate 
with  experience  and  ability.  Send  resume 
to:  James  E.  Ripley,  Controller,  Dayton 
Newspapers,  Inc.,  4th  and  Ludlow  Sts., 
Dayton,  OH  45402. 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER  of  ex¬ 
clusive  small  daily  and  satellite  weekly. 
Over  $500.(X)0  gross  operation  with  im¬ 
pressive  growth  potential  for  an  aggressive 
talented  individual.  Send  resume  to  Box 
5396,  Editor  &  Publisher. 


MANAGING  EDITOR —oversee  entertain¬ 
ment  newspapers  in  Columbus  and  Cin¬ 
cinnati.  Strong  on  sales,  promotion,  edito¬ 
rial,  business  and  circulation.  Good  or¬ 
ganizer,  hard  worker.  Resume  and  letter  to 
Focus  Magazine,  301  E.  Livingston  Ave., 
Columbus,  OH  43215. _ 


IS  THERE  anyone  in  Boston  who  has  the 
qualifications  and  enthusiasm  to  manage  a 
branch  office  of  the  largest  Irish-American 
newspaper?  We  want  a  newspaper 
generalist  who  knows  what  to  do  with  sub¬ 
scription,  newsstand  and  advertising 
sales,  and  who  can  garner  news  from  the 
Irish-American  community.  PR  ability  a 
plus.  Retired  OK.  Consider  it  a  semi¬ 
franchise;  as  it  grows,  so  will  you.  Write, 
giving  full  particulars  tO:  Dept.  4A,  Irish 
Echo,  1860  Broadway.  New  York,  NY 
10023. 


WANTED  General  Manager  for  expanding 
operation  in  Maryland.  Our  group  has  5 
weeklies,  1  daily  and  a  growing  commercial 
web  offset  printing  plant.  We’re  looking  for 
someone  strong  in  production,  cost  control 
and  personnel  development.  Our  operation 
is  in  a  rural,  retirement  area  with  amenities 
like  fishing,  sailing,  tennis,  and  other  out¬ 
door  sports.  Ideal  place  to  raise  a  family. 
Call  Rodney  Smith,  (301)  398-3311  for  de¬ 
tails. 


ADVERTISING 


ADVANCEMENT  POSITION  for  aggressive 
salesperson  with  a  proven  track  record  of  5 
years  or  more  in  outside  display  sales.  6 
day  a  week  paper  over  17,50O  circulation 
in  Thousand  Oaks.  California.  Contact:  Ad¬ 
vertising  Director 

1  (805)  495-7401 
P.O.  Box  3129 
Thousand  Oaks.  CA  91359. 


ADVERTISING  MANAGER 
For  aggressive  small  daily  and  group  of 
weeklies  in  Area  5.  Should  be  aggressive 
salesman  with  good  track  record  and 
should  have  ability  to  sell,  conceive  and 
implement  sales  programs  and  manage 
department.  Good  benefits.  Send  resume, 
references  and  salary  requirements  to: 
Box  5264,  Editor  &  Publisher. 


ADVERTISING  SALES  willing  to  help  as  re¬ 
porter  on  large  rural  Area  9  weekly.  Box 
5336.  Editor  &  Publisher. 


Have  we  got  a 
salesman  for  you! 

He's  got  great  newspaper  contacts. 
He's  thoroughly  versed  in  the  latest 
technology.  He  knows  how  to  design 
a  system  that  works  best  for  his 
client.  And,  because  he  knows  and 
cares  about  his  clients,  he  knows 
when  existing  equipment  should  be 
implemented  to  keep  pace  with 
growth  and  advancement. 

How  do  we  know  so  much  about  this 
fellow?  He  reads  EDITOR  &  PUB¬ 
LISHER!  We  speak  his  language! 

If  you're  on  the  lookout  for  good 
sales  people,  give  us  a  call.  We'll 
get  your  message  across! 


ADVERTISING  SERVICES 
DISPATCH  MANAGER 

45,000  DAILY  IN 
VANCOUVER,  WASHINGTON 

This  will  become  a  key  management  posi¬ 
tion.  Department  staff  of  19.  Six  radio  dis¬ 
patched  cars.  We  ask  that  you  already 
have  an  established  record  of  achievement 
as  a  dispatch  or  ad  services  manager.  Ex¬ 
perience  in  the  composing  room  would  be 
helpful.  A  knowledge  of  photo  offset  and 
production  is  vital.  You  should  have  the 
ability  to  set  up  and  monitor  systems.  All 
this  plus  the  ability  to  deal  with  customers 
and  the  management  expertise  to  appraise 
a  staff  and  set  goals  are  pre-requisites  for 
this  job. 

Our  attractive  city  is  on  the  Columbia  River 
just  across  from  Portland,  Oregon.  Fastest 
growing  city  in  Washington.  This  unspoiled 
area  is  just  90  minutes  from  ocean  beaches 
or  Mt.  Hood  skiing.  Convenient  to  the  best 
fishing  and  camping  in  the  Northwest. 
Our  management  team  has  a  progressive 
marketing  philosophy.  The  departments 
work  together  to  achieve  our  goals. 

If  you  feel  ready  to  direct  our  ad  services 
department  and  help  meet  overall  objec¬ 
tives,  tell  us  about  it  in  a  letter  and  re¬ 
sume.  Write  Alverta  Jacques,  The  Colum¬ 
bian,  Vancouver,  Washington  98660.  Re¬ 
plies  confidential. 


SMALL  DAILY  newspaper  in  small  Col¬ 
orado  town  needs  advertising  salesperson 
immediately.  Good  sppt  for  beginner.  Base 
salary  commission,  fringe  benefits.  Rocky 
Ford  Daily  Gazette,  Box  430,  Rocky  Ford, 
CO  81067. 


ADVERTISING  SALESPERSON  for  leading 
Santa  Barbara  tourist  newspaper.  Salary 
plus  commission.  For  appointment  contact 
Mr.  Barry.  (805)  682-3787,  P.O.  Box  508, 
Santa  Barbara,  CA  93103. 


ADVERTISING  SALES  DIRECTOR 
Group  of  Washington  State  newspapers 
has  an  immediate  career  opportunity  for 
an  experienced  aggressive  advertising  di¬ 
rector.  We’re  looking  for  a  marketing 
oriented  professional  with  competitive  ex¬ 
perience  ...  a  person  who  knows  on  the 
street  techniques  of  retail,  classified  and 
general  advertising  sales  management. 
Proven  administrative  ability  and  talent  for 
staff  motivation  is  a  must.  Attractive  fringe 
benefits,  salary  open  for  discussion.  Send 
complete  resume  including  salary  re¬ 
quirements  and  career  goals  to  Fournier 
Newspapers,  P.O.  Box  130.  Kent,  WA 
98031  or  call  Mr.  Thornbrugh,  (206)  872- 
6680.  Let’s  talk. 


ADVERTISING  SALES  DIRECTOR 
Central  California 

THE  FRESNO  BEE  (122M  AM/143M  Sun¬ 
day)  has  an  immediate  career  opportunity 
for  an  experienced,  aggressive  Advertising 
Director.  We’re  looking  for  a  marketing- 
oriented  professional  with  competitive  ex¬ 
perience  ...  a  person  who  knows  on-the- 
street  techniques  of  retail,  classified  and 
general  advertising  sales  management. 
Must  have  proven  administrative  ability 
and  talent  for  staff  motivation. 

Attractive  fringe  package— salary  open  for 
discussion.  Send  complete  resume,  in¬ 
cluding  wage  requirements  and  career  go¬ 
als,  to  Personnel  Manager,  The  Fresno 
Bee,  1626  E  Street,  Fresno,  CA  93786.  All 
replies  held  in  confidence.  An  Affirmative 
Action/Equal  Opportunity  Employer. 


DYNAMIC  SALESPERSON 
We’ll  make  you  an  owner  for  no  dollars 
down.  Spend  6  months  with  us  on  a  50/50 
profit  basis.  If  you’re  as  good  as  you  think 
you  are,  we’ll  sell  you  our  weekly  shopper. 
Zone  2.  Box  5404,  Editor  &  Publisher. 


ADVERTISING  SALES  DIRECTOR  for  twice 
weekly  newspaper  located  in  the  center  of 
the  largest  skiing  complex  in  the  Colorado 
Rockies.  We  need  someone  who  is  aggres¬ 
sive  and  likes  to  sell.  Please  send  resume 
and  salary  requirements:  The  Summit  Sen¬ 
tinel,  P.O.  Box  279,  Dillon,  CO  80435  or 
call  (303)  468-2585. 
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HELP  WANTED 


ADVERTISING 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


FLORIDA  opening  for  experienced  retail  ad 
salesman.  Need  self-starter  full  of  ideas 
and  good  on  promotions.  Salary-commis¬ 
sion.  Send  complete  resume  first  letter. 
Box  5306,  Editor  &  Publisher. 


IF  YOU'RE  aggressive  and  want  a  chance 
to  run  your  own  show,  we  need  an  advertis¬ 
ing  manager  to  take  charge  and  build  sales 
in  our  growing  Ohio  weekly.  We  have  good 
salary  and  bonuses.  Send  resume  and  sal¬ 
ary  requirements  to  Box  5416,  Editor  & 
Publisher. 


JOIN  an  active,  progressive  ad  staff  on  a 
top  growth  morning  daily  in  the  Southeast; 
$15,000  range  with  plenty  of  future  in 
group.  Resume  to  Box  5406,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 
for  small  Northern  Ohio  6-day  daily.  Excel¬ 
lent  way  for  present  second  person  to  gam 
top  spot.  Reply  Box  5312,  Editor  & 
Publisher. 


MOVE  UP  to  #  1  spot  if  you’re  #2  or  strong 
District  Manager.  Fast-growing  ABC  daily 
in  group  operation  with  good  future  for  the 
right  person.  Southeast.  Resume  to  Box 
5407,  Editor  &  Publisher. 


CIRCULATION  MANAGER.  Ground  floor 
opportunity  with  10.000  bracket  weekly 
TMC  operation  to  convert  second  and  third 
class  mail  to  carriers  and  motor  routes. 
Must  be  experienced  and  promotion 
oriented.  Eastern  Area  5.  Send  resume  to 
Box  5392,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

.An  .Agfiressive,  sales  oriented 
eirenlution  niunager  needed 
(or  Zone  2  daily.  Must  have 
proven  traek  reeord  since  this 
position  ol'i'ers  potential  g:rowlh 
and  advancement  within  cor¬ 
porate  or^’ani/ation.  Slartin;: 
salary  $19,000  with  liberal  va¬ 
cation  policy  and  health  hene- 
fits.  Send  resume  and  salary 
history  to: 

Box  5431 
Editor  &  Publisher 


ZONE  MANAGER 

Medium-sized  daily  in  Zone  6  is  looking  for 
a  sales-minded  circulator.  Should  have 
district  management  experience.  Position 
includes:  a  real  opportunity  to  advance, 
company  car,  and  a  comprehensive  bene¬ 
fit  package.  Send  resume  to  Box  9136, 
Corpus  Christi,  TX  78408. 


SMALL  GROUP  of  aggressive,  quality  Zone 
3  newspapers  is  looking  for  circular  district 
manager  on  medium-size  daily  who  is 
ready  to  take  charge.  Position  offers  chal¬ 
lenge,  variety,  imagination,  hard  work,  de¬ 
spair  and  elation.  Salary  reasonable. 
Chance  for  a  share  in  the  company  growth. 
Contact  Box  772,  Radford,  VA  24141. 


WE’RE  LOOKING  FOR  a  bright,  energetic 
and  creative  circulation  manager  for  our 
lOOM  weekly.  If  you  can  manage  people 
well,  can  develop  and  meet  a  budget,  and 
are  familiar  with  voluntary  paid  and  TMC. 
we’d  like  to  hear  from  you.  We  offer  attrac¬ 
tive  location,  salary  and  benefits  in  a  very 
dynamic  organization.  Write:  Albuquerque 
News.,  Att;  Ruth  Lewis,  P.O.  Box  25526, 
Albuquerque,  NM  87125  giving  complete 
employment  and  earnings  history. 

EXPERIENCED  CIRCULATION  DIRECTOR 
for  black  newspaper  chain.  Prefer  experi¬ 
ence  with  combination  papers.  Salary 
negotiable  and  related  to  job  experience. 
Located  in  the  eastern  half  of  the  United 
States.  Write,  giving  full  details  on  resume 
of  education,  experience  and  compensa¬ 
tion  desired,  to  Kenneth  0.  Wilson,  Vice 
President.  Afro-American  Newspapers, 
628  N.  Eutaw  Street,  Baltimore,  Maryland 
21201. 


CIRCULATION  SALES 


Present  Circulation  Director  Retiring 

Position  Director  of  Circulation  Sales  for  Connecticut 
Newspapers  Inc.,  publishers  af  The  Advocate  and 
Greenwich  Time. 

ReOUirementS  Applicant  must  be  experienced  in  all  phases  af 
circulation  management,  carrier  organization, 
district  manager  supervision,  sales  promotion 
development,  circulation  marketing  analysis  and 
planning. 

BonsfitS  Salary  plus  incentive  structure,  plus  major  com¬ 
pany  benefits. 

To  Apply  Submit  complete  work  resume  (please  do  not 
call)  to: 

Jay  A.  Shaw,  President 
Connecticut  Newspapers  Inc. 

258  Atlantic  Street 
Stamford,  Connecticut  06901 

A  TIMES  MIRROR  COMPANY 


CIRCULATION  MANAGER  for  five-day 
morning  tabloid.  Publisher,  Northern 
Wyoming  Daily  News,  Worland,  WY  82401. 


CIRCULATION  MANAGER  50,000  circula¬ 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  oppprtun- 
ity  for  a  promotion  and  community-minded 
pro  with  credentials  on  paid,  voluntary  and 
free.  Send  resume  to  Box  5436,  Editor  & 
Publisher. 


IMMEDIATE  OPENING  for  a  circulation 
manager  on  an  excellent  14.500  circula¬ 
tion  daily  newspaper  in  Corvallis.  Oregon. 
The  newspaper  serves  an  excellent  market 
with  good  growth  potential.  We’re  looking 
for  an  aggressive  person  with  strong  orien¬ 
tation  in  sales  and  promotion.  Base  salary 
$300-$325  per  week  plus  commission.  Ex¬ 
cellent  fringe  benefits.  A  Lee  Newspaper. 
Apply  by  resume  only  to  A.R.  Peters,  Ass’t 
Publisher,  Corvallis  Gazette-Times,  P.O. 
Box  368,  Corvallis,  OR  97330. 


TRANSPORTATION  SUPERVISOR 
circulation  department  of  medium-size 
Daily  Newspaper  Company  located  in 
Northwest  Suburb  of  Chicago  has  need  for 
an  individual  to  take  charge  and  Supervise 
our  delivery  operations.  Experience  in 
Newspaper  distribution  preferred,  but  will 
consider  person  with  similar  background. 
Excellent  Company  benefits  and  working 
conditions.  Send  resume  and  salary  re¬ 
quirements  to  Box  5460,  Editor  & 
Publisher, 


EXPERIENCED  Circulation  Manager  for 
10,000  daily  70  miles  South  of  St.  Louis. 
Desirable  recreation-oriented  area.  Prefer 
career-minded  individual.  Advancement 
opportunity  with  newspaper  group.  Con¬ 
tact:  The  Daily  Journal,  Flat  River,  MO 
63601, 


CIRCULATION  MANAGER  for  12,000  daily 
with  weekly  extended  coverage  publica¬ 
tion.  Ideal  small  Ohio  community.  Very 
highly  competitive  market.  Very  good 
fringes.  Send  complete  resume  and  salary 
requirements  to  Box  5139,  Editor  & 
Publisher. 


REGIONAL  MANAGERS 
DISTRIBUTION 

We  are  seeking  2  high-calibre  individuals, 
to  run  regional  offices  in  the  Los  Angeles 
area.  Applicants  should  have  solid  back¬ 
ground  in  distribution.  Knowledge  of  Los 
Angeles  area  helpful.  Good  salary  and 
fringe  benefits.  Much  growth  potential 
with  progressive  newspaper  chain— 
Harte-Hanks  Communications.  Replies  to: 
Michael  Lynch 

Vice  President/General  Manager 
Inland  Carriers.  Inc. 

P.  0.  Box  1285 
Industry,  CA  91749 

23,000  UPSTATE  New  York  daily  needs  an 
honest,  aggressive  circulation  manager 
familiar  with  all  phases  of  distribution  and 
sales.  TMC  experience  a  plus.  Salary  to 
$19,000.  Beautiful  rural  area  2  hours  from 
New  York  City.  Box  5419,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
For  fast  growing  weekly  newspaper  in 
Northern  New  Jersey.  Excellent  opportun¬ 
ity  for  experienced,  hard-working  respon¬ 
sible  person.  Must  be  concerned  with  qual¬ 
ity  delivery  and  details.  Excellent  starting 
salary  and  benefit  package.  Send  com¬ 
plete  resume:  P.O.  Eiox  336,  Hackensack, 
NJ  07602  or  call  (201)  342-1148. 


CIRCULATION  MANAGER  for  small  daily 
newspaper  in  a  Southwestern  city  of 
SO.OCiO  (Zone  8).  A  great  opportunity  for  an 
aggressive  person  not  afraid  to  put  forth 
the  effort  and  look  to  the  future.  Excellent 
fringe  benefits.  Send  complete  resume 
and  references  in  first  letter  to  Box  5445. 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


ASSISTANT  PHONEROOM  SUPERVISOR 
for  New  Jersey’s  largest  Daily  and  Sunday 
newspaper.  Background  should  include  all 
phases  of  phoneroom  operation.  Scanner 
and  VDT  experience  helpful  but  not  essen¬ 
tial.  Ideal  candidate  is  aggressive,  energet¬ 
ic.  creative,  and  willing  to  participate  in  a 
dynamic  Management  team. 

If  you  meet  these  requirements  and  are 
able  to  deal  effectively  with  people,  send 
resume  describing  your  experience  and 
salary  requirements  tO;  Personnel  De¬ 
partment,  The  Star-Ledger,  1  Star-Ledger 
Plaza.  Newark,  N.J.  07101 

THE  STAR-LEDGER 
EQUAL  OPPORTUNITY  EMPLOYER  M'F 


$39,840.00 
AD  MANAGER 
CAROLINA  BOATMAN 
$25,000  salary  plus  4°o  on  $346,000 
gross. 

Lawrence  Newspapers,  Inc. 

(919)  552-5178 


CLASSIFIED  TELEPHONE 
MANAGER 

Aggressive  professional  sought  for  highly 
competitive  market  in  Zone  2  leading  daily 
and  Sunday  with  circulation  over  5(X),000. 
offers  an  excellent  salary  and  wide  ranging 
benefits  plus  ...  a  challenging  position  in 
an  exciting  metropolitan  environment.  You 
must  be  able  to  train,  supervise  and  moti¬ 
vate  a  staff  of  80  •  and  willing  to  take  on 
planning  and  developmental  respon¬ 
sibilities  for  this  essential  department. 
Working  knowledge  of  VDTs  (currently 
operative)  desirable.  Send  resume  in  con¬ 
fidence  to  Box  5328,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 

EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 

trow.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  5011,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 

You’ve  gotten  all  the  experience  you  need 
and  now  you’re  ready  to  prove  it. 

Here’s  your  opportunity  to  show  what  you 
can  do  on  an  ABC  65.000  circulation  daily 
and  Sunday  morning  newspaper. 

We  are  searching  for  a  really  creative  Clas¬ 
sified  Sales  Manager-Motivator,  to  lead  a 
well  trained  staff  of  20  in  a  fast  growing, 
highly  competitive  market. 

Your  challenge  will  be  to  continue  to  de¬ 
velop  and  motivate  salespeople  to  reach 
their  maximum  potential  in  the  shortest 
time.  The  setting  is  in  a  sunny  South 
Florida  glamour  market  near  the  coast. 
The  lifestyle  is  good.  The  market  is  hard 
driving  and  fast. 

Accomplishments  are  recognized  and  re¬ 
warded.  Advancement  potential  is  tops  for 
a  result-oriented  manager.  You’ll  be  work¬ 
ing  for  the  finest  newspaper  group  any¬ 
where. 

Send  your  resume  today  to:  Bob  Bruce, 
Advertising  Director,  Ft.  Myers  News 
Press,  P.O.  Box  10,  Ft.  Myers,  FL  33902. 


CLASSIFIED  ADVERTISING  MANAGER 
Arizona  Pennysaver  Newspapers,  a  Cox 
Newspaper,  has  a  position  open  in  our 
Classified  Advertising  Department.  We  are 
a  weekly  shopper,  circulation  3CX),000  ^  in 
the  Phoenix-Metropolitan  area.  We  desire 
an  aggressive  Classified  Advertising  Man¬ 
ager.  Your  record  must  show  that  you  have 
successfully  solicited,  sold,  and  built  clas¬ 
sified  advertising  sales  in  the  past.  Must 
have  classified  promotion  experience  and 
ability  to  hire,  train,  motivate,  and  super¬ 
vise.  Must  not  be  afraid  to  hit  the  streets 
and  help  employees  cultivate  their  ter¬ 
ritories.  Salary  compensation  based  on  ex¬ 
perience.  Send  resume,  salary  history  and 
availability  to  Advertising  Director.  Arizona 
Pennysaver  Newspaper,  P.O.  Box  27869. 
Tempe,  Arizona  85282  or  call  (602)  273- 
7292.  Equal  Opportunity  Employer,  M/F 


CLASSIFIED  MANAGER 

Who  is  aggressive,  experienced  with  im¬ 
agination.  We  want  to  improve  on  a  good 
classified  section  in  the  states  #1  weekly. 
Metro,  suburban,  ABC  and  part  of 
medium-size  national  chain.  Zone  5.  Excel¬ 
lent  career  growth  potential  in  fine  sur¬ 
roundings  of  one  of  America’s  most  beauti¬ 
ful  cities.  We  want  to  get  started  right 
away.  Box  5448,  Editor  &  Publisher. 


DATA  PROCESSING 


COMPUTER  ROOM 
MANAGER 

Dynamic  370  on-line  computer  center  in 
Chicago  requires  Manager  who  can  wear  all 
types  of  hats.  Primary  responsibility  will  be 
the  supervision  of  computer  room  person¬ 
nel,  scheduling  of  work  and  interfacing 
with  data  entry  and  user  departments. 
Must  be  familiar  with  all  aspects  of  JCL 
including  DASD  and  tape  label  cards.  Pro¬ 
gramming  support  staff  is  not  located  in 
house;  Manager  must  be  familiar  with  370 
Assembly  Language  operating  under 
DOS/VS  Multi-task  to  intelligently  com¬ 
municate  program  problems  to  program¬ 
ming  staff  and  obtain  the  necessary 
documentation  for  program  debugging.  Al¬ 
though  disk  allocations,  file  capacities, 
etc.  are  defined  and  implemented  by  the 
off-site  programming  staff,  the  Computer 
Room  Manager  will  be  responsible  for 
monitoring  disk  usage  by  interpreting 
VTOC  listings.  Newspaper  experience 
helpful.  Replies  to  Box  5428.  Editor  & 
Publisher. 


COBOL  PROGRAMMER 
Baton  Rouge,  Louisiana  newspaper  re¬ 
quires  programmer  with  a  minimum  of  3 
years  experience.  Degree  required.  Data 
Base,  structured  programming  and  NCR 
experience  a  plus.  Will  be  working  on  latest 
technology  equipment  developing  struc¬ 
tured  COBOL  ’74  on-line  applications 
using  on-line  program  development. 
Please  submit  comoiete  resume,  including 
work  history  and  earnings  record  to:  Betty 
Jo  Baker,  Personnel  Manager,  State-Times 
and  Morning  Advocate.  P  0.  Box  588, 
Baton  Rouge.  LA  70821.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


EDITOR  &  PUBLISHER  for  August  19,  1978 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


DYNAMIC  SUN  BELT  PAPER 
SEEKS  TOP  WRITERS,  EDITORS 

We  are  currently  seeking  highly  skilled,  experi¬ 
enced  journalists  to  join  our  rapidly  expanding 
newspaper.  Oi/rs  is  an  established  daily  located  in 
the  Sun  Belt— a  great  place  to  live  and  work. 

A  variety  of  positions  are  presently  available  for 
reporters  and  writers  with  at  least  2-3  years  experi¬ 
ence  in  general  assignment,  medical  reporting, 
consumer,  investigative,  municipal  beats,  sports, 
entertainment  and  lifestyle.  Positions  also  exist  for 
copy  editors  and  layout  personnel.  We  are  only 
interested  in  enthusiastic,  highly  motivated  people 
who  wish  to  contribute  in  a  demanding  profes¬ 
sional  environment.  In  return,  we  offer  challenge 
and  growth  potential,  excellent  benefits  and  an 
outdoor  recreation  paradise.  Please  send  resume 
and  samples  to  Box  5301,  Editor  &  Publisher. 


HELP  WANTED 


DISPLAY  ADVERTISING 


MAJOR  ACCOUNT  REPRESENTATIVE 
Arizona  Pennysaver  Newspapers,  a  Cox 
Newspaper,  has  a  position  open  in  our  Na¬ 
tional  Advertising  Department.  We  are  a 
weekly  shopper,  circulation  300.000-^  in 
the  Pnoenix-Metropolitan  area.  We  desire 
an  aggressive  major  account-advertising 
agency-chain  store  account  representa¬ 
tive.  Your  record  must  show  that  you  have 
successfully  solicited,  sold,  and  built  dis¬ 
play  advertising  sales  in  the  past.  Must 
have  retail  promotion  experienoe  so  that 
you  can  work  with  big  budget  local  ad 
managers.  Salary  open,  car  allowance, 
commissions,  group  life  and  health,  paid 
holdiays.  vacations.  Send  resume,  salary 
history  and  availabilty  to  Advertising  Direc¬ 
tor.  Arizona  Pennysaver  Newspapers,  P.O. 
Box  27869  Tempe.  Arizona  85282  or  call 
602  273-7292.  Equal  Opportunity 
Employer.  M  E. 


LOOKING  FOR  energetic,  creative  person 
for  New  Mexico's  leading  simi-weekly. 
Small  town  with  ideal  climate  only  30  miles 
from  metropolitan  advantages.  Good  bene¬ 
fits,  great  opportunity.  Send  earnings  his¬ 
tory  in  first  letter.  Call  or  write:  Howard 
Kercheval.  (505)  865-9420.  or  Ruth  Lewis 
(505)  843-7542  immediately.  Box  25.  Be- 
len.  NM  87002. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  corner  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credif  to  your  account. 

Thank  You— UP  ClassHied  Department 


EDITORIAL 


ENJOY  the  finest  skiing,  hunting,  fishing 
and  boating.  6.000  circulation  twice 
weekly  needs  assistant  editor  with  camera 
experience.  $150-$180  per  week  depend¬ 
ing  on  experience  plus  car  allowance,  paid 
medical  and  vacation.  Phone  collect  (801) 
637-0732  or  472-3083. 


MANAGING  EDITOR  who  can  direct  news, 
ad.  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  Puolisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


HELP  WANTED 


EDITORIAL 


LIFESTYLES  of  Food  Editor  wanted  for 
Zone  5  daily  and  Sunday.  Send  clips  and 
resume  to  Box  5410,  Editor  &  Publisher. 


DAY  CITY  EDITOR 

The  expanding  city  desk  on  125,(X)0  AM  in 
Zone  3  is  looking  for  a  Day  City  Editor  with 
background  demonstrating  determination 
to  excel.  To  give  assignments  and  direction 
to  reporters  and  play  major  role  in  building 
local  report.  Excellent  leadership  oppor¬ 
tunity  for  right  person.  (k>od  fringe  pack¬ 
age.  Please  reply  to  Box  5397,  Editor  & 
Publisher. 


BILINGUAL  REPORTER  to  write  in 
Spanish  and  English.  Progressive  company 
with  benefits  and  lots  of  exciting  news. 
Excellent  climate.  Send  resume  and  phone 
number  tO:  Nogales  International,  P.O. 
Box  579,  Nogales.  AZ  85621. 


WE  HAVE  AN  OPENING  for  a  top  flight 
business  department  editor.  If  you  are 
ready  to  run  an  important  department  at  a 
major  metro  send  us  your  resume.  Box 
5303,  Editor  &  Publisher. _ 


25.000  DAILY  in  beautiful  upstate  New 
York  needs  assistant  city  editor  with  sharp 
desk  skills,  capable  of  handling  the  slot. 
Young  staff,  guild  scales,  chance  to  move 
up.  Excellent  living  environment.  Box 
5418,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
Management  position  on  60M  state  capital 
AM.  Proven  staff  leader,  improviser, 
graphite  specialist  to  fill  out  four-man  city 
desk.  Box  5402.  Editor  &  Publisher. 


COPY  MAKEUP  EDITOR  with  substantial 
dummying  experience.  Must  know  how  to 
edit  copy  while  preserving  individual  writ¬ 
ing  styles  and  must  know  rules  of  good 
typography  and  be  versatile  and  fast  at 
layout.  Send  resume  and  some  non- 
returnable  page  layouts  to:  Fran  Roberts. 
Executive  Editor,  The  Forum,  106  E. 
Moore  St.,  Hackettstown.  NJ  07840.  This 
is  a  non-smoking  environment. _ 


BUILD  YOUR  FUTURE 
We  are  looking  for  a  news  writer  to  help 
build  an  established  semi-weekly  into  one 
of  tlie  brightest  newspapers  in  Upper  Mid¬ 
west.  Applicants  should  know  fundamen¬ 
tals.  have  enthusiasm  and  be  able  to  pro¬ 
vide  community  leadership.  Dedication  to 
goals  more  important  than  years  of  ser¬ 
vice.  Write  Box  5411,  Editor  &  Publisher. 


EXPANDING  NEWS 
AND  COPY  DESKS 

Want  superb  copy  editors  and  headline 
writers.  Be  able  to  work  wire,  slot  and  lay¬ 
out.  Contact:  Robert  J.  Early.  Managing 
Editor,  of  The  Arizona  Republic,  P.O.  Box 
1950,  Phoenix,  AZ  85001.  Only  first-time 
applicants  need  apply. 


EDITOR 

Pacific  Coast  award-winning  Wednesday 
and  Friday  weekly  needs  editor.  10.000 
paid  in  one  of  the  nation’s  most  beautiful 
areas.  Good  schools,  winter  skiing,  sum¬ 
mer  sailing,  fishing,  camping.  Paper  is 
strong,  highly  regarded,  major  factor  in 
local  life,  environmentally  conscious.  Tal¬ 
ented  staff  needs  leadership.  Salary  open. 
Write  Box  5395,  Editor  &  Publisher. 


NEWS  EDITOR 
(Djpy  desk  chief) 

Reporting  and  daily  newspaper  editing  ex¬ 
perience  required.  Must  be  precise  with 
language  and  able  to  work  under  deadline 
pressure.  Job  combines  planning,  copy 
editing,  layout,  picture  editing  and  super¬ 
visory  duties.  Apply  to:  Peter  Watson, 
Gloucester  Daily  Times,  Whittemore  St.. 
Gloucester.  MA  01936. 


Unique  opportunity  for  GENERAL  AS¬ 
SIGNMENT  REPORTER.  Input  into  edito¬ 
rial  policy,  very  free  work  atmosphere.  As¬ 
signments  for  aggressive,  rural  weekly  will 
be  exciting  and  varied.  Job  includes  inves¬ 
tigative  reporting  and  sports  writing. 
Strong  background  in  local  politics  desir¬ 
able.  2  years  reporting  experience  and  col¬ 
lege  degree  required.  Starting  salary 
$9,000  per  year.  Send  resume  tO: 
Chatham  County  Herald.  P.O.  Box  754, 
Pittsboro,  NC  27312. 


REPORTER  PHOTOGRAPHER  needed 
immediately  for  progressive  weekly  news¬ 
paper  in  Tidewater,  Virginia.  Send  resumes 
to:  Tidewater  Review.  Box  271.  West  Point. 
VA  23181. 


FAMILY  EDITOR  for  best  small  daily  in  the 
nation.  Looking  for  self-starting  recent 
grad  who  can  produce  a  good  feature  daily, 
take  pictures,  layout  pages  and  take  care 
of  society  news.  College  town.  Great  train¬ 
ing  ground  in  a  member  paper  of  Harte- 
Hanks  Communications  Inc.  Unlimited 
chance  for  growth  and  advancement.  Only 
the  best  should  send  resumes  and  clips  to 
Gary  Edmondson,  Huntsville  Item, 
P.O.Box  539.  Huntsville.  TX  77340. 


NEWS  EDITOR  with  good  news  judgment 
and  an  understanding  of  suburban  and 
rural  life  needed  by  twice-weekly  commun¬ 
ity  newspaper.  No  beginners.  Send  re¬ 
sume.  salary  history  and  letter  telling  why 
you  are  the  best  candidate  for  the  job  to: 
Fran  Roberts,  Executive  Editor.  The 
Forum,  106  E.  Moore  St..  Hackettstown. 
NJ  07840.  This  is  a  non-smoking  environ¬ 
ment. 


GENERAL  ASSIGNMENT  REPORTER  for 
8.500  daily  in  the  heart  of  Northern  Lower 
Michigan's  expanding  recreational  and  in¬ 
dustrial  area.  Journalism  degree  required 
plus  between  12-18  months  professional 
experience.  Competitive  pay  and  benefits 
provided.  Contact:  Chuck  Shubart.  Cadil¬ 
lac  Evening  News,  130  N.  Mitchell  St., 
Cadillac,  Ml  49601. 


MANAGING  EDITOR 

Immediate  opening  for  a  strong,  aggres¬ 
sive,  personable  managing  editor  for  grow¬ 
ing  Northern  California  daily.  Must  be  ca¬ 
pable  of  directing  and  supervising  a  young 
and  talented  staff.  We  are  looking  for 
someone  with  a  minimum  3-5  years  news 
management  experience,  preferably  a 
news  editor  with  solid  background  ready  to 
move  up.  Additional  responsibilities  in¬ 
clude  being  PR  oriented,  coordination  and 
planning  news  coverage,  administration  of 
policies  and  procedures,  generating  ideas 
and  programs  for  growth  with  strong  follow 
through.  Photojournalism  will  be  playing 
more  of  a  key  role  m  our  publications.  Ex¬ 
cellent  opportunity  for  professional  and 
personal  development  and  advancement. 
Modern  plant  with  on  line  VDT  system. 
Salary  commensurate  with  experience  and 
very  good  benefit  package.  Send  resume 
with  salary  requirements  to  Gary  L.  Fernau, 
P.O  Box  70.  Antioch,  CA  945()9 


COPY  EDITOR 

A  major  metro  in  one  of  the  Sun  Belt’s 
leading  resort  cities  seeks  a  copy  editor  for 
lifestyles  section.  We  want  someone  with  a 
flair  for  headlines,  ability  to  make  copy 
sparkle,  sound  knowledge  of  modern  lay¬ 
out  techniques  and  potential  for  leader 
ship.  Send  resume  and  3  layout  samples 
tO:  The  Virginian-Pilot,  Norfolk.  VA  23501. 
Please  do  not  telephone. 


COPY  EDITOR—  Area  2  AM  has  opening  on 
its  copy  desk.  Good  editing  skills  and  abil¬ 
ity  to  write  sharp  heads  required.  Starting 
salary  $9.1(X)  a  year.  Box  5462.  Editor  & 
Publisher. 


INTERNATIONAL  DENTAL  technology 
news-magazine.  Need  aggressive,  asser¬ 
tive,  detail-conscious,  research-capable 
editor.  Resumes  to:  ESCO  Publishing  Co.. 
5511  San  Pedro  #205.  San  Antonio.  TX 
78212, 


SPORTS  EDITOR  for  modern  VDT  7,000 
daily  on  North  Central  Ohio.  Heavy  on 
boys,  girls  high  school  sports.  Previous 
spjorts  editor  of  6  years  moving  to  metro. 
Send  resume  and  salary  history  to  Box 
5434,  Editor  &  Publisher. 


SPORTS  EDITOR-WRITER 
Small  New  York  daily  seeks  sports  editor  to 
do  It  all  write,  edit,  pictures,  layout.  Good 
starting  job  for  qualified  J-school  grad. 
Send  clips,  resume  to  Box  5323.  Editor  & 
Publisher. 


HARD-WORKING  eager  reporter.  Some 
experience  preferred.  Work  for  fast¬ 
growing  weekly  paper  in  Northern  Califor¬ 
nia.  Salary  to  match  experience.  Call:  Man¬ 
teca  News  (209)  239-9541. 


COPY  CHIEF 

Supervisor  to  run  our  expanded  desk  oper¬ 
ation.  Editing  Talent,  ability  to  organize, 
supervise  copy  desk  a  must.  New  VDT  sys¬ 
tem.  Enlightened  management  devoted  to 
journalistic  excellence.  Great  chance  to 
move  up.  Box  5401,  Editor  &  Publisher. 


GRAPH  ICS  PHOTO  EDITOR 
Experienced  person  with  technical  photo 
background  to  enliven  photo  staff  and 
photo  play  for  West  Coast  Metro.  Send  re¬ 
sumes  to  Box  5405.  Editor  &  Publisher. 


WASHINGTON  BUREAU 
Opening  for  regional  reporter  in  Washing¬ 
ton  Bureau  of  substantial  newspaper 
group.  Pay  $14,000  $15,000.  Box  5417. 
Editor  &  Publisher. 


NEWS  EDITOR  for  8,000  plus  weekly  to 
lead  thorough  news-feature  coverage  of 
community.  Must  produce  first-rate  copy, 
be  strong  on  editing.  Iieadlines.  layout. 
Area  5.  Send  resume  and  salary  require¬ 
ments  to  Box  5393.  Editor  &  Publisher. 


RELIGION  WRITER 

Metro  daily  in  New  South  is  looking  for  a 
religion  generalist  who  can  see  past 
church  notices  and  serve  our  readers  in  an 
area  vital  to  their  lives.  Degree,  at  least  2 
years  experience  required.  Box  5403. 
Editor  &  Publisher. 


ENTRY  LEVEL  desk  person, reporter  for 
New  York  City  daily  financial  publication. 
Some  experience  preferred.  State  salary 
requirement.  Box  5385.  Editor  & 
Publisher. 
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INVESTIGATIVE  REPORTER 

Applicants  should  have  at  least  1  full 
year  as  an  investigative  reporter  and 
several  years  of  general  assignment 
or  beat  experience.  Must  be  familiar 
with  investigative  techniques  and  be 
able  to  impart  to  others.  Chosen  can¬ 
didate  will  join  small  special  projects 
staff  on  a  Southern  New  England 
daily  with  a  tradition  and  commit¬ 
ment  to  hard-nosed  reporting.  Send 
resume,  salary  requirements,  a  state¬ 
ment  of  news  philosophy  and  non- 
returnable  samples  to:  Box  5441, 
Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  Long  Is¬ 
land.  New  York  weekly  newspaper.  Experi¬ 
ence  required  in  editorial  writing,  composi¬ 
tion.  advertising  and  circulation.  Take  full 
charge.  Send  resume  and  salary  require¬ 
ments  to:  P.O.  Box  56.  Deer  Park,  NY 
11729. 


WRITER  with  Master's  degree  in  jour¬ 
nalism  and  strong  academic  background  in 
agriculture,  or  visa  versa.  Experience  in 
writing  agricultural  news  and  features  de¬ 
sirable.  Camera  ability  an  asset.  Public 
Information  Dept..  University  of  Kentucky. 
138  Ag.  Expt.  Sta.  Bldg..  Lexington.  KY 
40506. 


CITY  EDITOR  needed  by  well-established 
offset  tabloid  publishing  Monday-Saturday 
with  9.000  circulation.  Salary  open.  Re¬ 
plies  confidential.  Write:  Box  5425.  Editor 
&  Publisher. 


DAILY  COLUMNIST  wanted  to  write  crea¬ 
tive  people  pieces  for  medium-sized  daily 
that  excels  in  photo  journalism.  Please 
send  resume  and  clips  to:  Tom  Kamerer. 
Personnel  Director.  Telegraph  Herald.  P.O. 
Box  688.  Dubuque.  lA  52001.  An  Equal 
Opportunity  Employer. 


ALL  NEW  morning  daily  (7  days)  making 
debut  August  1  looking  for  aggressive 
news  and  sports  editors.  Will  consider  col¬ 
lege  graduates.  Send  resume:  P.O.  Box 
1348.  Houma.  LA  70361. 


ASSISTANT  SPORTS  EDITOR  for  daily- 
Siinday  morning  metro.  Need  experienced 
editor  with  top-quality  editing  and  layout 
skills.  Effective  super-visor.  #2  job  on 
13-person  start.  Excellent  salary,  out¬ 
standing  benefits.  Send  resume  im¬ 
mediately  tO:  Bill  Millsaps.  Sports  Editor. 
Richmond  Times-Dispatch.  P.O.  Box 
26972.  Richmond.  VA  23261. 


PACIFIC  Northwest  metro  daily  is  seeking 
an  experienced  writer  with  a  flair  for  fash¬ 
ion  able  to  identify  newest  trends  in  con¬ 
temporary  fashion  and  translate  them  into 
bright  copy  for  our  “under  30"  readers. 
Prefer  5  years  plus  experience.  Excellent 
fringe  benefits  and  salary  in  the  20K  range. 
If  you  can  write  with  style  about  style,  send 
detailed  resume  to  Box  5467.  Editor  & 
Publisher. 


EDITORIAL  WRITER 

Experienced  journalist  to  write  editorials, 
serve  on  editorial  board,  and  handle  all 
customary  editorial  page  functions.  PM 
newspaper  with  moderate,  progressive,  in¬ 
dependent  editorial  approach.  Must  be  a 
self-starter.  Send  resume  and  samples  to: 
Personnel,  The  Cedar  Rapids  Gazette,  P.O. 
Box  511.  Cedar  Rapids,  lA  52406.  Equal 
Opportunity  Employer. 


SENIOR  MANAGING  EDITOR  wanted  for 
weekly  group  of  ABC  suburban  newspa¬ 
pers.  Must  be  able  to  direct  and  manage 
editorial  departments  and  be  experienced 
in  reporting,  editing,  photography  and  lay¬ 
out.  We  are  seeking  an  editor  with  good 
news  judgment  and  an  understanding  of 
suburban  life.  Please  send  resume  and 
salary  requirements  to  Box  5430,  Editor  & 
Publisher.  Located  in  Zone  2. 


3  EDITORS  to  handle  Extension  publica¬ 
tions  in  Agriculture,  4-H,  Foods-Nutrition 
from  manuscript  through  printing.  Some 
news  and  features  writing.  Master's  degree 
required  in  journalism,  or  other  area  if 
strong  academic  background  in  jour¬ 
nalism.  Editing  and  writing  experience  de¬ 
sirable.  Public  Information  Dept..  Univer¬ 
sity  of  Kentucky,  138  Ag.  Expt.  Sta.  Bldg., 
Lexington,  KY  40506. 


HELP  WANTED 

EDITORIAL 

EDITOR 

TWA  AMBASSADOR 

Magazine  editor  with  proven  writing  and 
editing  skills  combined  with  experience  in 
negotiating  top  freelance  talent  and  in 
budget  control;  strong  interest  in  client 
contact,  staff  direction  and  team  work: 
ability  to  translate  contemporary  theme 
events  and  personalities  into  entertaining 
and  informative  copy  for  an  inflight  audi¬ 
ence  of  affluent  business  people  and 
travellers.  Send  resume  and  salary  re¬ 
quirements  tO:  Personnel  Dept..  The  Webb 
Co..  1999  Shepard  Rd..  St.  Paul.  MN 
55116.  An  Equal  Opportunity  Employer. 

TRI-WEEKLY  Zoned  edition  of  2  metropoli¬ 
tan  dailies  seeks  highly  qualified  suburban 
journalist  to  cover  major  beat  in  an  East 
Coast  resort  city  of  250,000.  Metropolitan 
pay  scale  fringes  and  advancement  oppor¬ 
tunity.  Our  coverage  is  intensely  local.  Our 
standards  are  high.  Send  clips  and  resume 
to  Box  5443.  Editor  &  Publisher. 

NEWS  EDITOR  for  long  established  6-day 
daily  in  rapidly  growing  southern  California 
area.  Must  be  experienced  and  adept  in 
head  writing,  editing  and  page  layout.  Gill. 
The  Hemet  News.  123  S.  Carmalita. 
Hemet.  CA  92343. 

SPORTS  EDITOR  for  25,000  PM  daily,  AM 
Saturday  and  Sunday  in  university  city 
Zone  4.  Need  good  writer  who  can  main¬ 
tain  present  high  standard  in  coverage, 
layout  and  design;  can  direct  staff  of  four. 
Send  resume  to  Box  5450,  Editor  & 
Publisher. 

GENERAL  ASSIGNMENT  REPORTER  to 
join  congenial  staff  on  progressive  Middle 
Tennessee  thrice-weekly  with  plans  to  go 
daily.  Friendly  community,  good  working 
conditions.  Camera  and  VDT  experience 
helpful.  Write:  Editor,  Southern  Standard. 
P.O.  Box  150.  McMinnville.  TN  37110. 

CITY  EDITOR.  Are  you  a  proven  leader; 
with  strength  in  planning,  organization  and 
personnel  relations?  The  #2  position  in  the 
news  department  of  this  32,000  7  day  AM 

IS  open  to  strong  candidates.  Administra¬ 
tive  skills  are  important,  as  is  the  ability  to 
access,  edit  and  evaluate  copy.  We  offer  a 
good  wage  and  fringe  package  and  a 
pleasant  community  in  which  to  live  and 
work.  Resume,  work  samples  to:  Jim 
Stommen.  Exec.  Editor.  Owensboro 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro.  KY  42301. 

CHIEF  OF  COPY  DESK-New  Jersey  daily 
has  opening  for  a  slot  person.  We're  look¬ 
ing  for  an  experienced  copy  editor  with 
good  layout  skills  who  can  motivate  people 
and  meet  deadlines.  Knowledge  of  VfJTs 
helpful,  but  not  necessary.  State  salary 
requirements.  Box  5457,  Editor  & 
Publisher. 

WIRE  EDITOR  The  Missoulian,  Western 
Montana's  AM  paper  has  an  opening  for  a 
wire  editor.  2  years  experience  in  editing, 
head-writing  and  layout  on  daily  paper  pre¬ 
ferred.  Local-regional  impact  of  wire 
stories  stressed,  $14.(X50  and  up.  Send  re- 
surne,  references  and  clips  tO:  Rod  Deck- 
ert.  Managing  Editor,  The  Missoulian.  P.O. 
Box  8029,  Missoula,  MT  59807.  An  Equal 
Opportunity  Employer  M/F. 

WE' RE  A  GOOD  small  paper  looking  to  get 
better.  To  get  better  we  need  imaginative 
editors  who  can  make  prose  sing  and  curi¬ 
ous  reporters  who  pursue  doggedly  and 
write  clearly.  Good  working  conditions, 
pleasant  Northern  New  England  environ¬ 
ment.  Box  5461,  Editor  &  Publisher. 

NEWSFEATURES  REPORTER.  Sun  News 
papers  of  Omaha  wants  a  talented  writer 
who  is  a  skilled  reporter,  a  stylist  with  a 
nose  for  news.  We  need  a  fiesty  yet  sensi¬ 
tive  newsperson.  If  you  fit  the  bill  and  can 
deliver,  send  cover  letter,  full  resume  and 
selected  clips  to:  Managing  Editor,  4875  F. 
St.,  Omaha,  NB  68117. 

ALERT,  hard  working  reporter  needed. 
Must  have  working  knowledge  of  camera 
and  offset  composition.  Fast  growing  or¬ 
ganization.  Call:  (615)  528-5405. 

PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in 
Central  Illinois.  Must  have  ability  to  copy 
read  and  write  features  as  well  as  take 
photos,  run  darkroom.  Position  open  to 
creative  individual.  Send  resume  and  clips 
to  box  5444,  Editor  &  Publisher. 

HELP  WANTED 


EDITORIAL 


EXECUTIVE 

EDITOR 

COLORADO  BASED 

We  are  looking  for  a  bright,  ambitious 
individual  with  2-3  years  experience  as 
a  managing  or  executive  editor  on  a 
city  type  monthly  consumer  magazine 
You  will  have  total  responsibility  for  all 
editorial  aspects  of  this  growing  mag¬ 
azine 

Salary  range  mid  $20s 
with  excellent  benefits  package. 
Please  send  resume  with 
salary  history. 

Box  5433.  Editor  &  Publisher 

An  equal  opportunity  employer  M  F 


SPORTS  WRITER-photographer  with  Eng¬ 
lish  and  typing  skills  for  large  Area  9  rural 
weekly.  Near  outdoor  recreation.  Box 
5335,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  Reporter  for 
award-winning  twice  weekly  newspaper. 
Quality  paper,  good  working  conditions. 
Will  consider  recent  J-school  graduate. 
Send  complete  information  including 
starting  salary  expected.  Box  5437,  Editor 
&  Publisher. 


WIRE  EDITOR  for  five-day  afternoon  pa¬ 
per.  City  of  8,000,  excellent  goose  hunting 
and  fishing.  Some  experience  with  VDT 
and  college  degree.  Salary  to  match  abil¬ 
ity.  Daily  Journal.  Devils  Lake,  ND  58301. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  "Freelancer's  Newsletter." 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O.  Box89-EP,  Skaneatetes, 
NY  13152,  (315)  685-8505. 


MAILROOM 


MAILER 

Must  be  familiar  with  sorting.  Post  Office 
regulations  and  operation  of  machines. 
Ability  to  maintain  equipment  highly  de¬ 
sirable.  Total  responsibility.  God's  country. 
Call  or  write:  Ruth  Lewis,  (505)  843-7537, 
P.O.  Box  25526,  Albuquerque,  NM  87125 


MARKETING 


DIRECTOR  OF  PROMOTION 
AND  RESEARCH 

New  Jersey's  largest  newspaper  seeks  a 
talented,  hardworking  Marketing  Manager 
to  direct  its  Promotion  Department. 
Creativity,  strong  communicative  skills, 
and  a  working  knowledge  of  statistical 
techniques  and  applications  a  must.  Excel¬ 
lent  salary  and  benefits  package  for  the 
right  person.  Send  resume  and  salary  re¬ 
quirements  to: 

Personnel  Director 
The  Star-Ledger 
1  Star-Ledger  Plaza 
Newark,  N.J.  07101 


PHOTOJOURNALISM 


IMMEDIATE  OPENING 
38,000  PM  daily  (AM  weekend)  seeking 
creative,  hard-working  staff  photographer. 
We  offer  excellent  display,  outstanding  re¬ 
production  of  color  and  black  and  white. 
Send  resume  and  portfolio  (clips,  slides  or 
prints)  to:  Ron  Smith,  Chief  Photographer, 
Box  998,  Grand  Forks  Herald,  Grand 
Forks,  ND  58201. 


PHOTOGRAPHER  Midwest  daily  with 
30,000  circulation  seeks  experienced 
photographer.  Send  resume  and  letter  de¬ 
scribing  yourself  to  Box  5313,  Editor  & 
Publisher. 


HELP  WANTED 


PRESSROOM 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits.  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher. 


JOURNEYMAN  OFFSET  PRESSMAN 
Prefer  doublewidth  experience.  Work  on 
new  press.  Union  shop.  Good  pay,  good 
benefits.  Send  resume  to  Elkhart  Truth, 
P.O.  Box  487,  Elkhart.  IN  46515,  Att:  Gene 
Askren. 


PRESSMAN  needed  to  operate  and  main¬ 
tain  a  6-unit  Goss  Community  with  Subur¬ 
ban  folder.  Experience  in  camera  and/or 
composing  a  plus.  Pay  commensurate  with 
ability.  Good  benefits.  Contact:  Jim  Bot- 
toroff.  The  Review  Times,  Drawer  C,  Fos- 
toria,  OH  44830,  (419)  435-6641. 


PRESSMAN  for  weekly  newspaper  group. 
Attractive  salary  to  person  capable  of  rapid 
advancement  to  supervisory  position.  New 
offset  press,  new  plant.  Call  or  write  Mr. 
Byerly,  Byerly  Publications,  Franklin,  VA 
23851,  phone  (804)  562-3187. 


LARGE  ARIZONA  printing  plant  seeking 
experienced  web  offset  pressman  to  oper¬ 
ate  and  maintain  9  units  on  Cottrell  V-25. 
Good  pay  and  benefits  to  top-notch 
pressman.  Contact  Don  Hedges,  (602) 
275-4747. 


HEAD  PRESSMAN  needed  for  bi-weekly  in 
Ozarks.  5-Unit  Goss  Community.  Experi¬ 
ence  in  offset  required,  color  experience 
preferred.  Exceptional  fringes,  salary 
commensurate  with  experience.  Excellent 
opportunity  for  further  advancement.  Lo¬ 
cated  in  a  growing  resort  community.  Send 
resume  to  James  R.  Fraser.  The  Baxter 
Bulletin.  P.O.  Drawer  A,  Mountain  Home. 
AR  72653.  or  rail  (501)  425-3133. 


PRESSMAN  for  Goss  Community  who  also 
has  background  in  commercial  sheet-fed 
press  work  and  camera.  Rural  Area  9 
weekly  near  recreation.  Send  salary  re¬ 
quirements  with  resume  to:  Box  5337, 
Editor  &  Publisher. 


EXPERIENCED  Goss  Community  press¬ 
man,  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesner:  (605) 
339-2383. 


EXPERIENCED  Goss  Community/Subur¬ 
ban  web  pressman,  9-unit  and  6-unit 
presslines.  Must  have  4-color  printing  ex¬ 
perience  and  be  able  to  handle  crew.  Top 
wages  and  fringe  benefits,  excellent  work¬ 
ing  conditions.  Send  resume  tO:  Monte 
Christain,  INCO  Graphics,  222  W.  Ash  St., 
Mason,  Ml  49954. 


PRODUCTION 


PRODUCTION  MANAGER,  must  be  experi¬ 
enced  in  electronics,  front  end  systems. 
Complete  offset  operation,  camera,  press 
and  automated  mail  room.  Technicians, 
foremen  need  not  apply.  We  want  a  MAN¬ 
AGER  capable  of  motivating  people.  A 
26,0(X)  daily  in  Zone  6.  Reply  to  Box  5343, 
Editor  &  Publisher. 


QUALIFIED  AND  EXPERIENCED  Produc¬ 
tion  Manager  for  a  20.000  circulation, 
six-day  midwestern  daily  newspaper. 
Applicant  must  be  capable  or  organizing, 
planning  and  scheduling  employees  to  im¬ 
prove  productivity.  Mooern  and  sophisti¬ 
cated  electronic  composing  room  and 
front  end  equipment  for  news  and  adver¬ 
tising.  Totally  mechanized  in  plate,  press 
and  mailroom.  Located  in  a  growing  mod¬ 
ern  and  friendly  community  with  excellent 
schools.  Close  to  all  kinds  of  recreational 
activities.  This  is  an  excellent  opportunity 
for  the  talented  leader.  Excellent  fringe 
benefits  and  negotiable  salary.  We  are  an 
Equal  Opportunity  Employer,  Please  send 
resume  of  experience,  education,  and  de¬ 
sired  salary  to  Box  5387,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PUBUC  INFORMATION 


COMP  SHOP  MANAGER  through  page 
negatives  for  Michigan  weekly  group, 
growth  area.  Quality  product,  good  staff. 
Box  5435.  Editor  &  Publisher. 


PUBLIC  INFORMATION  OFFICER 
GSOll/12  salary  range  $18.258/$21.883. 
A  high-level  professional  public  informa¬ 
tion  officer  is  needed  at  The  National  Air 
and  Space  Museum.  Smithsonian  Institu¬ 
tion.  Washington.  DC.  Candidate  should 
have  extensive  writing  and  public  relations 
background  with  proven  success  at  a 
major  institution.  Send  SF-171  by  Sep¬ 
tember  1978  to  Executive  Officer.  Na¬ 
tional  Air  and  Space  Museum.  Smithso¬ 
nian  Institution.  Washington.  DC  20560. 


CAMERAMAN— Large  shopper  and  com¬ 
mercial  web  shop.  Must  have  excellent 
camera,  plate  and  newsprint  web  under¬ 
standing.  Knowledge  of  4  color  very  help¬ 
ful.  Mr.  Lesner:  (605)  339-2383. 


COMPOSING  ROOM  FOREMAN 
Seeking  a  top  level  individual  to  head  our 
composing  department  from  initial  copy  to 
off  the  press.  ITU  shop  and  press.  Knowl¬ 
edge  of  modern  typesetting  equipment, 
camera  and  ability  to  run  and  maintain  a 
Goss  Urbanite  press  a  must.  Need  a  sin¬ 
cere.  personable  applicant  with  proven 
background  of  ability  to  work  with  other 
departments.  West  Coast  location  with 
modern  equipment  and  expanding  poten¬ 
tial.  Reply  to  Gary  L.  Fernau.  P.O.  Box  70. 
Antioch.  CA  94509. 


SALES 


SALESMAN  WANTED -Must  have 
tliorough  knowledge  of  newspaper  produc¬ 
tion  process  and  materials  used.  Experi¬ 
ence  with  process  film,  photochemicals, 
offset  plates,  and  all  technical  aspects  of 
production  required.  Travel  in  New  Eng¬ 
land  necessary.  Call  (617)  437-2896. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 


ACCOUNTING 


ADVERTISING 


CONTROLLER,  experienced  in  financial 
statements,  operating  reports,  taxes,  au¬ 
dits.  cash  flow,  staff  supervision.  Zone  5. 
Box  5465.  Editor  &  Publisher. 


NEW  CHALLENGES  wanted  for  proven, 
sales  award-winner,  currently  at  manage¬ 
ment  level.  Will  provide  ability,  leadership, 
energy,  enthusiasm  to  Western  publisher. 
Box  5438.  Editor  &  Publisher. 


ADMINISTRATIVE 


COMPETITIVE— Market  trained  working 
Advertising  Director  or  General  Manager 
small  paper.  32  years  Metro,  medium 
daily,  weekly  and  shopper,  plus  good 
knowledge  circulation,  production,  edito¬ 
rial.  Solid  profit  making,  staff  managemnt. 
innovative.  49  seeking  challenge,  asking 
position  California.  Will  relocate.  Available 
now.  Nelson  Roberts.  Jr..  22222  Montel- 
lano.  Mission  Viejo.  CA  92691.  (714)  770- 
1384. 


PUBLISHER  40.  seeks  opportunity  to 
advance  career. 

16  years  management  experience  includes 
newspaper  and  broadcasting.  12  years 
as  publisher  for  newspaper  group. 

Sales  background,  journalism  degree,  top 
references. 

Present  salary  $40  plus. 

Box  5310.  Editor  &  Publisher. 


SUCCESSFUL  CAPABLE  AD  MANAGER 
seeks  challenge.  Dedicated,  hard  worker 
with  know-how  getting  job  done.  Strong 
sales,  creative  layout.  Seeking  good  place 
live/work.  Box  5459.  Editor  &  Publisher. 


EXPERIENCED  NEWSPAPERMAN  seeking 
job  as  editor  and  publisher  of  small  daily  or 
editor  and  assistant  publisher  of  larger  pa¬ 
per.  Edited  both  large  and  small  papers, 
publisher  small  daily.  Proven  circulation 
builder,  motivator  of  staff  and  community. 
Image  builder.  Very  best  references.  Prefer 
Zone  6.  consider  all.  Box  5304.  Editor  & 
Publisher 


CIRCULATION 


ASSISTANT  MANAGER  on  75.000  AM.  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  I  am  promotion  minded  and  wish 
to  relocate  as  manager  of  small  to  medium 
publication,  or  staff  position  on  larger  pa¬ 
per.  Box  5320.  Editor  &  Publisher. 


WRITER.  EDITOR.  PUBLISHER  presently 
employed  in  top  management  of  national 
business  publication  desires  to  locate  in 
San  Francisco  Bay  Area.  Seeks  genuine 
challenge  and  commensurate  compensa¬ 
tion.  Would  consider  working  partnership. 
Write  Box  5453.  Editor  &  Publisher. 


LET  MY  KNOWLEDGE  and  experience 
benefit  us  both.  Would  like  to  relocate  as 
Circulation  Manager  Director  on  medium- 
size  property.  Box  5378.  Editor  & 
Publisher. 


ADVERTISING 


SEEKING  ADVANCEMENT.  Hard  working 
district  manager  experienced  in  building, 
carrier  routes,  sampling-motor  routes,  de¬ 
partment  supervision.  Excellent  refer¬ 
ences.  Box  5452.  Editor  &  Publisher. 


HO-HO  HO-HO— Off  to  work  I'd  like  to  go 
Recently  graduated  Advertising/PR  major 
with  marketing  background  seeks  position. 
Familiar  with  most  aspects  of  advertising: 
have  worked  in  print  and  television,  with 
knowledge  of  media  planning,  research, 
layout,  promotions.  Open  to  all  offers,  in¬ 
terested  in  all  phases  of  advertising.  Will 
relocate.  SE  Fisher.  2309  Merrick  Rd..  I 
Louisville.  KY  40207. 


Classified  Ads  in  EDITOR  &  PUBLISHER  are  as  effective  in  the  newspaper 
community  as  your  newspaper’s  classifieds  are  in  your  community. 


DIVISION  MANAGER — circulation  19.(X)0 
—12  district  managers— ABC  experience 
—inner  city  experience,  promotion  orien¬ 
ted— union  operation.  Strong  administra¬ 
tor  seeks  new  challenging  position.  Age  29. 
Prefer  Sun  Belt  area.  Box  5456.  Editor  & 
Publisher. 
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CORPORATE 
COMMUNICATIONS 
MANAGER 


Executive  management  responsibilities 
for  multi-media /employee 
communications 


This  is  a  high  visibility,  growth  position  on  the  Corporate 
Affairs  staff  of  a  prominent  Midwest  based,  billion  dollar 
-  corporation.  The  opportunities  to  achieve  national  rec¬ 
ognition  in  the  communications  field  are  unlimited. 

Your  involvement  will  be  total — your  management  deci¬ 
sion  making  authority  will  span  all  areas  of  corporate  and 
company  wide  communications,  including  editing  and  ad¬ 
ministrating  multi-media  news  releases,  employee  com¬ 
munications,  top  management  speeches  and  internal 
printed  materials. 

The  requirements  are  as  high  as  the  responsibilities:  5  or 
more  years  multi-media  communications  experience  in 
public  or  community  affairs  position.  Experience  with  a 
national  consumer  products  company  is  preferred. 

The  environment  is  fast-paced.  We're  set¬ 
ting  all  time  records  in  sales  and  we're 
expanding  our  production  capabilities. 

L  The  career  growth  opportunities  are 

■  here.  For  confidential  consideration,  send 

■  a  letter  or  resume,  including  salary  his 

I  tory  to: 


Box  5432,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M  F 


PROCESS  STRIPPER/CAMERAPERSON 


Sacramento,  California 


The  Sacramento  Bee  has  an  immediate  opening  for  a  Proc¬ 
ess  Stripper  Cameraperson.  Chemco  Spartan  I  and  II 
cameras.  LogE  Processors  and  related  camera  equipment. 
Must  have  experience  with  process  color  and  black  and 
white  stripping.  Permanent  full  time  position.  Salary 
S369.60for  35  hour  week.  Liberal  vacation  plus  medical  and 
retirement  benefits.  Strike  conditions  exist.  Apply  in  person 
or  send  resume  to: 


Personnel  Department 
THE  SACRAMENTO  BEE 
21st  &  Q  Street,  Sacramento,  CA  95813 

An  Equal  Opportunity  Employer 


Positions  Wanted  .  .  . 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATOK— Sales  background.  Excel¬ 
lent  references.  Seeks  management  spot 
with  small  daily  or  weekly  in  Eastern  Zone 
2.  Box  5398,  Editor  &  Publisher. 


EDITORIAL 


PHOTO  EDITOR,  Experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths;  extensive  photo  back¬ 
ground,  expert  pix  judgment,  initiator  of 
worthy  assignments  and  eye-catching 
page  layout.  Box  5322,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


REPORTER,  30,  BA,  highly  motivated, 
trilingual  (French,  Spanish),  diverse  daily 
experience  (VDT)  plus  background  in 
technical  writing  and  editing  (environmen¬ 
talism,  engineering).  Good  with  camera. 
Seeks  spot  with  medium-to-large  daily. 
Write  Box  5283,  Editor  &  Publisher. 


STOP  LOOKING.  Versatile  and  driving  re¬ 
porter  on  medium  daily  seeks  to  relocate.  3 
years  on  education,  cops  and  politics, 
part-time  college  J-teacher.  Box  5316, 
Editor  &  Publisher. 


WANT  A  WRITER  your  readers  will  enjoy? 
Columnist/chtic/feature  writer,  26,  noted 
for  concise,  distinctive,  accurate  report¬ 
ing,  interesting  and  unusual  interviews, 
and  sophisticated  but  readable  reviews 
that  make  sense  whether  or  not  you  at¬ 
tended.  Good  posture,  too.  4  years'  experi¬ 
ence  on  190M  daily.  Box  5^,  Editor  & 
Publisher. 


STILL  CRAZY  AFTER  ALL  THESE  YEARS, 
But  after  5  years  reporting  for  straight 
dailies.  I'm  wondering.  Looking  for  chal¬ 
lenge  working  with  creative  people.  Box 
5326,  Editor  &  Publisher. 


FORMER  EXECUTIVE  editor  of  a  North¬ 
west  daily,  proven  leader,  exponent  of  ag¬ 
gressive  journalism  that  builds  and  holds 
circulation.  Seeks  spot  as  editor  of 
medium-sized  daily.  Box  5251,  Editor  & 
Publisher, 


EDITOR/REPORTER,  tired  of  Washington 
newsletter  scene,  seeks  spot  with  aggres¬ 
sive  daily  in  city  where  growth  manage¬ 
ment,  environmental  protection  and  mass 
transit  are  hot  issues.  I've  covered  Con¬ 
gress,  HUD,  DOT  and  EPA  for  five  years, 
and  it's  been  great  experience,  but  news- 
apers  are  my  first  love.  Box  5277,  Editor 
Publisher. 


FRUSTRATED  young  reporter  seeking 
more  rewarding  position  with  daily  or  large 
weekly  in  Zone  1  or  2.  2  years  daily  experi¬ 
ence  and  J-school  degree.  Box  5414, 
Editor  &  Publisher. 


I'M  FIRED  up.  One  year  away  from  news¬ 
paper  to  complete  MA  has  made  me  rest¬ 
less.  4  years  as  writer,  editor,  photograph¬ 
er  on  3  small  dailies.  Now  I  want  a  medium 
to  large  daily.  Kevin  Catalano,  231  E.  16th 
Ave.,  Columbus,  OH  43201,  (614)  291- 
380i4  (PM),  422-5721  (AM). 


REPORTER-DESKMAN  seeks  new  chal¬ 
lenge.  Camera  ability,  VDT  experience,  12 
years  diversified  work  on  dailies.  Box 
5415,  Editor  &  Publisher. 


EDITOR— 30  years'  experience  in  Zone  2, 
assistant  managing  editor  on  lOO.CXXl'i. 
seeks  new  executive  challenge.  Demand¬ 
ing,  strong  on  layout,  packaging,  VDTs. 
Box  5386,  Editor  &  Publisher. _ 


SHARP  career  journalist,  female,  32, 
ready  to  move  into  middle-management. 
Strong  background  in  reporting,  layout, 
editing,  photography.  Working  knowledge 
of  production,  including  VDTs.  Work  ex¬ 
perience  on  weeklies,  small  dailies,  metro 
daily,  magazine.  Demands  quality.  $20M 
up.  Box  5389,  Editor  &  Publisher. 


CHICAGO-BOUNDeditor/graphic  artist.  10 
years,  including  supervisory.  Top  desk 
skills.  Ken  Tuccoli,  233  Fellows.  Syracuse, 
NY  13210.  Days;  (315)  476-5728. 


EDITORIAL 


5  YEARS  large  daily  experience,  top  AP 
writing  award. 

MX  5394,  Editor  &  Publisher. 

I'M  READY.  After  a  year  on  small  daily, 
perceptive  reporter  with  chutzpah  seeks 
lob  on  strong,  metro  paper.  High  honors 
J-grad  with  minor  in  economics.  Experi¬ 
ence  on  large  campus  daily,  also.  Box 
5388,  Editor  &  Publisher. 

EX  SPORTS  EDITOR  with  over  2  years  ex¬ 
perience  covering  all  types  of  sports,  in¬ 
cluding  photography,  desires  immediate 
job  on  medium  or  large  daily.  J-grad  willing 
to  relocate.  Box  5399,  Editor  &  Publisher. 

CRACKERJACK  slotman,  metro  daily  seeks 
challenge,  change.  Box  5390,  Editor  & 
Publisher. 

I'M  NO  WONDER  WOMAN,  but  1  have 
bionic  prowess  in  the  areas  of  dedication 
and  motivation.  15  years  experience,  a 
keen  eye  and  a  passion  for  accuracy.  Look¬ 
ing  for  home  in  Southwest/Muth.  Prefer 
copy  desk.  Some  knowledge  VDTs.  Box 
4931,  Editor  &  Publisher. 

FAST,  ACCURATE,  EXPERIENCED-Local 
government  reporter  and  feature  writer 
wants  to  go  to  work  for  quality  editor  on 
medium  to  large  daily.  Contact  Box  5384, 
Editor  &  Publisher. 

COPY  DESK  man.  46,  with  history  of  de¬ 
pendability,  leadership  and  a  worker.  Won 
battle  with  alcohol  in  December  1974. 
Working  in  unrelated  field  (chef)  since  to 
prove  self.  Any  desk  job— sports,  copy 
desk  slot  or  rim,  wire  editor.  Experience 
hot,  cold,  VDT,  etc.  Healthy  today  with  no 
handicaps.  Any  Zone.  Jim  Gregory,  (717) 
322-0666. 

WEEKLY  EDITOR  seeks  challenging  job 
within  100  miles  of  New  York  City.  Bright, 
creative  style  and  strong  community  in¬ 
volvement,  coupled  with  experience  at  all 
levels  of  local  government  and  politics, 
have  been  my  trademarks.  Looking  to 
move  to  larger,  more  stable  newspaper.  If 
you  may  have  opening  in  the  near  future, 
please  reply  to  Box  5469,  Editor  & 
Publisher. 

RESPONSIBLE  EDITOR-REPORTER  with 
mid-sized  dailies  experience  and  concern 
for  cultural  awareness  seeks  new  lifesWIes 
or  arts  writing  post  in  Sun  Belt.  Call  (803) 
635-4583. 

WANT  MORE  THAN  GOOD  ENOUGH? 
Working  newsman  now  with  major  West 
Coast  daily  seeks  return  to  small  or 
medium  daily  as  managing  editor.  Experi¬ 
ence  includes  management,  design,  public 
relations,  advertising  and  knowledge  of  2 
VDT  systems.  Prefer  West  Coast  but  will 
consider  Zones  5  and  8.  Box  5427,  Editor 
&  Publisher. 

SPORTS  WRITER-Deskman— seeks  sports 
desk,  assistant  editor  or  sports  editor  posi¬ 
tion.  Experience  19  years;  VDT;  SVi  years 
desk  and  l^out.  Available  early  October. 
Box  5463,  Editor  &  Publisher. 

BUSINESS  WRITER  with  metro  experience 
covering  all  aspects  of  economy,  business, 
finance.  Good  writer.  Degree.  Box  5424, 
Editor  &  Publisher. 

1  WANT  OUT  of  trade  magazines  and  into 
newswriting  on  daily/weekly  paper.  I've  2 
years  experience,  J-school  background, 
and  can  write,  edit,  layout,  handle  a  cam¬ 
era,  plus  more.  Will  consider  any  level  re¬ 
porting  position,  anywhere.  Write;  Shelley 
Grossman,  1910  Erie  St.  #201,  Hyatts- 
ville,  MD  20783. 

GIVE  ME  A  CHANCE!  Hard  working,  ag¬ 
gressive  Communications  grad  (with 
J-minor)  wants  general  assignment  report¬ 
ing  job.  Single,  will  relocate.  College  publi¬ 
cation  experience  as  well  as  news  intern 
for  pro  radio  station.  Box  5455,  Editor  & 
Publisher. 

EXPERIENCED  young  couple  looking  for 
new  challenges.  Have  started  and  suc¬ 
cessfully  managed  own  weekly  for  3  years. 
Looking  for  large  county-seat  weekly  that 
needs  management  team.  Will  relocate  in 
Zones  7,8  or  9.  Reply  Box  5464,  Editor  & 
Publisher. 


EDITORIAL 


EASTERN  NEWSMAN/PR;  30  years  ex¬ 
perience;  anything  Far  West? 

Box  5449,  uitor  &  Publisher. 


Is  Some  Newspaper 
in  This  Country 

interested  in  a  professional  editor/writer 
with  reportorial  and  editorial  management 
experience  who  finally  has  had  enough  of 
(1)  the  publisher  waiting  around  to  be 
bought,  and  (2)  unprofessional  Mickey 
Mouse  from  superiors  and  subordinates? 
Warning;  Comes  with  high  standards,  im¬ 
patience;  will  have  nothing  to  do  with 
inter/intra  office  politics  or  corporate 
games  playing. 

Not  a  "marketer”  or  PR  man,  interested 
only  in  a  solid  and  real  editorial  product 
and  in  working  with  and  for  people  who 
know  what  the  hell  they  are  doing  and  not 
afraid  to  do  it. 

Empicwed,  except  for  one  brief  interrup¬ 
tion,  22  years  in  field;  come  with  own 
fringe  benefits. 

Ask  appropriate  compensation  in  return 
for  whatever  is  necessary  to  make  real  con¬ 
tribution  to  a  sound,  intelligent,  mature, 
responsible  operation  made  up  of  people 
with  same  qualities. 

Not  much  risk  really — APME  member, 
Pulitzer  nominee,  solid  references,  profes¬ 
sional  and  personal.  Family,  home,  same 
wife  as  always. 

Blind  ad?  You  bet.  Box  5440,  Editor  & 
Publisher. 


PHILADELPHIA—  South  Jersey  news  edit¬ 
ing  pro  with  excellent  track  record  seeks 
area  spot  in  editing-management  post.  Box 
5454,  Editor  &  Publisher. 


POWER,  HUMOR,  DEPTH  from  prizewin¬ 
ning  writer  ready  to  specialize  in  features, 
columns  and/or  editorials  for  medium  to 
large  PM  paper  or  magazine.  Nine  years 
experience  in  all  aspects  of  reporting,  in¬ 
cluding  photography  and  cartooning. 
Zones  1,2,  or  3.  Contact;  Mark  Winheld, 
405  Meadow  Lane,  Sandusky,  OH  44870, 
(419)  625-2990. 


WANTED  BY  WRITER/EDITOR  Publisherof 
small  newspaper,  dedicated  to  good  jour¬ 
nalism.  Must  accept  flexible  hours  includ¬ 
ing  nights,  holidays  and  weekends.  Rural 
location  no  drawback.  May  be  demanding. 
Please  reply  .  .  .  (616)  429-5200,  471- 
3970. 


REPORTER,  29,  with  MSJ  from  North¬ 
western  with  5  years  on  daily  newspaper 
covering  city  government,  police,  courts 
and  schools,  seeks  position  with  progres¬ 
sive,  hard-hitting  newspaper,  newsletter  or 
magazine.  Will  locate  anywhere.  Box  5466, 
Editor  &  Publisher. 


MATURE  REPORTER,  24,  seeks  position 
with  daily,  any  Zone.  Award  winner,  photo, 
darkroom,  editing,  J-grad.  2  years  daily  ex¬ 
perience.  Box  5451,  Editor  &  Publisher. 


EDITORIAL 


REPORTER  committed  to  success  seeks 
city-feature-sports  spot  on  metro  or 
50,0(X)-«'  daily  within  driving  distance  of 
major  league  baseball.  All  locations  con¬ 
sidered.  Box  5446,  Editor  &  Publisher. 


ENTERTAINMENT  editor/writer  sick  of  PR 
seeks  return  to  newspaper.  Offering  21 
years  writing,  editing,  makeup,  photo  ex¬ 
perience.  Will  move.  Pay  needs  reasona¬ 
ble.  Box  54^,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOGRAPHER  with  five  years  experi¬ 
ence,  including  major  metro,  looking  for 
paper  where  photo  or  picture  editing  skills 
will  be  put  to  good  use.  Regional  photog¬ 
rapher  of  the  year  contender  for  the  past 
three  years.  Resume  and  portfolio  upon 
request.  Box  5252.  Editor  &  Publisher  or 
phone  (913)  272-3084. 


CHIEF  PHOTOGRAPHER— medium-size 
metro— consistent  award  winner,  twice 
runner-up  NPPA  region  contest,  capable 
of  motivating  staff,  is  looking  for 
position— prefer  Zone  1.  Box  5391,  Editor 
&  Publisher. 


PHOTOGRAPHER,  29,  five  years  news  ex¬ 
perience,  last  three  with  wire  service.  Good 
at  all  facets  of  photojournalism  with  back¬ 
ground  in  studio  work.  BS  Journalism 
1971.  Looking  to  join  staff  of  daily  or 
weekly  newspaper  group.  Resume,  refer¬ 
ences,  will  travel  for  interview.  (617)  782- 
2513. 


HARD  WORKING,  innovative,  young  pho¬ 
tographer  who  has  specialized  in  editorial 
photography  at  photography  school  seeks 
a  job  on  a  daily  newspaper.  Has  own 
equipment,  a  good  eye,  a  good  portfolio 
and  published  work.  Contact  Joe  Averka, 
383  Abbott  St.,  North  Andover,  MA  01845. 
(617)  688-8993. 


PROMOTION 


HELP!  Creative,  ambitious  promotion  wri¬ 
ter,  mired  in  grey,  going-nowhere  daily, 
seeks  growth  opportunity  with  progressive 
daily  or  magazine,  any  Zone.  I'm  33,  tal¬ 
ented,  and  eager.  Box  5412,  Editor  & 
Publisher. 


PROMOTION  MANAGER,  young,  10  years 
experience  75-200,000  circulation  daily 
newspapers.  Proven  ability  to  develop 
creative  personnel.  Background  includes 
marketing  plans,  reaearch,  art  and  copy, 
as  well  as  advertising  agency  coordination. 
Also  experienced  in  coordinating  outside 
support  firms  providing  research,  printing 
and  studios.  Will  consider  positions  of 
promotion  or  creative  management  with 
papers  up  to  lOO.CXX)  circulation  and  #2 
slot  with  a  major  metro.  Present  salary- mid 
$20s.  Write  Box  5439,  Editor  &  Publisher. 
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E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 


Regionalized  editions 
boosts  circulation 


It  is  possible  for  a  metropolitan  daily 
to  reverse  a  slide  in  circulation  by 
strengthening  regionalization  through  the 
establishment  of  localized  editorial 
products  supported  by  zoned  advertising 
and  backed  by  a  zoned  circulation  con¬ 
cept. 

Enough  time  has  now  elapsed  since 
the  introduction  of  the  Sentinel  Star's 
two  new  regional  products  in  1977  to 
clearly  indicate  that  the  tide  has  turned 
and  circulation  is  on  the  upswing. 
Strengthened  regionalization  has  not 
only  halted  its  decline,  but  circulation 
has  increased  an  average  of  5%,  with 
10.000  more  copies  sold,  and  part  run 
advertising  lineage  is  up  by  about  759^. 

"We  have  always  had  to  serve  a  huge 
suburban  market",  editor  Jim  Squires 
says.  "As  the  population  of  Central 
Florida  grew,  it  was  increasingly  difficult 
to  keep  the  news  regionalized  and  make 
it  meaningful  locally.” 

To  stem  a  gradual  10%  loss  of  state 
circulation  over  the  preceding  five  years, 
the  Sentinel  Star  launched  the  “little  sen¬ 
tinel"  in  March.  1977.  Starting  as  a  single 
tab  insert,  inserted  in  the  regular  paper  it 
has  grown  to  17  editions  each  week  serv¬ 
ing  11  geographic  areas. 

The  second  concept,  introduced  late  in 
1977.  is  "total  zoning”.  Although  the 
Sentinel  Star  had  published  daily  zoned 
editions  for  outlying  areas  since  1949.  the 
editions  had  not  kept  pace  with  changing 
news  tastes  and  were  not  competitive  in 
many  areas.  The  old  regionals  were 
scrapped  and  the  total  zoning  concept 
was  adopted. 

The  total  zoning  concept  serves  eight 
counties  with  six  different  editions. 

Total  zoning  includes  not  only  the 
local  news  section — which  is  remade  six 
times  for  each  county — but  extends  to 
the  front  page  which  is  remade  each  day 
for  the  most  important  local  story  from 


each  of  the  six  areas.  In  addition,  the 
front  page  of  the  sports  section  is  remade 
to  give  local  football  and  basketball 
games  in  each  area  prominent  play.  Once 
a  week,  the  business  and  main  editorial 
page  are  remade  for  local  business  news 
and  a  local  editorial. 

“The  story  of  a  municipal  election  in 
an  outlying  county  probably  wouldn't  get 
more  than  two  or  three  paragraphs  in  the 
main  paper”.  Squires  said,  "but  with 
total  zoning  we  can  give  it  the  front  page 
play  it  deserves  in  that  area.” 

The  daily  editions  carry  a  variety  of 
breaking  news,  features  and  breaking 
sports  stories.  They  are  supported  by  the 
"little  sentinel”  which  carries  neighbor¬ 
hood  stories,  church  news,  community 
events  and  announcements. 

"The  "little  sentinel”  carries  the  kind 
of  news  most  newspapers  have  been 
forced  to  drop  because  of  lack  of  space”. 
Squires  says. 

Squires  is  quick  to  point  out  that  zon¬ 
ing  is  neither  cheap  nor  easy. 

“The  staffing  requirements  are  tre¬ 
mendous”.  he  says.  “Fortunately,  we 
had  a  large  regional  staff  in  place  so  there 
was  no  increased  cost.” 

The  Sentinel  Star  uses  42  reporters, 
four  sports  writers  and  four  photog¬ 
raphers  to  provide  stories  and  art  for 


the  regional  editions  and  “little  sen¬ 
tinels”  from  19  bureaus  serving  an  area 
about  the  size  of  Massachusetts. 

To  handle  the  massive  amounts  of 
copy  generated,  the  Sentinel  Star  uses  a 
three-desk  setup.  One  desk — staffed  by 
nine  editors — handles  “little  sentinel” 
copy  and  layout. 

A  four-man  state  desk  directs  the  re¬ 
plate  coverage  and  a  universal  copy  desk 
does  the  final  editing  of  replate  copy  and 
layout. 

“Our  first  deadlines  are  at  4  p.m.,  and 
because  we  remake  about  25  pages  each 
night,  the  deadlines  are  very  close.  Run¬ 
ning  a  few  minutes  late  on  one  edition 
can  throw  off  the  whole  night.”  Squires 
says. 

Sentinel  Star  breaking  news  is  cur¬ 
rently  set  hot  type,  without  computers, 
although  the  newsroom  will  be  com¬ 
puterized  by  the  end  of  the  year. 

“The  effort  has  paid  off  for  us  in  sev¬ 
eral  ways”.  Squires  says.  “The  “little 
sentinels”  continue  to  grow  in  size  and 
number  and  readership  surveys  have 
shown  they're  one  of  the  most  popular 
sections  in  the  paper.” 

“The  daily  zoning  has  made  us  more 
competitive  and  increased  circulation”. 
Squires  says. 

“And,  I  think,  we've  given  our  bureau 
people  a  lot  more  pride  in  the  product 
and  shown  them  that  we  have  a  commit¬ 
ment  to  local  news  coverage  throughout 
Central  Florida.” 

Sentinel  Star  Company,  publisher  of 
the  Sentinel  Star,  is  a  wholly-owned  sub¬ 
sidiary  of  Tribune  Company,  Chicago. 


THE  "LITTLE  SENTINELS"  were  all  published  within  one 
week's  time.  There  are  now  17  editions  serving  11  geo¬ 
graphic  areas  each  week. 
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SIX  EDITIONS  of  Orlando  Sentinel  Star  were  all  published 
July  21.  Front  pages  (right)  and  fronts  of  C  sections  (left) 
were  regionalized  to  serve  different  circulation  zones. 
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Harris  technology 
on  the 
job 

In  newspaper 
production, 

Harris  puts  innovative 
technology  to  work, 
saving  time  and 
money  for  papers 
throughout  the 
world.  With  copy 
processing  systems, 
advertising  layout 
terminals,  photo¬ 
composition  equipment, 
satellite  transmission 
systems,  web  offset 
presses,  inserting  and 

Harris  1650  web  offset  press  and 

mailrOOm  equipment.  computerized  makeready  control  system 

For  medium-size  dailies, 

Harris  offset  presses  are 

setting  the  standard  for  reliability,  color  quality  and  flexibility, 
with  nearly  300  units  in  operation  worldwide. 

And  now,  Harris  offers  a  new  electronic  control  system  that 
can  get  these  presses  on  edition  even  faster.  Boost  pressroom 
operating  efficiency.  Reduce  paper  waste. 

For  information  on  the  Harris  newspaper  production  system,  write: 
Harris  Corporation,  Melbourne,  Florida  32919. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


Meet  the 
News  People 


Some  of  our  people  traipse  around  the  world  covering 
the  big  events  of  the  day. 

Others  stay  closer  to  their  own  backyard,  in 
Washington  or  in  some  lesser-known  town,  getting  a  better 
handle  on  national  news  or  on  a  local  personality. 

It  takes  a  lot  of  unusual  News  People  to  make  a  UPl, 
and  to  keep  it  out  front  seven  days  a  week. 

We’d  like  you  to  meet  some  of  them.  If  they’re 
working  for  you,  be  proud.  If  they’re  not.  The  News  Company 
and  all  its  People  are  worth  considering. 

There’s  no  one  quite  like  them.  Or  us. 

Left  to  right:  From  Dublin,  Donal  P.  O’Higgins  covers  the  violence,  politics  and  drama  of  Northern  Ireland. . .  .Peggy  Polk, 
Madrid,  keepsup  with  the  emerging  democracy  in  po^-Franco  Spain. .  .Senior  Editor  David  Langford,  New  York,  onthe 
road  examining  urban  affairs,  minorities  and  other  subjects. .  .Sonja  Hillgren,  UPI’sFarm  Reporter,  covers  the  Department  of 
Agriculture  and  farming  from  coast  to  coast.  ..In  Sacramento,  Carl  Ingram  chronicles  the  ever-changing  political  picture  in 
California...  And  inPittsburgh,  Pohia  Smith  is  regional  sports  editor,  covering  everything  from  thePirates  to  the  Penguins. 
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